vate “J EF FE TaRe ‘ 
CIRCULAR 


6lst Year THURSDAY, NOVEMBER 14, 1929 Vol. 99. No. 16 


eee ~ 








The Most é 


omplete 


Advertising Cooperation 


> ™ 
pealer ats® 


ape 





Utterly new and attractive dealer news- 
paper advertisements like these are sure to 
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bring customers to your store. They feature 
nationally known brides and their selec- 
tions of Gorham Sterling patterns. Im- 
printed with your name, of course. 


Full-page advertisements like these ave 
appearing every month in ten of the lead- 
ing ‘‘class’’ magazines—reaching over 
3 0 of the country’s finest prospects 
for sterling silver. Many of these readers 


are in your community. 
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Hollow ware in Etruscan is the 
newest of Gorham patterns— 
and extremely popular. Pieces 
illustrated here make appealing 
and popular holiday gifts. 





Glad by 


fiver Ma seubecturer 


ORHAM is pointing the way to the most profit- 
able season the sterling silver industry has ever 


known . . . by giving to jewelers the most complete 
advertising cooperation in the history of the business. 

Not only is this cooperation complete . . . itis 
utterly new in many of its phases . . . brings to the 
jeweler, for the first time, his full share in the profits 
advertising pays. 

And there is ample proof of the soundness of this 
new plan! During 1929 nearly 300 progressive jewelers 
have adopted it . . . have joined the growing drive for 
greater sales of Gorham silver... 

Reproductions on the opposite page show a part of 
the work this new plan is doing for these jewelers . . . 
An unprecedented newspaper campaign for local tie-up 
... backed by national advertising reaching more than 
2,000,000 of the nation’s finest prospects for sterling 





silver! 
: a ' This water pitcher, bowl and entree 
Don’t you, too, want to join the growing list of dish belong to one of the most popu- 
progressive jewelers profiting by this new merchandis- lar of Gorham patterns—the Doll) 


Madison—unusual for its lines of 


ing idea? Then mail the coupon at once for complete 
grace and beauty. 


details on the plan. 








The 











| THE GORHAM COMPANY, J.c.10 | 

Providence, R. I. 
G O R H A M C O M PA N , | Gentlemen: Please send me complete information of the 

| new Gorham cooperation plan, as soon as pos ible 
Sales Agents for GORHAM MANUFACTURING CO. oo a _ 

Gorham-Whiting Division, Providence, R. I. ae 
aress — —————— 
Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. | 
fee F = 
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A distinguished creation by Omega. Beautifully made and finished to please those desiring a clock forever smart. 


OMEGA CLOCKS 





In Omega, quality joins ment conforming to Omega 
with style to make a clock standards is the assurance of 
of unusual merit. accurate time. 


All clocks by Omega have 27 
ligne, 15 jewel movements. 
Two mainsprings assure a 


To the smartest of continen- 
tal designs Omega crafts- 


manship adds superb quality. 

Ever ior re 4 tio “ continuous and equal flow 
ee ee Se of power, and accurate per- 

the finer details of casing, formance over a period of 


timing and finish. The move- eight days. 
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A WITTMAVER CO,LONGINES WATCHES® 
402 FIFTH AVES 



























1 HAVE USED THE LOWGINWES TIMEPIECES FOR WAVIGATION PURPOSES 






OW THE ROUND THE WORLD TRIP OF THE GRAF ZEPPELIN AND | 











HAVE FOUND SAME TO BE MOST SATISFACTORY: 

HANS VON SCHILLER 1ST PILOT ON GRAF ZEPPELIN 
Telegram sent by First Pilot Hans 
von Schiller of the Graf Zeppelin. 











The Graf Zeppelin on its recent record- 
breaking flight around the world was 
fully equipped with Longines time 
pieces. Longines watches and instru- 
ments played a prominent part in all 
the greatest aeronautical achievements. 


De Pinedo, Chamberlin, Mears and 
Collyers, Williams and Yancey, Assolant, 





Lefevre and Lotti relied exclusively 
upon Longines accuracy and dependa- 
bility for the safety and success of 
their flights. 


The newest Longines masterpiece—an auto- 
matic sport watch, in a wide variety of cases, 
smart and compact, a sporty innovation for 
the modern man and woman. 


The latest addition to a large selection of new 
styles and models of the same high standard of 
workmanship and timekeeping qualities that 
made the name Longines famous the world over. 











A. WITTNAUER CO., 402-404 FIFTH AVENUE, NEW YORK 
CHICAGO MONTREAL GENEVA 


Longines watches are priced from $35 to 
$3,500 and are sold by leading jewelers. 
Write for illustrated booklet. 


Longines correct time is broadcast daily 
over the radio. “The Longines Musical 


Note” is heard from coast to coast. 





This advertisement is appearing in several November national publications. An extensive advertising program 
together with daily broadcasting of ‘“‘Longines Correct Time” over 100 stations from coast to coast will increase 


the public demand for the world-famous Longines watch 
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BAKER & CO. INC. 


CHAS.W BAKER, PRESIDENT REFINERS & WORKERS OF 
CLARENCE B MITCHELL, v PRES NEW YORK 
~ re a a . ial 30 CHURCH STREET 
GOLD PLATINUM SILVER 
SAN FRANCISCO 
CABLE ADDRESS MURRAY & AUSTIN STS. SO ee ae 
“PLATINUM” NEW YORK 
“BAKER” NEWARK Nk Ww ARK N wWJ Comers 
a 4 A 7s * e S SO WABASH AVE NUE 


November 6, 1929, 


To the Trade 
in General. 


Gentlemen: 


We wish to inform you that we have 
sold Baker & Co., Inc. the good will, machinery, 
precious metal stocks and customers’ accounts of 
our Company and they will continue to serve your 
interests as we have in the past. Your settlement 
of any open account due the J. J. Fischer-Meyer Co, 
is to be paid to Baker & Co., Inc. The new owners 
took possession on Wednesday, November 6th, 1929. 
We thank you for your past favors and bespeak for 
Baker & Co., Inc. a continuance of your valued 
patronage. 


Very truly yours, 
412 So. 14th St., 
Newark, N. J. J. J. FISCHER-MEYER CO. 


Gentlemen: 


We wish to inform you that we have 
purchased the good will, machinery, precious metal | 
stocks and customers' accounts of the J. J. Fischer- 

Meyer Co. and intend to conduct this business, from | 
and after November 6th, 1929, in conjunction with 

our Settings and Findings Department. The new ac- 
quisition still further expands and rounds out our 

line and will enable us to serve you even more ful- 

ly than we have in the past. May we express the 

hope that we shall not only retain your good will, 

but shall be privileged to enjoy even closer rela- 

tions in the future? 


Very truly yours, 


BAKER & CO., INC. 
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REATIONS by Lampl are markedly expres- OW, [ [ 

sive of new and advanced tendencies in A ter amp 
costume jewelry design. Distinguished pieces in ee ee rN 
Jade, Lapis, Amethyst, Carnelian and Rose Quartz. 20 WEST FORTY-SEVENTH ST 


“Creators of the Unusual as Usual” NEW YORK 
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boos smart altvibubes that 
characterize creations | 


distinction are always evidenced 


in jewelry ondtel by 
RREISLER 


JACQUES KREISLER & COMPANY 
36 WEST 47th STREET, NEW YORK 
55 EAST WASHINGTON STREET CHICAGO: 
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HOLIDAY SETS 


JEWELERS’ MOST POPULAR NUMBERS 


( movsanns of jewelers are 


already featuring Coty creations. 


The three Sets illustrated are 





proved best-sellers. They are 


invariably included in all 


jewelers’ orders. Make them 


an important part ot your 


Christmas list. THEY WILL 


BE NATIONALLY ADVER- 


TISED TO 
THROUGH 


SEASON, 


TWO OR FOUR-OZ. 

ESSENCE IN COL- 

ORED LEATHER 
CASES 


SERIAL NO. 00 


In the favorite Coty 
odors 


About 2 oz. $5.00 
each, to retail at $7.50 
About 4 oz. $10.00 
each, to retail at$15.00 


In Blue, Red, Greenor 
Beige leather case, ac- 
cording to fragrance. 


MILLIONS 


rHE GIFT 


ALL PLATINUM.- 
TONE COFFRET 
In Blue or Gray Galu- 
chat Box lined with 
Velvet in same tone. 


SERIAL NO. 75 
In the favorite Coty 
odors 
Per doz. $40.00 
Retail $5.00 


CONTENTS 
(All in Platinum-tone) 


Purse-size Extract in 
Metal Container. 
Square Single Compact 
Olympic Lipstick 


CIRCULAR 






















L’AIMANT COFFRET 
In Velvet lined box of Shark-skin design 
SERIAL NO. 270 
$5.00 Each $7.50 Retail 
CONTENTS 
Cut crystal bottle of Essence 
Double Compact (gold-toned) 





TO ASSURE EARLY DELIVERY, MAIL YOUR CHRISTMAS ORDER—NOW! 


COTY, 714 FIFTH AVENUE, NEW YORK CITY 
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BRISTOL 


Retailers! 

Send for mats of this 
new Step Ring. The 
illustration is attractive- 
ly designed and _ will 
lend dignity to your 
newspaper advertise- 
ments. 





WEDDING RINGS 


HAND CARVED, CHASED AND ENGRAVED 
The Step Ring 






A Bristol 


TRIKINGLY 

new! Modern in 
design, yet it retains 
every trait of the 
traditional wedding 
ring. The shank is 
rounded and hand 
carved and chased 
in a pretty blossom 
design. The diamonds are set in 
steps in such an unique manner that 
each individual stone adds to the 
attractive effect of the ring. Made 
for 3, 5, 7, and 9 diamonds in 


SOLD THROUGH 
WHOLESALERS 
ONLY 


Ask to see our “Contentment Line” 


To vB 
EN 


Creation 
18K White Gold. 


BRISTOL wedding 
rings are individ- 
ually created for 
those who desire 
quality, distinction 
and beauty at a 


172/5 moderate price. 


The assortment is large enough to 
satisfy the most exacting feminine 
taste. Order a selection of our 
rings through your wholesaler and 
judge for yourself. 











BRISTOL SEAMLESS RING CO. 


Main Office and Factory - - - 123 Liberty Street - - - New York 


New York Representative: 


A. H. Disbrow 
9-11 Maiden Lane 
New York City 


Mid-West Representative: 
e 
Herman R. Holzner 
31 N. State St. 
Chicago, II. 


Traveling Representative: 


Eastern States 
S. C. Steinmann 


Pacific Coast Representative: 
Alfred H. Bullion Co., Inc. 
717 Market St. 

San Francisco, Calif. 
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TRUE 
COLONIAL 
IN 
CHARACTER 


Selling in 
impressive 
volume 


EWTER by Benedict ts regis- 


tering a striking SUCCESS. 


True Colonial in design, it recalls 
the traditions of early American his- 
tory. It truthfully expresses the 
charming simplicity and craftsman- 
ship of that age. Therein lies its 
immediate strength of appeal. 


If you do not have some of these 
pieces in stock, we urge you toorder 
some. Expose them to sale—dis- 
play them—and note results. 


BENEDICT MANUFACTURING COMPANY 
Dept. K, East Syracuse, N. Y. 


New York Office and Sample Display 
366 Fifth Ave. near 34th St. 
Canadian Factory: Trenton, Ontario 


EWTER 
BENEDICT 
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Am eriean B eaut 


STONE-STYLE RINGS iy 
featuring HELLER -SYNTHETICS 


CEYLON SAPPHIRE — ZIRCON - ULTRALITE 
EMERADA —- ROZIRCON -— BLUE SPINEL 


Combining the foremost achievement 
in modern Synthetic Azcoadd with the 
utmost in ring mountings today ~:~ 


UNTERMEYER ROBBINS ECO. 
20 West 47%St.NY. 


* er eee 
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which makes it easy to sell 


_ CARNELIAN 
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Set No. 4067. Choker 
of alternating smooth 












and carved carnelian | 
beads with carved car- | 
nelian plaque Brace- 
get ype ’ 7 B | 
es Stet Y | rown this winter is a prominent | 
stone. } | 
: fashion color. So Carnelian jewelry | 
| 
| | will enjoy great sales. Stern and 
| \ Sterns’ beautiful carnelian jewelry is 











priced lower than competing brands. 







Personal supervision of production 


=> 


eliminates waste and holds costs down. 


~\ Our line includes chokers, necklaces, 
- bracelets, rings and earrings, set with 
all the voguish stones. Real stones 
and precious metals only are em- 


ployed in our creations. 


a STERN ano STERN 






No. 4236. Carnelian 
choker. $16.50 Key- 
stone. 


INCORPORATED 
Showroom — 580 Fifth Avenue 
Office and Factory—131 Liberty Street New York City 







No. 5008. Bracelet 
of carved carnelian set 







in 14Kt. solid gold. 
$42 Keystone. 
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Crystal NecKlaces 
Crystal Pendants 
Crystal Bracelets 
Crystal Brooches 


The popularity of Crystal Jewelry is so well es- 
tablished that there is no question regarding the immense 
sale of it during the coming holiday season. 


Our salesmen are bountifully supplied with large 
delivery stocks, and we advise your liberal purchases 
for Christmas needs. 
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“AXEL 


MOUNTINGS 
EXCEL” 







FLEXIBLE BRACELETS 
WATCH CASES 
MESH BRACELETS 
RING MOUNTINGS 


wn 


AXEIL BIRDS. 


a9 ad, CD) 1: 
Manufacturers of fine Jnoium Flatinun Jeoelry 


21 WEST 46h STREET~~-~~>~- NEW YORK 
TELEPHONE BRYANT 3820 
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PARIS 























are sent to the factory in New York, giving complete details of the latest Parisian style 
trends in frocks....in coats....in evening gowns....in everything which might affect the 
style of individual jewelry pieces. 
their meteoric course. If Her Majesty, the American woman, accepts them—Katz & Ogush 


are the first to offer correctly styled jewelry. 


Certified styles are always just a little ahead of the general style trend, but never so far ahead 


but that they can be changed at the slightest indication of a sudden shift in style interest. 















































eer co 


From the Paris office of Katz & Ogush coded cables 


Jealously these new developments are followed in 


KATZ & OGUSH, INC. 


NEW YORK CHICAGO 
33 West 60th Street — 55 E. Washington Street 
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Vacheron & Constantin 


Have Obtained at the 


International Exposition 


at 


Barcelona, Spain 


THE GRAND PRIZE 


(The Highest Award) 


For their beautiful exhibit of 
High Class Watches 





Edmond E. Robert, Inc. 


Sole Agents for United States 


3 Maiden Lane New York 
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BYARD F. BROGAN ~ Philadelphia 








| MANUFACTURER OF THE ARBUTUS WEDDING RING 


| \ 























CIRCULAR November 14, 1929 











THE JEWELERS’ 






Persona APPEAL 
HAS SALES APPEAL 





























ds 
CREST-CRAFT 


guickly proves! 


OUR customers will be quick to appreciate the “per- 

sonal” appeal of Crest-Craft Wallets, because these 
Wallets have the distinctive, intimate touch only the mono- 
gram can give. They are advanced in design, made from 
quality leathers, and low in price — features which add to 
the ready salability of these personalized Wallets! 

The Crest-Craft Wallets —Jack Junior, Ambassador, 
Aristocrat, Piccadiily, and Executive — carry handsome 24 
carat gold-plated metal crests. Each crest has recessed spaces 
to accommodate proper black enameled nickel silver letters. 
Cement the letters in the spaces and the Wallet is attractively 
and permanently monogrammed! Here is true “personal” 
appeal —and it is only 30 seconds in the making! Any- 
body can quickly and easily monogram the Crest-Craft way. 

Fine leathers and expert craftsmanship distinguish the 
many sizes and styles of Crest-Craft Wallets. They are done 
in a variety of leathers, with Key Cases and Cigar Lighters to 
match. And they are priced in line with ordinary bill-folds— 
it costs no more to own Crest-Craft with all its superiorities ! 

Write now for full details and samples of this smart, dis- 
tinctive, fast-selling line. Crest-Craft, The Personal Wallet, 
will add much to your personal profit! 


~ Van icklen- 


or EtGin 
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A popular priced group of enameled toilet ware in the 


Foster Quality 


Made in two styles but only one quality. 


Cloth brush, cologne, buffer and tray, powder bowl, 
ointment jar, scissors and handle goods available. 


PROMPT SHIPMENTS FROM STOCK 
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Smart ss. Accurate... Modern 


HREE words that appropriately describe these new creations in 
Diamond Wrist Watches by the makers of the internationally 
recognized ZENITH, “The World’s Most Accurate Timepiece.” 


] Extensive assortment of diamond cord and ribbon watches on hand 
] in all platinum and platinum and gold combinations—produced 
and styled in the usual ZENITH manner. 


THE ZENITH WATCH COMPANY 


Incor porated 


| 64 West 48th Street, New York, N. Y. 
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FOR NEARLY A CENTURY 


JUERGENS & 


ANDERSEN CO. 
CHICAGO 










MAKERS OF FINE 








DIAMOND JEWELRY 
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Tarnex Prevents Tarnish 


Tarnex, the new paste, is not a lacquer, but is more 
than a polish; contains no scouring abrasives, acids 
or alkalies; does not harm plated ware; is non- 
poisonous. 


Attractive display free with order of one dozen jars. 





Bright Metals Corp." 


1 Hunter Avenue Long Island City a City 
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LET TARNEX 
TALK To YoU! 


One application of Tarnex keeps silver bright 
months longer than ordinary polish. Tarnex 


itself proves it to you. Send for a free trial jar. 


You Sell Tarnex 
You Use Tarnex 


Tarnex makes money for you. It is easy 
to sell. Tarnex saves money for you. we 
* 


It preserves your stock. 
“ Send 
PA Free Trial 


o Jar Tarnex 














~s 














e 


Full Cushion 
No. 4, Front, back and center 
all cushion shape 


Ce TO wean keene $3.50 
ee er $6.00 


A Great Watch for Boys 


Full Octagon 
No. 6, Front, back and center 
all octagon shape 
OS ie ea $3.50 
PE ROS otc u4a oeesee $6.00 





A Wonderful Gift for Girls 


Full Barrel 
No. 5, Front, back and center 
all barrel shape 


oe. See er rice $3.50 
OT ere rey $6.00 


4 Practical Gift for ALL 


NOBRK 


Discount 2°,.—10 Days 


Gtrt [THOUGHTS — 


AT EVERY TURN 


Approaching holidays emphasize the importance of replen- 
ishing stocks to provide for the extra business that comes 
with this season. 

It would be hard for anyone to find a gift in the popular- 
price field that both young folks and adults will greet so 
joyously as Junghans “Nobrk” Wrist Watches. 
Accordingly farsighted merchants should stock up sufficient- 
ly in advance to avoid losing sales at the last moment through 
an incomplete variety of styles. 

Junghans “Nobrk’” Wrist Watches are sturdy, practical and 
inexpensive. These new improved models, Series C, fea- 
ture a small sized lever—luminous dial--finely tempered 
main spring, that runs 30 hours—in attractive nickel plated 
cases. 

Give these watches generous display—they'll give you sales. 


Order from your jobber £22 ££ = 
SMITH- AMERICA, 


INCORPORATED 


10 WEST 47th ST. 
NEW YORK 


Sole Importers 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 


in Jewelry of Highest Crade 











Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 
MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. 
for manufacturers. 
sizes. 


Bead Necklaces, also loose beads 
Various styles and 


Burstow, Kolimar & CO. 


18 Columbla Street 
















M@ Go. 
rr n Mie 


the popular 
Tai 


oul ST 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF 
Lady's Stone Rings 
Pendants — Ha 


CAMEOS 


— Diamond Mountings. 
rrings 


CAMBO BROOOHES 
Sold through the jobbers only. 


21-88 Governor &t., 


Newark, N. Jd. 








New Jersey” Jewelry Mfg. Co., Ine. 
50 Columbia Street 
Manufacturers of Waldemars, fine geid = platinum 
Gets tit ot fas ae ee os 
Phone Seltehen 2569 


HENRY RUFEISEN-IN 


‘MANUFACTURERS OF 


RINCS OF AOU 


ALITY 


126-128 South Street 


Ohicago Office, 81 N. 


State &t. 








RINGS—a spectatty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces lishing to a minimum and obteins 
” rilliance. 


lasting bi 


JOHN J. JACKSON 4 CO. 


All Sterling and Fine Siivers 


Rolling fer the Trade 








What Is the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade ie asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 


wus ABLE 
TAGS iia 
ALL COLORS 


ARCH CROWN MFG. CO. 


82 Warren &St. 


Newark, N. d. 


Originators and Patentees 








WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


VY, te 2 carat 18K Engagement Ring 


mountings ornamented 
diamonds and sa 


with emall 
pphires 


MARTIN H. WIEDMANN 


23 Longworth St. 


Newark, N. J. 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


61-83 East Kinney St. Newark, N. J. 


whe bs NN hg " 
GS « MOUNTING 


7 you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and P INS 


For Fraternal and Scholastie 
EMBLEM HOUSES 
We Specialize in STONE — 


Black Onyx Blue Onyx 
Sardonyx —— _— aaaligae 


All _ “ RINGS Exclusively 


for Jobbers 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 





THE GENERAL ALLOY CO., Ine. 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 





Gc. B. W., INC. 


10, 14 and 18K Ringe—Jobbers Only 


391 Mulberry Street Tel. Market 6320 
New York Office, 98 Nassau St. 





L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 














Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Elght Rose Street 








M. ALEXANDER 


Manufacturer 


of 


GOLD RINGS 


Tel. Mitchell 1453 


60 Columbia St. 








Jewelers’ Settings and Soidere 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 












Seas St 
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Sports Watches of Distinction 


ETERNA HEXAS 

























— 














\ For desk or pocket use—nothing more convenient 
or dependable. May be snapped open with one 
in TT hand, and shut. too, with a single motion. 


A most acceptable Christmas gift for anv man. 
t > y 


Hitlmi CROSS and BEGUELIN 


Sole Distributors for United States 
15 Maiden Lane New York 


Eight-day clocks, leather folding traveling clocks, easel clocks, lighters with watches 


ANNOUNCEMERNT=—= 


The Gold Pocket Knives formerly made by 
BATTIN and CO., Newark, N. J., 


are now being made by 
































Closed 

















JOHN SCHUMACHER, Manufacturing Jeweler 


562 FIFTH AVENUE, COR. 46th ST. NEW YORK 

















New and original styles and patterns are now ready 


OLD ENGLISH SILVER 


AND SHEFFIELD PLATE 
(AT WHOLESALE) 


























ANTIQUE JEWELRY 
FURNITURE PAINTINGS 
TEXTILES BRONZES 
TAPESTRIES PORCELAINS 






Pair 4 Old —— Silver Sauce Boats made ~ 
London, 1760, George III Period, by John Eator 


_ Leo ELWYN & COMPANY, INC. 


_23 West 55th St. eee 2 
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Seasonable Merchandise 


which includes 


HIGH GRADE MASONIC RINGS and JEWELS, FOOTBALL 
CHARMS, FRATERNITY EMBLEM JEWELRY 























For All Fraternal Orders, Occasions and Events it 

ALL OF THE ABOVE ARE CARRIED IN STOCK AND MADE 
SPECIAL TO ORDER | 
WENDELL &© COMPANY 
Two Modern Factories 5 

NEW YORK CHICAGO 

36 West 25th Street 618 W. Jackson Blvd. a 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48TH STREET 
NEW YORK 


Fancy Cut Diamond Jewelry 








——— 
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OUR 1930 CATALOGUE 


WILL COME OUT EARLY IN NOVEMBER 


WE DO NOT BROADCAST—BUT WELCOME 
INQUIRIES FROM LEGITIMATE JEWELERS 


2. een ss | 
ILVERWARE 
INCE 1869 


14. MAIDEN LANE la? NEW YORK ae 1 W. 47th Street 






































6 Jewelers who are interested in keeping in touch 
The Pulse with the industry, who want to know what is right 
in style, what is right in price and in merchan- 

of the dising, who want to be supplied with practical, 
profitable ideas from week to week, are regular 


Industry 9 subscribers and readers of THE JEWELERS’ CIRCU- 


LAR. 
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Distinctive Coral Jewelry 





GOLD AND SEED PEARL COSTUME 
JEWELRY 


74 W. 46th St., New York 
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is in back of every Ketcham & 
McDougall product. Founded 
in 1832—when we supplied 
the trade of the day with 
thimbles—we have always kept 
abreast of the trends and 
styles. And we have 
always featured qual- 
ity, workmanship and 
value. 


The f our Moderne 





Automatic Eyeglass Holders 
illustrated herewith—are no 
exceptions to our century old 
standards. Each is a modern 
design, attractive, novel and 
practical. Perfectly finished in 
14K White Rolled Gold 
and guaranteed against 
defects—these Moderne 
Automatic Eyeglass 
Holders are _ salable, 
profitable merchandise. 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane 


Estabiished 1832 





New York 
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te HOUSE OF JADES 


MORTIMER B. KLING 
65 Nassau St., New York 


THE LARGEST CHINESE 


JADE NECKLACE } 


LINE [IN AMERICA 


Carved, Uniform and Graduated 


Costume Jewelry 
in Jade, Rose 
Quartz 


[||| ALMOST A CENTURY OF EXPERIENCE— _ ||| 
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Carnelian, Lapis, 


Amethyst, 


Coral 
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NUART DECORATION 


Exclusive Gifts and Card Prizes That Fit 
Well Into the Finest of 
Jewelry Stores 


Morning Glory flat etchings with burnished 
Gold and Mother of Pearl lustre 


Assortment as follows: 


1 doz. No. 32—2-handled plate 
1 doz. No. 39—7’ Octagon Bowl 
1 doz. No. 62—8” two-handled dish 
1 doz. No. 118—7'” two handled 
Bon Bon Tray 
1 doz. No. 134—7'%” handled Bon 
Bon tray 
1 doz. No. 144—6” footed Jelly Dish 
evenly assorted in 3 colors 
Crystal—Rose Pink—Green 
making a total of 6 dozen pieces @ $7.25 doz. $43.50 
1 Barrel 1.25 


Total $44.75 


This new and stylish decoration is also applied to 
larger pieces such as Lunch tray, cheese and cracker, 
sugar and cream, and console sets and other items, 
prices in proportion. 


Imperial glass company 
Bellaire Ohio 
























VALENCIA | 


PAPER BOXES 
FOR 






No. 904 Gray 


blue, cream or white. 


Many sizes to hold small pieces of 


numbers :— 


TELESCOPE STYLE 


SHUT-OVER STYLE 


SHOULDER STYLE 


550 RX Large Ring 


554 RX Medium Ring 


Your Jobber Carries These 


Framingham, Mass. 


| Dennison’s 


JEWELRY 






Three lines of boxes stocked, differing only 
in the style of cover, all made of well- | 
seasoned newsboard and covered with em- | i 
bossed paper in four colors—gray, light 


among them the following popular 


No — Size Inside 
iscel. 

902 X 1 25/32 x 1 3/32 x 9/16 in. 
904 X 2 13/32 x 1 19/32 x 25/32 in. 
906 X 3 1/16 x 2 1/8 x 1 in. 
908 X 3 5/8x 2 5/8 x 1 1/4 in. 
910 X 4 3/8 x 3 1/4 x 1 7/16 in. 
912 X 5 3/16 x 3 3/4x 1 3/4 in. 


624 X Cigarette or Vanity Case 
6108 X Searf or Bar Pin, Knife 
6136 X One Teaspoon 
6138 X 6 Teaspoons 
6168 X l or 2 Tablespoons 
6184 X Pie Server, Cold Meat Fork 
6228 X Bracelet, Beads 


Blocked with White Velveteen 


lL 5/32 x 7/8 x 1 5/16 in. 
1 1/16 x 25/32 x 1 1/8 in. 


— Dennioow Manufachning Sox 
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DIAMOND JEWELRY 


The fineness of the stones—the perfection of the settings—the attractive 
designs and the rare craftsmanship combine to make our diamond jewelry 


possess that quality sought by the discriminating buyer. 
v’v 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


AMSTERDAM CHAUX DE FONDS 





PARIS 





LONDON 





CHICAGO 
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BUY Me 


NEW YORK 









NEW YORK ... World Market Place ... Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world .. . With its smart shops and clever craftsmen 
. . » Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, CHrisTiE & C 
‘Orienta’ Pearls 


BADGES, EMBLEMS, MEDALS 


Dieces & Crust, 15 John St., Medals, Cups, 
3adges, Class Rings, Special Order Work 


BALANCES, SCALES 


CHRISTIAN BEcKER, INC. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 

NorMAn M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 

Poote Crock Div Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & C 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 
Mappock & Mutter, Inc., 39-43 W. 23rd St. 


‘Royal Worcester China”’ 


DIAMOND IMPORTERS AND 
CUTTERS 


BauMGoLp Bros., Inc. 62 West 47th St. 
Diamond Cutters 

3IRNBAUM Presse Co., INc. 62 W. 47th St. 
Diamond Cutters 

Cuas. P. Gotpsmitru & Co. 20 W. 36th St. 


Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 


daries & Importers of Diamonds & Other Stones 
Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 
J. R. Woop & Sons 15 Maiden Lane 


Diamond Cutters, Jewelry Mfrs., Omega Watches 


DIAMOND JEWELRY 


C. V. DovGuerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Staicer & Sons, Inc. 527 Fifth Ave. 


Finest Type of Platinum Diamond Jewelry 


65 Nassau St. 





FOUNTAIN PENS AND PENCILS 


Pen-O-GrapPuic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. LEepERER 123-125 West 33rd St. 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsetrt & Berto.one, INc. 74 W. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. J. BLuMENTHAL 65 Nassau St., 
Jade for Manufacturers 
R. A. BrerpEnBACH 48 W.- 48th St. 
Diamonds, Precious and Imitation Stones 
Max DurArrourc, LTp. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
Jutes FRANKLIN, INC. 452 Sth Ave. 
Pearls and Precious Stones 
ALFRED La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 
Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 
SupPREME Stone Imp’ Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jiry. Mrc. Co., INc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asrtatic Art Jewetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
InpDIA JEWELRY Co., 307 5th Av. East Indian, An 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lepov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KERPEN BROTHERS 53 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 


4 
3 


Mortimer B. KiInG “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avucust DinGetpgein & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 








PRECIOUS METALS 


BAKER & Co., INc. 30 Church St 
Jewelers’ Settings and Solders 


Jounson, MatrHey & Co., Inc. 233 B’way 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


SAMUEL BERNARD 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 

S. HELiter & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kine & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I. Ros—ENBAUM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


Factory P. T1EcHE 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EAsteERN Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtpHeus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


CortTesert Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac WatcxH Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. Suaptro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

KriecerR & DRANOFF, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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Its popularity means extra profits this Christmas 


PEWTER, reborn, is the modern metal. Its cool luster 
and simple lines harmonize perfectly with present trends. 
Its inherent beauty appeals to all classes of customers. 

And because it is smart and inexpensive—because it is 
wrought into individual pieces rather than complete ser- 
vices—pewter is ideally adapted for gift purposes. Its 
present vogue is certain to result in a heavy demand 
during the holiday season. 

Now, before it is too late, prepare for the business that 
pewter will bring you. Choose your stock from the rich 
assortment offered by the International Silver Company. 
There are platters and pitchers and porringers, graceful 
bowls, quaint candle- 
sticks, complete tea ser- 
vices and a host of other 
pleasing pieces. Some 





“TOUCH MARKS” TO GUIDE YOU IN YOUR PURCHASES 


are faithful reproductions of the finest Colonial ware. 
Some are English, some Flemish, some starkly modern. 

Just when your customers are considering Christmas 
presents, a series of full-page advertisements is appear- 
ing in the national “quality” magazines, pointing the 
merits of International pewter, explaining the fact that 
the three “touch marks” shown below assure authentic 
design and fine craftsmanship. The advertisements are 
certain to stimulate sales for somebody. Why not you? 
Capitalize the advertising backing. 

You can satisfy the most discriminating patron with the 
International line. And it is priced to allow vou a very sub- 
stantial profit. Act quickly. For information and prices, 
address Pewter Depart- 
ment C-3, International 
Silver Company, Meri- 
den, Connecticut. 








A number of the teresting designs created by 
International craftsmen are pictured on ihis page. 


INTERNATIONAL 









SILVER CO, 
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(Presenting the 


Viande. | 
Knife 


{PATENT APPLIED FOR] 


7) strong sales jeature of 


THE NEW 
SILHOUETTE PATTERN 














It’s “news”... the Viande knife. Something different to 


show a customer ... something new. In fact the first 





basic new thing in dinner knives in centuries. 


But the long handle and short blade aren’t just new and 
modern .... they're practical. Just take the regular knife ; 
in your hand, pretend you're cutting meat and notice how 


your forefinger presses down on the back of the blade 





itself. Look at the groove it leaves on your fingertip. 
Then try it with a Viande knife. Your finger presses the 
handle. And that’s as it should be, and we often sit back 


and wonder why some one never thought of it before. 


And its balance, its “feel” is perfect. And its exquisite 
design. 
It is the creation of Eliel Saarinen, foremost architect 
and designer, whose work is recognized as embodying the 


best tendencies of modern art. 


But even with all that you'll find some of your custom- 
ers who just won't see it at all. The world’s built that 
way. So... Silhouette offers the usual conventional 
dinner and dessert knives too, so you'll be pleasing 


everybody. 





For illustrations and prices of Silhouette pattern write 
for booklet JH to Sales Promotion Department, Factory 
E, International Silver Company, Meriden, Connecticut. 


Salesrooms . . . New York, Chicago, San Francisco. 
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Colonial Clocks and Clockmatkers 


A Word About the Early History of an Important Industry 


HE amazing interest and knowledge of the Ameri- 
can public in Early American furniture makes it 
highly important for the retail jeweler and his 
salespeople to know pertinent facts regarding Colonial 
clocks and clock makers. Early American clocks as accu- 
rately depict the characteristics of their period as do the 
tables, chairs, desks, highboys, and beds. The names of 
Eli Terry, Seth Thomas, and Chauncey Jerome are as im- 
portant as Duncan Phyfe, Steuben, and Paul Revere in 
the development of this distinctive period of decoration 
which is now regarded as of such vital importance to our 
national consciousness as to justify a complete wing of 
the Metropolitan Museum of Art in New York city. 
While the fundamental discoveries in clock making had 
been made in the 14th, 15th, 16th and 17th centuries by 
the French, Dutch, 
British, and Germans 
during the early Co- 
lonial days prior to 
the Revolution, the 
art was rapidly being 
perfected, and there 
were competent clock 
makers working in 
the principal cities of 
the eastern seaboard. 
Perhaps the most 
important of these 
was Thomas Harland, 
who came from En- 
gland on the ship 
that carried the tea 
that was thrown over 
in Boston Harbor in 
1773. He settled in 
Norwich, Conn., and 
taught many young 
men the “magic art,” 
among them Eli 
Terry, called the 
“Father of American 
Clock Making.” At 
this time clocks were 
almost entirely floor 
clocks, the move- 
ments being second 





An interesting group of Early American clocks 


beat pendulum movements which required a length of ap- 
proximately six feet. 

Eli Terry was a born mechanic and had an inventive 
mind; from Harland he obtained a first-class training in 
his art. He made his first clock in 1792, a floor clock now 
owned by his descendants and in good running order. He 
made the movement of this clock of wood, and for a period, 
until about 1835, the great majority of American made 
movements were of wood, due to scarcity of brass. Terry 
settled in Plymouth, Conn., in 1793, where he continued 
to build clocks until his death in 1852. By 1807 we find 
Terry with a small plant in Plymouth with an order for 
1000 clocks. He had developed the use of water power and 
now prepared to manufacture clocks as they had never 
been manufactured before. To quote from Chauncey 
Jerome’s “History of 
the American Clock 
Business for the Past 
Sixty Years and Life 
of Chauncey Jerome,” 
written by himself: 

“Mr. Eli Terry 
(in the year 1814) 
invented a_ beauti- 
ful shelf clock made 
of wood which com- 
pletely revolution- 
ized the whole busi- 
ness. The making 
of the  old-fash- 
ioned hang-up wood 
clock, about which 

I have been speak- 

ing, passed out of 

existence. This 
patent article Mr. 

Terry introduced 

was called the Pil- 

iar Scroll Top 

Case. The pillars 

were about 2l 

inches long, three- 

quarters of an inch 
at the base, and 
three-eighths at the 

top, resting on a 





page 33 is an accurate example both 
in style and proportions of these early 
shelf clocks. 
wood 
spandrels were often roses painted in 
gilt with several contrasting brilliant 
colors. 
Roman 





reproduction of early Sharp Gothic mantel 
It is suitable for a dining room, Colonial living 
room or hall 


Simple 
clock. 


square base, and the top finished by a handsome cap. 
It has a large dial 11 inches square, and tablet below the 
dial seven by eleven inches. This style of clock was liked 
very much and was made in large quantities, and for 
several years. Mr. Terry sold a right to manufacture 
them to Seth Thomas, for one thousand dollars, which 
was thought to be a great sum. At 

first Terry and Thomas made each ee 
about six hundred clocks per year, 
but afterwards increased to ten or 
twelve thousand. They were sold 
for fifteen dollars apiece when first 
manufactured. I think that these 
two men cleared about one hundred 
thousand dollars apiece up to the 
year 1825.” 


HE clock shown in the middle of 
the top shelf in the collection on 


The dials were painted 


about 11 inches square. -The 


The dials were sometimes 
numerals, but again Arabic 
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and separate from the clock case; rarely are these still 
found on clocks today as the original pillars. The case 
had a key, and around the keyhole was a diamond shaped 
ivory, bone or metal inlay. The works were of wood, the 
escape wheel of brass. (See typical wood movement on 
second shelf at right of collection on page 33.) The escape- 
ment was the so-called American form, and the pendulum 
rod was of iron. These clocks were striking clocks and 
took a half-second pendulum. 


Wy I. MILHAM, commenting on the present value 
e of these shelf clocks, conservatively writes of 
them as follows: 

“The question is often asked as to the present value 
of these shelf clocks. It cannot be definitely answered, 
since they are nearly always purchased at antique shops, 
and the antique business is notoriows. Shelf clocks 
made prior to 1814 are not in the market. There are 
extremely few of them and they are never offered for 
sale. A Terry patent wood clock in first-class condition, 
with clock paper, and the original painted glass panel, 
is worth about $50. If made by Eli Terry himself or by 
Seth Thomas it would be worth perhaps 30 per cent 
more; without a clock paper it would be worth about 20 
per cent less; and without the original painted glass 
panel about 30 per cent less. A renovated clock has 
about two-thirds of the value of one which has always 
been kept in good condition. A ‘wreck’ has about one- 
fifth the value; the price, of course, here depends a good 
deal upon its condition. A shelf clock like Jerome’s 
bronze looking-glass clock with clock paper and original 
panel and in first-class condition is worth about $25. A 
one-day shelf clock with brass works is worth about 
$15. i 





An eight-day shelf clock with brass works is 
worth about $20. A small spring-driven one-day shelf 
clock is worth about $10. A steeple clock is worth about 
$12. These values are subject to the same discounts as 
before for loss of clock paper, broken panel, and poor 
condition. * ais 

continued ) 


{ To be 





radially placed. Painted glass panels 
were about 11 inches by seven inches, 
illustrating birds, flowers, fruit, and 
frequently buildings—churches, court 
houses, college buildings. The case 
generally was of mahogany, rarely of 
walnut, and usually not solid ma- 
hogany but veneered. The pillars 
were small, round, slightly tapering, 
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An authentic miniature of the early scroll shelf clock for the apartment house 
dweller or small home 
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Paris Interprets the- Mode ~~ _ (7 


Antique designs now fashionable 
Popular Favor in French Capital—“Gamblers’ 





Beads” Used for New Necklaces 


NTIQUES are becoming more and more fash- 
yi ionable in Paris every day. Old fashions, even 

to styles that were popular in the height of the 
Grecian and Egyptian periods, are being taken up by 
Now the jewel- 
ers are turning toward antiquity to make the brooches 
and necklaces that are to be worn with the most modern 


those who originate French fashions. 


of gowns. 

Designers who are responsible for the 
important jewelry fashions are making 
a thorough study of the jeweled and 
precious metal decorations that are on 
display in the Louvre. Craftsmen are at 
work daily in the big museum, copying 
the lines of ancient jewelry and examin- 
ing the texture of the metals, says the 
Paris correspondent of the National 
Jewelers’ Publicity Association. 

Modern’ reproductions of ancient 
jewelry are less often exact copies of old 
pieces than they are inspired by them. 
For example, one of the new Paris 
brooches seen consists of two half moons 
of diamonds, joined by a rondelle of 
onyx, and is a modern interpretation of 
the decoration on a famous old Egyptian 
vase in the Louvre collection. These 
brooches are worn in the new Paris 
manner—at the back of the waist. 


2 

y pgs women are taking up the new 
jewelry fashion of wearing clips in 

the place of brooches. The new type of 
pin is really not a pin at all, but is at- 


tached in the same manner as a paper clip. Stylists in 
the French capital say 





that 
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“Gamblers’ beads,” a new Paris 








piece of jewelry is to 
be preferred to the 
brooch, except in those 
cases where a jewel is 
worn away from the 
neckline or the belt of 
a garment, as in the 
case of the shoulder 
There are liter- 
ally dozens of ways of 
wearing these new 
clips. Women are buy- 
ing them not only in 
pairs and groups of 
three, but in sets of 
half-dozens. Sometimes 
they wear all six of 
them on one costume— 
for example, 
the belt, one on each 
fancy cuff, one on the hand- 





The new gem-set clips 


Jeweled Clips Hold 


bag and one on the | 

hat. They are espe- | /| a | 
cially popular for | / Pe || 
wear in lieu of cuff- | q || 
links on long, tight- ~\ || 


fitting sleeves, and | 
on the necklines of Pe 
tailored dresses. 











Brooch copied from antique de- 
sign 


Many women use them to formalize bags 
of plain black moire or antelope. In 
their favorite form they are entirely of 
diamonds, or rock crystal, although some 
of them are appearing with colored 
stones as well. 


ASHION creators have proved that 

there is a good side to everything— 
that is, if turning gambling dice into a 
necklace can be called good and useful. 
At any rate, women in the French capi- 
tal are all wearing the new necklace of 
dice, given the name of “gamblers’ 
beads.” There is little difference between 
the fashionable French piece of jewelry 


and the dice that are used on gaming tables. The dice are 
authentically marked with the black dots on white back- 
new 1930 grounds. Some of them show the figures of ace, queen and 
jack of the poker dice in use on the continent. Jeweled 
dice are said to be responsible for the new style. Many 
shops are showing complete dice sets made of quartz set 
with jewels—designed for gaming rather than any wear- 
ing. Some of the cubes are so decorative that jewelers 
found them a satisfactory ornament for women and turned 
them into necklaces and bracelets. There is a rumor that 
certain of the dice may be unclasped from the necklace 
chain and used for play, but as yet necklaces of this type 
are not found in the Paris shops. 


HE two-of-a-kind vogue that has been such a Paris 

jewelry fashion success has grown to such propor- 
tions that women are now buying their brooches in groups 
of three and four. Paris dressmakers are following the 
fashion by creating frocks that require four pieces of 
identical jewelry. 
dresses recently seen is a straight, fitted tube, save for 


One of the new ankle-length evening 


two on four full godets placed in stairway arrangement on the 


- 


left side. Each godet is topped by a tiny triangular brooch 
that is identical to its neighbor. 
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The Recognized hanes will the Trade 


Armistice Day and Thanksgiving 


GAIN with the approach of Thanksgiving comes 
A a realization in the jewelry trade that little 
more than three weeks lie before them for the 
real Christmas season in which many of them ex- 
pect to do 30 per cent of their business, and the ques- 
tion again comes up, “Why cannot this season be ex- 
tended further back in the month of November to the 
benefit of both retailer and consumer alike?” The 
answer generally given is the fact that the public will 
not begin to think about Christmas and the holidays 
and the presents connected therewith until Thanks- 
giving is over, so to the thoughtful merchant comes 
the question: “Why cannot Thanksgiving be made to 
come earlier ?”’ 

Since the ending of the great World War and the 
establishment of Armistice Day as a semi-holiday in 
many States, and a legal holiday in some, there has 
been a suggestion in many quarters that these two 
days should be combined in one, thereby avoiding an 
extra holiday in November and automatically extend- 
ing the Christmas buying season at least two weeks. 
But, as Mark Twain remarked about the weather, 
“everyone complains but nobody does anything about 
it,” so the agitation for a combination of Armistice 
Day and Thanksgiving Day has yet only reached the 
talking stage and is forgotten each year after the 
season is passed, except, perhaps, in an occasional 
resolution of a business organization. 

It is true that public sentiment has associated 
Thanksgiving Day with the last Thursday in Novem- 
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ber, yet it is essentially a movable feast and, in fact 
it has not always been celebrated on this day. That : 
movement to combine Armistice Day and Thanksgiv 
ing Day could be successfully carried out, we have no 
doubt, provided it had the active and whole-hearte 
support of the majority of the business men of th: 
country who would be the beneficiaries of the chang: 
But unless they act, nothing will be done as neithe: 
the public nor our legislators will ever initiate th: 
movement. 

We have again brought up the question as we hav 
in past years, in answer to the request of those who 
feel that the jewelry trade, at least, should have a 
longer holiday season, and in the hope that the jewel! 
ry trade organizations may consider the subject and 
initiate a general movement in the business world to 
combine Thanksgiving and Armistice Day. 





The Jeweler’s Position as a Time Expert 


O matter how much the jeweler may attempt 
| \ to concentrate on some of the many different 
lines which he is supposed to carry; no mat. 
ter how much he may wish to be known as a special- 
ist in one or more of these lines, his business will al- 
ways be associated in the minds of the public with 
timekeeping mechanism, especially watches. He may 
be famous for the gems he carries; he may be cele- 
brated for the silver lines he displays, yet so strong 
is tradition connected with his business that his cus- 
tomers always go to him for advice or help on watches 
and clocks. For many generations a man in the 
jewelry business has been accepted as a time expert 
as well, and this tradition has been an asset to him 
in a business way—an asset which progressive mer- 
chants have been able to capitalize and use for the 
development of their sales. 

It is true that there is another side to the picture; 
the mere fact that the jeweler is considered an expert 
in watches and clocks results in the public feeling that 
the timepieces sold by him are necessarily correctly 
made and will function properly. Therefore, he has 
been called upon for a service in connection with the 
sale of these articles that no other merchant handling 
them has been asked to give. This service, we might 
say, incidentally, has been given willingly and gener- 
ously and the association that some jewelers have built 
up with customers through the fact they have regu- 
lated and serviced watches and clocks, has often cre- 
ated a bond of friendship with clients that has 
been possible to translate into sales; for this has not 
alone often held a customer, but his children and his 
children’s children as well in direct and continuous 
contact for years and years, with a man or firm that 
regulated and repaired the timepieces of their family. 

Whether or not the modern jeweler appreciates the 
peculiar position in which he stands with the public 
in relation to watches and clocks, is beside the ques- 
tion. This condition does exist and the jewelry 
business is associated so thoroughly with timepieces 
that it would take years of education to change the at- 
titude of the public in this respect. The progressive 
jeweler takes advantage of it in every way and makes 
it a point to be in fact as well as theory, headquar- 
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ters for timepieces of all descriptions by carrying 
those lines which the public want today; i.e., those 
timepieces which are in demand by young and old. 
And in most cases he can now put on a sufficient 
mark-up to make the lines pay well for the cost of 
merchandising even when it includes the service 
which the jeweler is expected to give. 

Irrespective of his sales of jewelry, of gems, or 
silverware or how important they may be, he cannot 
afford to neglect those lines which are associated with 
his reputation as a time expert. 





Help for the Independent Retailer 


ESPITE the development of the chain store sys- 

D tem in all lines of industry there is a field and 

a big field for the independent retailer, and 

this is particularly true of industries like the jewelry 

business where the retailer has to be an expert in his 

line and has to act in the capacity of advisor and 
counsellor to his clients 
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The Department of Commerce is working in every 
way to see that our retail trade is put on a progres- 
sive and healthy basis, as it feels that healthy retail- 
ing is one of the bulwarks of the position of business 
in the United States which now is commercially and 
financially sound. One of the ways it expects to 
aid the retail business of the country will be through 
the National Retail Credit Survey which has now 
been undertaken, and it is hoped that the results of 
this investigation will help to correct those factors 
in the retail credit system which in the past have 
proved wrong and have been responsible for a large 
number of failures. 





An Important Decision on Descriptive 
Trade-Terms 
ONEST merchandising is predicated on the 
fact that the buyer knows exactly the charac- 


ter of the merchandise he receives irrespective 
of whether its price be 





who know little or nothing 
as to the elements of value 
that go into his merchan- 
dise. The strong position 
of the independent retail- 
er is being emphasized by 
experts on every hand. In 
fact, no less an authority 
than Dr. Julius Klein, As- 
sistant Secretary of Com- 
merce, stated to the people 
of the United States in a 
radio talk over a national 
network recently that 
“there is no doubt what- 
ever that the independent 
retailer is going to per- 
sist and prosper and he 
will continue to control by 
far the greater part of the 
85 per cent of the nation’s 
total retailing which now 
falls to his share’’—but “s 
Dr. Klein adds an “if,” 
namely: “if he will only 
maintain a rigorous effi- 
ciency.” 

According to Dr. Klein’s 
statement, the primary re- 
quirement for the success 
of the independent retail- 
er is that he must keep 
more and accurate 
records. He must know 
as much about the cost of 
the several operations of 


the next. 





Helptul Suggestions 
Appreciated 


GREENSTREET-MonTI JEWELRY Co. 
Saint Louls 


We want to say at this time that we certainly 
are very pleased with THE JEWELERS’ CIRCULAR 
and find that it is about the most educational 
of all the trade journals that we subscribe to. 
We find many articles of great interest to us and 
never fail to read it carefully from one issue to 


We want to take this opportunity to express 
our appreciation for the many helpful sugges- 
tions that we find in your articles. 

Very truly yours, 
GREENSTREET-MONTI JEWELRY CO. 


(Signed) 


It is unnecessary to say that we deeply appre- 
ciate the tribute paid to us by this enterprising 
St. Louis jewelry firm and that we sincerely 
trust that other subscribers have gotten the same 
benefit from suggestions and articles that have 
appeared in this journal as have the writers of 
the above. It is our aim to make THE JEWELERS’ 
CIRCULAR continuously better and more and 
more helpful to the retailer, and it is testi- 
monials such as these that act as an incentive 
for us to do bigger and better work each year.— 
Editor of THE JEWELERS’ CIRCULAR. 


high or low, or its quality 
good or bad. For this rea- 
son THE JEWELERS’ CIR- 
CULAR has for’ years 
warned the trade against 
using trade names or de- 
scriptive terms or phrases, 
which may be known and 
understood within the in- 
dustry itself, but which 
convey no adequate idea 
of quality to the eventual 
consumer. We have con- 
tended that even though 
there may be no misrepre- 
sentation between manu- 
facturer and distributor 
who both understood the 
terms, marks or names, 
their application was im- 
proper when they could 
eventually be used to cre- 
ate in the consumer’s 
mind, an idea of quality 
that was not there. 

A recent decision of the 
Federal Trade Commis- 
sion that has been upheld 
by the United States 
courts not only upholds 
this contention but goes 
further in declaring that 
a company which places 
an imitation product bear- 
ing a false name into the 
channels of trade, cannot 


Jules Monti. 








his business as the manu- 
facturer now knows about his factory production 
costs. With exact records available, the retailer will 


often awaken abruptly to the fact that certain of his 
practices are unprofitable and dangerous, but these 
being known and eliminated, his position in the mer- 
cantile world is assured. 


escape legal responsibility 

by disclaiming any attention to deceive or by showing 

that those with whom it had dealt directly knew that 

it was only an imitation or substitute of the genuine 

article. This principle has been sustained by the 

United States Circuit Court of Appeals for the Third 
(Continued on page 51) 
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Some newspaper and specialty advertising with which Enright builds business 


“No Dull Months,” Says This Jeweler 








Worth while tips from John D. Enright, Philadelphia, Pa. 


By W. W. Hickey 


ear shot, to an advertising salesman, who had 
mentioned that four dull months of the year had 
been eliminated from the jeweler’s program. 

To one who had just traveled from Boston to Denver, 
Atlanta to Savannah, and up the East coast, it sounded 
like a cannon’s roar. So down to earth I arrived to get 
some of the bed rock facts from Mr. Enright, who, in a 
short space of a few years, has stepped ahead by leaps and 
bounds, to a successful front seat in the jewelry industry. 


SD jest months—we don’t have them,” passed within 


In the old town of Philadelphia he did a business 
of $465,000 in 1928. 

He has two and a half times turnover (for 1929— 
expects to make it three times ). 

He does a 98 per cent cash business, does not solicit 
old line charge accounts—and in no way advertises 
or seeks installment business. 

Has no more than $500 tied up in dead or slow 
moving stock on hand in his three stores. 


Those are the startling facts, but that is ahead of the 
story. 

When twelve years old, John D. Enright started working 
for a fine old outlying store in Philadelphia and gradually 
became an engraver at the bench—always nursing the de- 
sire to go into business for himself. In 1917 that desire 
sprang to action and he opened up a 15 x 30 ft. store, 
putting up $6,000. The year he started was the beginning 
of the big years of the motor industry, electric appliances, 
and many other channels were opened up to detour jewelry 
money from jewelry stores, and seemingly remain in the 
minds of many, a “pain in the back,” of the industry. 

Undaunted, he forged ahead—gradually grew to a point 
where he needed larger quarters. 

A few hundred feet down the street at a triangle inter- 
section was a triangle corner location which appealed to 
him for an ideal jewelry store, affording plenty of window 
space and daylight all over the store. The wiseacres shook 
their heads east and west. “It won’t go, John,” they de- 
clared. Anyway, Mr. Enright sold out for $23,500, and he 
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JEWELRY STORES [/ 
3000-08 Kensington Ave 





Enright wins the love of the rising generation and draws big crowds to his stores. 
At the left is a mirror with birth stones illustrated in color on the back. This is 
good specialty advertising 






























and his brother, Jay J., planned an ideal jewelry store (no Park. At first I planned that twenty buses would be suffi- 
architects needed), with 130 feet all around window dis- cient-—-but my boy’s crowd grew to 4000, and made us 
play, with low backgrounds, so everyone on the inside hustle to provide facilities and transportation. The event 
could see outside, and those on the outside could see their was a huge success, and, of course, went far over the orig- 
friends on the inside making purchases. The wiseacres inal appropriation. But the big tie-up was this, that one 
wagged their heads again, unapprovingly. No closed rooms _ boy captain of each bus secured correct name, address, and 
were provided. Every customer is out in the open with the birthday date of each boy that attended the game, which 
salesman. “The openness of the issue would build up con- makes a marvelous follow up list. 

fidence, was the thought, and I have found that I was not “One little fellow,” said Mr. Enright, “phoned that a 
mistaken,” said Mr. Enright. Contrary to the old line ideas roomer in his house needed a watch—and he was bringing 
of dignity, so closely associated with the business, have him down-—so on arrival he had to look me up, and see that 


the stores of Enright operated. he got credit for it, so the little chap said, ‘Here we are! ” 
Just one expression of many. 
N his promotional plans, showmanship went strongly So successful was it that the Enright Stores planned a 





hand in hand with merchandising—and dignity mixed John D. Enright Girl’s Day—at the local movie theater. 
in. When planning the opening of a new store, a few years Through community cooperation with the movie house, the 
ago, he realized the public was “air minded,” so he char- Girl and Boy’s Days have become events three times per 
tered a plane to fly over the section and scatter 100,000 annum. 
announcements of the opening. 

“Realizing the fact that the boys and girls of today are 7 NOTHER novel event is the continuous distribution 
the heads of families of the morrow, and that their in- Q of an attractive baby spoon to the new born—with 
fluence over their parents is mighty, I began to plan a_ an elaborate box and embossed card of sentiments—and a 
good will tie up, and make an event out of it. So I arranged return card for acknowledgment by the mother. These 
a John D. Enright Boy’s Day at the Philadelphia Baseball (Continued on page 47) 
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‘Dealer Helps and 
How to Use Them 


Linking Up With the Plans of Worthy Manufacturers 


By A. C. Werner 


ERE we have a company using a very progressive 

policy with regard to its dealers. Selling directly 

to them as it does, it works specially to educate 
every salesman from the standpoint of making him an 
advertising help to the retailers who sell their clocks. The 
dealer helps consist of a mat service, display cards for 
counter and window, display fixtures for the window and 
booklets for direct mail use. 

The mat service is attractively presented in a catalog 
form. Newspaper print reproductions showing just how 
the ads will look when used are given to the dealer, and 
from the catalog he can choose just those mats which 
will best suit the time and community. 

For example, the dealer who feels that he must meet 
price competition in high grade clocks can make his choice 
from three cuts of different sizes whose copy carries the 
message of economy. Each mat shows a cut of the ap- 
propriate clock for the point to be brought out. These ads 
are suitable for any time of the year, but might best be 
used when business is more or less slack, such as the early 
summer or midwinter. 


tion features at the moving times, spring and fall. 
Try to tie these ads in with the furniture sales which are 
usually held by stores in August, September or October. 


feanps the ads that emphasize the interior decora- 


Under this head come the ads of period clocks, with special 
attention to Early American. For May and early June, 
the Bride’s clock cuts should be used. Gift seasons are 
highly suitable for the chime clock ads. The anniversary 
idea is also good here. 

As to the proper use of the mats for the electric clock, 
conditions will vary somewhat with the size of the city. 
In a locality where there are a number of business enter- 
prises—a factory community—no better use of these mats 
could be made than to run them in a trade or business 
weekly paper. If you have several ordinary newspapers 
to choose from, select the one that is read by the largest 
number of executives of businesses. Of course, we all 
know that it pays to study your medium. 

By the same token, if you can specify position, put your 
boudoir and kitchen clock ads on or near the women’s page, 
and choose the paper that has the largest number of wo- 
men readers. Make your newspapers furnish you with 
these figures and be guided by them in your choice of 
media. Decorative clock ads should also be directed to 
women readers. 

This company has made a special point of bringing out 
the decorative possibilities of clocks and by working with 
them along that line, increased sales should result. 

To this end, they furnish colored window and display 
cards showing beautiful interiors and the proper type of 

clock to harmonize, These cards are reproduc- 








tions of the material used in the national 
magazines, such as the Ladies’ Home Journal, 
Good Housekeeping, Vogue, etc,, with slight 
changes in copy. This material also furnishes 
the basis for many of the mats. By using the 
same form several times in different media, 
desirable emphasis is obtained. 


HE use of window and counter cards 
practically speak for themselves. Avoid 
a hodge-podge in the window. Just because 
you have an attractive clock card is no reason 








Clocks for the 


cozy home featured in this display 





you should throw it right into the window 
with a bunch of cloisonné cigarette cases or 
pearl beads. Choose a time to feature these 
clocks, and then use your electric clock card, 
with the proper surroundings of other clocks, 
harmonizing ornaments for the home or any 
accessory that will direct attention to the 
clocks themselves. The windows illustrated 
are excellent examples of how this may be 
done. 

Always have a special window of the clocks 
of the manufacturers whose ads you are run- 
ning. Let one kind of advertising bolster the 
other. 
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Let us carry this idea still further and use our direct 
iail pieces along with these two other means. If your 
ommunity seems to be taking a lively interest in home 
lecoration, period furniture, etc., use the booklet “For 
Every Room the Right Clock,” which was written and 
lesigned by a leading architect in collaboration with a 
decorator who is an authority in this field. This booklet 
is furnished at one-half the cost of manufacturing, and 
is the only part of the dealer help service for which there 
is any charge. 

We cannot state too emphatically the necessity of get- 
ting just the right list for this booklet. Not everyone 
will read it, not even every well-to-do person. To send this 
booklet to a charge list or to a haphazard list from the 
telephone book is sheer waste. Get, first, people whom you 
know to be well-to-do and, second, people who are inter- 
ested in their homes. In small communities, this is easy 
to do. In large cities, not so easy. But it can be done. 
The record of buildings (homes) being built is one source; 
real estate sales in residence sections is another; club 
members of one sort or another is a third. Any woman’s 
club which has a more or less exclusive membership is 
a good bet, though one should avoid clubs made up of very 
young women, as they are obviously not yet interested in 
homes. Every time you are tempted to use a list of names, 
think “Will these people buy decorative clocks? Can they 
if they want to?” 












At the right is shown a jeweler’s 
display of house clocks of various 
types. It is wise for the retuiler 
always to have a special display 
of the clocks of the manufacturers 
whose ads he may be running in 
his newspaper. Thus one kind of 
advertising bolsters the other 
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HAT we have said with regard to the book- 

let applies in varying degree to all the booklets 
supplied by this company. Your lists for this product 
should be homemakers and business men. The colored 
booklet which is got out twice a year in the spring and 
fall is a powerful sales help if it is used right. The com- 
pany cooperates still further with this booklet by pre- 
paring a letter for the dealer, having it addressed to his 
own list and sending him the letters and booklets neatly 
inclosed in addressed envelopes, ready for mailing. Here 
the jeweler may use his own stationery or may have the 
company make him some at cost in whatever style he 
wishes. 

Here is a wonderful opportunity for increased volume 
at a trifling cost, but again we say, watch your lists. Be 
sure every name is spelled correctly, with the proper 
title and the latest address. Convince yourself that none 
of the desired recipients have died or moved away. 

The electric clock folder would be a splendid piece to 
send to your Chamber of Commerce, Kiwanis or Rotary 
list. In the Eastern and Pacific Coast States a beautiful 
Ship’s Bell and Marine Clock folder would be pleasing 
publicity to a selected class. The postcard offering the 


kitchen clock, or the eight-day alarm clock, could go to a 

larger and less carefully picked group. Teachers, nurses 

and other professional people would be interested in these 
(Continued on page 47) 





At the left is shown an attractive 
display of ship’s bell 
clocks. The racing yacht and the 
marine flags, together with the 
ship’s starboard and port lights, 
lend atmosphere to the entire ex- 
hibit, which was made by the Na- 
than Dohrmann Company 


window 
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Display by Basch, 
Toledo, Ohio, fea- 
turing a “trade 


in” watch sale 


Plans That Build Watch 
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An allowance of 
$5 on any watch 
is frequently 
made by the re- 
tailer 


Sales 


Advantage of Grouping Prospective Customers 


oy) aes are a particularly easy line to merchan- 
dise. Watches are a good merchantable line because 
there is a variety to the offerings, and practically everyone 
is a prospective customer. 

The volume of sales of watches, like any other merchan- 
dise, depends entirely upon the number of individual 
sales. Each sale of a watch helps to swell the volume. But 
the jeweler must plan the sales and make opportunities 
for completing them. 

If the jeweler will merchandise watches in the same 
manner as other merchants merchandise their wares he 
will multiply the opportunities for making individual sales 
of watches and increasing his volume of sales. The 
watches must be continually brought to the attention of 
the public and good reasons offered why they are needed, 


and why they should be bought of the jeweler advertis- 
ing. 


NY jeweler who wants to sell more watches should 
first study his prospective customers. While all peo- 
ple buy watches in order that they may have a convenient 
means of knowing the time, different persons have par- 
ticular reasons for buying a certain kind of watch. The 
railroad man cares less for the appearance of the watch 
and more for the accuracy of its time keeping, while other 
classes will think more of the looks and less of its accurate 
time-keeping properties. 

By making a group survey of his prospective clients the 
jeweler is better able to get this viewpoint. For instance, 
the groups may be classified something like the following: 


‘ea 





A special display of watches by T. & E. Dickinson & Co., Buffalo, N. Y. 
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To Buyers of 
Diamonds and Watches 


\URING the next seven days several thousand persons who are 
readers of this paper will find their way into some jewelry store 
with the intention of investing fram $50 to $500 in a diatnond 

ring of a watch for somebody's Christmas. And while there will be 
nothing of interest in what we have to Say for those who have no inten- J 
tion of making a jewelry purchase, it should, we feel, be of some impo y 

tance to those who make the $50 to $500 investment. Rp 
Jewelry stores are not all alike. They are as different as people. So 

have advantages and facilities that others lack. Some have one stands} 
of conduct and ideals while others have an entirely different standyff7) 
This firm has some advantages and some policies that we believe if | 
L w the p * 
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for the correct time. For whom he buys 
here is @ watch which 
has the voiced approval 
of men the country over 
Accuracy and a Ham- 
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It is a timepiece you will 
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See Ametica’s First Time Piece in 
Our Window 


ZINN-CANTWELL JEWELRY CO. 
. ton 


Leading Jewelers Since 1890 
Main Se. Phowe 970 
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consideration we repeat them at this time. 


1 We design and manufacture our 3 
own diamond ring mountings. 
Thisis done so success 
present tame two hundred and fifty 
Betail jewelers in the United States 
featuring them in their own places 
ness in many cities. This means 





will eos the newest, most pop- 
ular style of mounting. 


Because we make these diamond 
Call for ring shountings instead of buying 
them a manufacturer as is the 

A case with most jewelers, we are able many jewelers could but do not do— 


to save you one entire and substantial 
proht You pay us one profit—that of 
our retail business—instead of two, 
as is usual—one for the retailer and 
another for the manufacturer from 


Granat stores on Market street and in the Mission at Twentieth are 
beautifully stocked and are scenes of great activity justnow. A large staff 
of courteous salespeople is at your service and the management pledges 
you a conscientious effort to give complete satisfaction in all transactions 


Our store at Twentieth and Mission is now open evenings 


2390 973 
= Granat ‘Bros, 3: 
Manufacturing— Jevilers 
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ive buyer of a diamond or watch. For/ 





wavering standard of quali/ffJ 
sistently offer only the | | 
quality diamonds. Everjffid 









we feature both the Longines and 
Hamilton lines of watches, urging 
our customers to buy them because 
we consider these watches to be the 
best, and in spite of the small profit 
in these two lines. 


The Price 


ofa 
Spaulding 
Watch 


You can, of course, purchase a watch 
here at widely varying prices — so 
wide is the scope of our stock 









Yet no matter what price you pay you are 
Sure of getting a Worth While Watch 





The Spaulding Special —a th Pocket Wasch 
lewels, 14K Gold 

Other Wasches for Men $20 

Ribbon Wrst Watches from $25 


SPAULDING & Co 




















Jeweler Setwer 
Michogan Avenue at Van Buren Servet 
25 Rew dels Pas PARIS 








It is not so difficult to arouse 
(1) Railroad men; (2) business and professional men; 
(3) mechanics and working men; (4) sportsmen; (5) 
business women; (6) professional women, school teachers, 
nurses, office workers, etc.; (7) boys; (8) girls. 

This classification may not meet the needs of every com- 
munity, but is given to illustrate the necessity of group 
classification of prospects in order to more efficiently meet 
their demands for watches. Not only must the watch 
offered to each class meet their requirements as a time- 
keeper, but the appeal to their emotions and reason must 
be of the kind that will invoke a responsive reaction from 
the particular class addressed. 


N these days it is not necessary to advertise the fact 
that the jeweler sells watches, or even to state that 
he keeps all classes of watches. Why waste time and 
money in telling the people something they already know? 
On the other hand, it is necessary to tell the railroad man 
that the jeweler has the watches approved by his employ- 
ers. It is necessary to tell a nurse that the watch she 
needs in her vocation is being offered to her. It may ap- 
pear to the jeweler that he is getting less for his adver- 
tising expenditure to advertise a watch to some small class 
of people in his community, than if he advertises watches 
to every reader of the newspaper, but the best advertise- 
ment is the one that appeals to the possible buyer in a 
way to create a desire and effect an active demand for the 
watch. 
A jeweler found it advisable to address a series of ad- 
vertisements to the working men of his community. This 


. 





public interest in watches when properly advertised 


might appear to be a general proposition to the working 
classes, but this jeweler thought that general advertise- 
ments would be of little effect, so he made each advertise- 
ment appeal strongly to the workers in some particular 
concern in his city. For instance, one advertisement was 
directed specifically to the workmen employed by Brown 
Brothers, another to those working for the Blank Auto 
Accessories Company, and so on. 

When the workers in Brown Brothers factory read the 
advertisement directed to them it seemed that they were 
singled out by the jeweler as a class who were desired as 
customers for his store. This gave them a feeling of closer 
relationship, and created a greater amount of good will, 
and inspired more confidence than a similar advertisement 
addressed to workers in general would have done. 


NOTHER example of directing an advertisement to 

a particular class may be quoted. This advertise- 
ment was addressed generally to women, but in its context 
it appealed to a certain class of women—those who had 
not yet owned a wrist watch. It read: 


“The 


Unused Watch 


“Before the vogue of wrist and pendant watches a 
lady’s timepiece often ticked away the minutes and the 
hours unnoticed on the dressing table. 

“Today, pendant and wrist watches because of their 
convenience, are recognized as practical, personal jewelry 
(Continued on page 44) 

































This attractive 
display was made 
by R. C. Smith, 
Los Angeles, Cal. 


Watches, clocks 

and miscellaneous 

jewelry are fea- 
tured 


—they can be worn all the time. We shall be glad to show 
you the many varied styles of watches for women—from 
the serviceable wrist watch for every day use to the elab- 
orately jeweled timepieces for dress occasions.” 

This is a subtle appeal to the woman who does not own 
a wrist watch. It merely suggests the convenience of a 
wrist watch, but it hits the woman with an unused watch 
particularly. 


ERE’S how another jeweler went after a group— 
and through the group the individuals of this group 
—in this way: 

“An Opportunity for the Business Girl to Get a Watch. 

If you are a business girl you know how necessary it is 
for you to have a perfect timepiece, but perhaps you have 
not felt you could afford one. Through a large purchase 
of a particular watch suited to your needs we are able to 
offer a timepiece at a price every office girl can afford to 
pay. Etc. 
NE jeweler keeps a record of the birthdates of the 
boys and girls of his community. He also learns 
whether they have satisfactory watches or not. The rec- 
ords of the repair department help materially here. When 
a birthday approaches he writes a personal letter to the 
father, brother, uncle, or aunt of the boy or girl, and 
suggests jewelry suited to the age of the recipient of the 
gift proffered. His letters all have a personal note, such 
as the following: 

“T understand that Robert will have a birthday on 
March 10. You will undoubtedly recognize his fourteenth 
birthday with a useful gift, as well as, something that he 
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The ornate grille 
surmounting the 
window display 
shows up very at- 
tractively 
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This jeweler be- 
lieves in showing 
a variety of mer- 
chandise to make 
a broad appeal 


will consider of value. May I suggest a watch this birth- 
day! The old one he has been carrying is untrustworthy. 
It does not properly teach the lad the value of promptness. 
In fact, it has a great deal to do with making him tardy 
through misinforming him of the time, and is apt to cre- 
ate a chronic habit of making excuses for lapses in punc- 
tuality that may materially affect Robert’s entire future 
life. 

“As far as price goes, it is a matter for you to decide. 
I have dependable low-priced watches in sturdy cases, as 
well as, the better grades with more beauty of appear- 
ance. May I suggest that you drop in and let us talk 
over the matter of Robert’s birthday gift?” 

These few examples show how jewelers do, and can 
sell more watches by selecting groups to which they may 
advertise in order to effect sales. If the jeweler plans his 
selling campaign in this way he can reach the people with 
advertisements that will appeal strongly to individual 
purchasers. 


%0) HEN it is considered that the volume of sales is com- 
posed of individual sales it is quite apparent that it 
is worth while going after the individual in an effort to 
increase sales. Through the repair department the jeweler 
can secure very valuable information about individual 
prospects. The jeweler treats each individual prospect as 
a client who ought to own a better watch—and then use 
every possible effort to see that he becomes possessed of 
one. Personal solicitation, personal letters, advertising 
literature and window displays all have an effect on watch 
sales. The displays may be of a more general circulation 
than the personal letter, but it has its place in the selling 
campaign. 
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The Alamo at San Antonio, Texas, illustrated above,—the Missions of 
San Luis Rey, San Luis Obispo in California, and other buildings in the 
south and west still standing, have bequeathed to modern America the 
charm and beauty of Spaniek-Colonial design. A style which is rapidly 
assuming its rightful place in the decorative scheme of American homes. 


OWADAYS it is not enough to sell a 

chair merely as a thing to sitin. Nor is 
it enough to sell Sterling Tableware, as just 
Sterling. 





People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 


So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish-Colonial de- 
sign which assures its correctness and lasting 
beauty. 


Never before has design played so important 
a role in selling .. . and the new “GRANADO,” 
like other “TREASURE” patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


28. 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD'\ MASSACHUSETTS 


‘Treasure Solid Silver 


STERLING 925/1000 FINE 
























THE JEWELERS’ CIRCULAR November 14, 1929 








C UTTE RS 
IMPORTER 


pIamONDs 









JTERD BROLe CO. 


2 West 462 St, New York. 


DIAMOND CUTTING WORKS ~CHICAGO ~ 


’ 31 North State’ Street 
65 Hunters Point Avenue AMSTERDAM. 16 SARPHATISTRAAT 
LONG ISLAND CITY ANTWERP. 48 RUE SIMONS 





oe 7 

ee Ce DIC) ee. ae 
MIT MW MMW ONC CM. 
FFA Oe C CZ a a Om cue 









































‘vaste ge ED 





November 14, 1929 


‘LV0 Dull Months, 





THE JEWELERS’ CIRCULAR 47 


"Says [his Jeweler 


(Continued from page 39) 


acts are all constructive and building for tomorrow. The 
Enright stores issue a direct to the home, house organ 
called the “Enright Herald” periodically featuring styles 
and fashions in jewelry with institutional copy. Illustra- 
tions show interior views of the store and the personal 
staff. 

Also, in each issue he features some genuine specials— 
real values—as leaders. He uses newspapers, as well, on 
specials. 

Mr. Enright had been called upon at various times to 
make a talk on diamonds, so with painstaking efforts he 
secured lantern slides from various sources and prepared 
a lecture, the “Evolution of the Diamond.” Today he is 
much in demand at rotary clubs, the Lions, Kiwanis, and 
other clubs. “It is surprising,” said Mr. Enright, “how 
much interest can be aroused over diamonds or jewelry, 
if the message is made interesting. I’ve had folks come to 
me in the banquet hall and ask me to look at their diamonds 
—and say ‘Why I never knew there was so much to a 
diamond.’ ” 

Now, kind reader, I was thinking, at this point, just 
what you are now thinking. How does he keep no more 
than $500 in dead stock on hand. Here’s the answer. He, I 
said, is a showman and a merchandiser. 

He takes 1200 to 1300 pieces a year and wraps them up 
for Labor Day games and athletic events, in which about 
twelve different organizations participate, for every year 
they need prizes for these events. John D. Enright sells 
these hangovers at about 10 per cent above the cost. 


VERY announcement under each event named on the 
program issued at every game carries this line: 
‘“Prizes furnished by John D. Enright.” All above 10 per 
cent is charged off to advertising. That’s turning dead 


stock into live business! Every department of his business 
is worked out to the finest detail, in a scientific, business 
way. He has a record of every sale made daily—name, 
amount, and entire history of the sale. If a customer buys 
a watch, comes back and says, “I’ve only had it 30 days— 
it should not be out of order,” the salesman can look up the 
record and tell it is 11 months since it was sold. 


He knows by a special designed chart hanging on the 
wall the exact number of items and pieces sold in each of 
his three stores every day. No chance of running out of 
merchandise. He is never out. 

It is indeed interesting to see the enthusiasm, the 
genuine interest, the actual love of the business as ex- 
pressed throughout the institution, by every member of 
the staff. They all radiate it. 


This is not a eulogy for Enright, but I would like to say 
that in my quarter of a century of experience as a pub- 
licist, it has been my privilege and pleasure to have had 
the honor to interview such notables as Ex-President Taft, 
Ex-Governor Hughes, the late Major General Leonard 
Wood, Judge Ben B. Lindsay, and several other lesser suc- 
cessful lights in both state and commercial channels, and 
the outstanding simile is the gracious and courteous wel- 
come extended to all by the successful ones. 


HE interest truly manifested in the callers—regard- 
less of their mission, I could not help but observe, in 
the Enright store. The newsboy who delivered papers, all 
types of salesmen—everyone received the same cheerful 
welcome as the big diamond prospective customer. 
None of the porcelain grin of the hotel greeter, but sin- 
cere smiles from the staff of a successful institution went 
out to all. 


Dealer Helps and How to Use Them 


(Continued from page 41) 


two items. You could run the eight-day alarm clock ad 
just before school starts in the fall and coordinate it with 
a booklet directed to teachers and college students. 

Here we have a product ideally suited to wise direct mail 
exploitation. A strong appeal to a comparatively small but 
very profitable class may be made by the consistent use of 
these dealer helps. If you don’t feel that you should use 
every booklet that is available, at least start with the two 
colored ones, in the spring and fall; make up a really good 
list and see what happens. Run newspaper ads just a little 
later than you send the booklet and see if you can check 
your direct mail results in this manner. 


YO over your list carefully after each mailing. Check 
off the post office returns, make the necessary changes 

in address, try to correct any mistakes in spelling and title. 
It is impossible to emphasize too much this one apparent- 





ly small point. The advertising manager of this company 
is progressive and is willing and able to give valuable 
help to the dealers handling his product. He is in a posi- 
tion to supplement the information given here with many 
more concrete suggestions, and could give valuable advice 
to any retailer needing it. 

To summarize: pick your newspaper media; put your 
home clock ads in the paper the women read; put your 
electric clock ads where business men will see them; 
choose the times of the year when the buying public is 
interested in furniture, moving, etc., for a special drive 
for the home and decorative clocks; give them gift clock 
ideas in May, June, November and December. 

Tie in your newspaper ads with matching displays for 
both window and interior; watch the seasons on this; 
bolster these efforts with good direct mail publicity; and, 
finally, do everything you can to check results. 
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What the Salesman Should Know 
sce 1) Sell lore (locks 


By W. S. Hays 


E will assume that the clock salesman is cour- 
yy teous and pleasant, that he does not mistake 

servility for courtesy and that he greets the 
customer with a smile instead of a smirk. This may not 
seem important, until one considers how many times he 
has walked into a store with a definite intention to pur- 
chase some article, only to change his mind because of 
the forbidding mien, indifference or aloof attitude of a 
clerk. A friendly smile and greeting such as one would 
give to a friend will go a long ways toward selling 
clocks as well as any 
other merchandise. It is 
surprising how we all re- 
act to friendliness and an 
indication on the part of a 
salesman that he wants to 
be of real service to us. 

The good clock sales- 
man should know about 
the clocks he sells. The 
history of time selling is 
as old as the race itself 
and all public libraries 
contain valuable data 
which clock salesmen 
could read in order to 
know more about the evo- 
lution of timepieces. He 
can find many little anec- 
dotes about clocks and 
clock makers that a cus- 
tomer would enjoy hear- 
ing. 

When one considers the high type of merchandising 
today, it is interesting to know that Eli Terry, the 
father of American clock making, frequently took in ex- 
change for his clocks a side of salt pork or some other 
farm commodity in the early days before he amassed 
what was in those times a sizable fortune. Or, that 
Chauncey Jerome sold twelve wood clocks at one time 
for $12 each, and when he received the $144 it seemed 
such an enormous sum to him that he was afraid of be- 
ing held up by robbers on the way home. Or that the 
descendant of the original Seth Thomas, who was one 
of the pioneer clock makers, is the president of the pres- 
ent Seth Thomas Clock Co. and his name, too, is Seth 
Thomas. The salesman who capitalizes the sentiment 
connected with one of the oldest of American industries 
will find that it helps him materially in selling clocks 
and establishes cordial relations with the customer. 


about clocks. 


gut aside from the historical feature of clocks, the 
salesman must know something about the make of 
the clocks and the relative difference between them. 
Suppose he is showing two clocks of the same make very 
similar in appearance, but of a wide difference in price, 
and the customer asks why one clock is priced so much 


Knowledge Means More Sales 


HE good clock salesman should know about 
the clocks he sells. 
selling is as old as the race itself and all 
public libraries contain valuable data which 
clock salesmen should read. He can find many 
little anecdotes about clock makers that a cus- 
tomer would enjoy hearing. 
A customer always likes to have confidence in 
a salesman and frequently relies on his judg- 
ment if she feels his knowledge warrants her 
confidence. Read the series of articles being 
published in the JEWELERS’ CIRCULAR giving 
to salesmen much helpful selling information 


higher than the other? This question is asked frequently. 

Will he be able to answer intelligently or will he make 
the bright remark one young clerk did about an article 
he was attempting to sell: “Because they are marked 
that way, I suppose.” If the salesman has carefully 
studied both clocks and secured from the manufacturer 
intimate details of their mechanisms and manufacture, 
he can explain to the customer that one clock has a solid 
mahogany case, the other a veneer—or that the higher 
priced clock is hand carved and the chimes have an un- 
usual purity of tone—or 
that it has a gold sash, 
gold hands and raised gold 
numerals. It is as easy to 
sell a higher priced clock 
provided the salesman can 
give the reason for the dif- 
ference in price. 

A customer always likes 
to have confidence in a 
salesman and frequently 
relies on his judgment if 
she feels his knowledge 
warrants her confidence. 
Considerable information 
about clocks can be se- 
cured from the salesmen 
of the manufacturers or 
the manufacturers them- 
selves. They are enthusi- 
astic about their merchan- 
dise and store up innu- 
merable facts that they 
are only too willing to pass along to the retailer and his 
sales force if given a chance. 


The history of time 


BOVE all, the sales people should follow their 

store advertising very closely so that when defi- 
nite clocks are advertised and a customer asks to see 
them, he can show them without delay. It is most an- 
noying to go into a store and ask about goods adver- 
tised only to be met with a rather vague expression on 
the part of the salesman. Many of the clock manufac- 
turers furnish retailers with sales helps which are of 
inestimable value to the salesman. Very often some 
little item in this literature provides a splendid selling 
point for some particular clock. 

The salesman must be sure to bring out the important 
features of whatever type clock he is showing the cus- 
tomer. Not long ago we went into a large jewelry store 
in one of our largest cities and asked to see an electric 
clock. The young lady was very pleasant and took us to 
the rear of the store where she showed us several clocks. 
We asked her what current the clocks ran on and she 
said: “What do you mean?” 

We were in a hurry, but had to take time to explain 

(Continued on page 51) 
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that all electric clocks do not run on the same current, 
and did these particular clocks run on alternate or di- 
rect current. She never had heard anything about either 
current. Of course we didn’t buy the clock. 

Another time we were looking at some clocks and saw 
a large sign advertising electric clocks, saying: “Just 
plug in on any electric socket.” We found, upon investi- 
gation, that the clocks could not be used with both cur- 
rents. Now, suppose customers had purchased some of 
these clocks, took them home and discovered they would 
not run. Naturally they would blame the store and the 
clock, thinking the merchandise was at fault, whereas 
it was only the ignorance of the salesman or saleswoman. 
If the clock is electric, be sure to tell whether it runs 
on alternate or direct current and the reason why. Also 
tell whether it is spring wound or has a synchronous 
motor or whether it contains a battery. 


NOTHER valuable sales argument that is only too 

often neglected by the retailer is the display of 
clocks in their proper environment. Psychologists tell 
us that 87 per cent of our knowledge comes through 
vision, yet this phase of selling is frequently relegated 
to the background, while the salesman goes through a 
rehearsed sales talk that is too stereotyped to be sincere 
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and that does not actually tell the customer what he 
wants to know. 

It is well to talk, but not to talk so much that you 
talk yourself out of a sale. If one goes into a furniture 
store to buy a suite of furniture, he is first shown the 
actual bedroom setting, before being taken to look at 
the individual units. But the average retailer groups 
all clocks together until it is extremely difficult for the 
customer to know just what she wants. Sometimes the 
display is so bewildering that she fails to make a de- 
cision at all. But, if she could form some definite idea 
as to how the clock would look in her own home, it 
would be less confusing, there would be less time wasted 
and a greater chance of making a sale. 

A portion of the store (it need not be large) should be 
set aside for the display of clocks. Imagine the reac- 
tion on a customer when she sees a banjo clock dis- 
played on the wall with no other clock close enough to 
it to detract from its effectiveness. She may have some 
particular place at home where that banjo clock would 
fit in perfectly, but unless she sees it so displayed she 
cannot form a picture of it in her home. 

The salesman should ascertain from a customer the 
size of her home—whether or not it is a house or an 
apartment and give tactful suggestions as to the most 
appropriate clock for the different rooms. 





Classic ‘wid Modern Clocks 


HE early clockmakers were great artists but poor 
mechanics. The best timepieces three centuries or 
more ago were masterpieces of design, but would 
scarcely have served a modern commuter. Skilled crafts- 
men spent years in decorating the elaborate cases of 
clocks and watches which today are preserved in museums 
as works of art. The actual timekeeping quality of these 
timepieces judged by modern standards seems very crude. 

It comes as a surprise to find that the alarm clock ap- 
peared more than three centuries ago. A beautiful time- 
piece made in Germany about 1600 indicated the time on a 
great horizontal face, while the movement of the hand 
served to strike an alarm. The owners of this remarkable 
clock must have overslept frequently for the mechanism 
was far from reliable. 

Beautiful clocks were made for a surprising variety of 
purposes even in the early days of the timekeepers’ art. 
There were elaborate clocks for the table or mantelpiece; 
designs for the coach or carriage; others to be suspended 
from the ceiling. Most of the clocks were of the standing 


sort and were contained in exceedingly elaborate cases. 

Long before the appearance of the familiar grandfather’s 
clock of the last century, the homes of the rich boasted of 
beautiful timepieces often several feet in height, which 
were conspicuous pieces of furniture. They were usually 
made of metals and in elaborate designs. The work was, 
of course, all done by hand, the hand-wrought faces rep- 
resented an immense amount of labor. 

One may regret the passing of these beautiful old clocks, 
but the modern timepiece is far more dependable and 
democratic. Today everyone owns one or more time- 
pieces, far more dependable than the most elaborate clocks 
of the rich in the past. Meanwhile, the designing of clocks 
has of late years become a fine art. More attention is 
paid to making timepieces which exactly suit modern con- 
ditions. Clocks are now designed to harmonize with the 
decorative style of the particular room they adorn. A well 
furnished and artistically decorated home today has several 
timepieces, one or more for every room, which exactly suit 
its setting. 


Important Decision on Descriptive 1 yade Terms 


(Continued from page 37) 


Circuit, in the case of the Masland Duraleather Co., 
and W. & J. Sloane against the Federal Trade Com- 
mission. It establishes for the first time that the 
manufacturer may be held legally accountable for the 
misbranding of goods though his customers, who are 
jobbers and other distributors, were not deceived. 
In this case, an imitation leather was sold as 
“Duraleather,” a word which it is believed has a ten- 
dency and capacity to deceive the consumer in the 





belief that the product was genuine leather. The 
jobber and other distributor purchased it from the 
manufacturer with full knowledge that it was an 
imitation, but as the eventual consumer was deceived, 
the Federal Trade Commission considered its use an 
unfair practice and issued an order “to cease and de- 
sist” which was made a test case in the courts. 

The decision is one that should have a most im- 
portant effect upon the use of descriptive terms. 
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T misleads the customer! ‘That 1s 

one important reason for the exist- 
ence of synthetic stones that do not 
equal Heller Hope Stones in smartness 
of color and standards of quality. 
Retailers who do not build their busi- 
ness on misleading customers insist 
on having the Heller Hope Tag on 
their stone rings and other stone 
jewelry. Reputable manufacturers 
attach the Heller Hope Tag because 
they are glad toshow they are match- 
ing the smartness and quality of their 
settings with the smartness and qual- 
ity of Heller Hope Stones. 


INSIST ON THE 
HELLER HOPE TAG 


L. HELLER & SON, INC.,, 15 West 47th Street, New York City | 
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Platinum Metals in 1928* 





{ Report on Statistics of Imports, Domestic Production and 
Stocks in Hands of Refiners with a Word on Market 
Conditions and Prices 
By GEORGE FREDERICK KUNZ, SeD., Ph.D., A.M. 


7) 

Consumption.—The consumption of 
platinum metals increased considerably 
during 1928, being 25 per cent greater 
in 1927, and the largest since 1923. 


(Continued from issue of Nov. 


CONSUMPTION 


OF PLATINUM IN THE 


The Engineering and Mining Journal 
quotations on palladium at the first of 
the year were $49 to $51 an ounce, and 
by the first of May declined to $46 to 
$49; Aug. 1, $42 to $47, and closed the 





UNITED STATES BY INDUSTRIES 


(In Troy Ounces) 


Percentage 




















Industry Platinum Iridium Palladium Others Total of Total 

1925 
CI ie rans n soe 12,558 71 383 685 13,697 7.75 
IONE 23 oGnic koe ie su 18,845 1,579 3,157 111 23,692 13.40 
OEE nde. be 6 aldin'® Obs 00 6 A 9,293 95 ieee Se 24,340 13.78 
JOWGE “bettas Saab 93,293 2,840 10,950 2,280 109,363 61.95 
Miscellaneous ........... 3,356 220 520 1,414 5,510 3.12 
137,345 4,805 29,962 4,490 176,602 100.00 

1926 
CHORMIIEES ie isiescewe ex 5 10,253 145 213 288 10,839 6.32 
RUGQGIINE aiN.5 008d wee Kos 16,765 1,608 3,508 185 22,066 12.8% 
DORGEE -waienrn 4a 00206 0080 8,542 13 ok 0dlU6L ae 19,736 11.51 
JOWGEED 2 66S eect tencesed 85,908 2,949 7,770 454 97,081 56.54 
Miscellaneous ........... 17,381 581 2,181 1,751 21,894 12.76 
138,849 5,414 24,735 2,618 171,616 100.00 

1927 
Clip sos ore wae cab 11,010 101 180 175 14,466 7.66 
ee a ee 14,905 1,618 2,491 12 19,135 12.77 
DGS "Sara emeewikis\s se o 7,504 153 os (i ee 19,851 13.25 
JSOWEIIIR, Bh baG Sonos ca ete ev 86,036 4,059 3.706 329 94,130 62.81 
Miscellaneous ........... 3,176 305 312 35311 5,104 3.41 
“122,631 6,236 18,883 1,936 149,686 ..... 

1928 : 

COM he FA were ea eae xs 18,529 113 1,252 135 20,029 10.68 
CEE, se.S dwn seus 21,316 1,525 9,150 2 31,993 17.07 
DORM  tibss wank ons mae 10,993 167 12,270 10 23,377 12.47 
re ee ee 93,468 3,260 4,965 815 102,508 54.77 
Miscellaneous .........+. 5,43 963 2,136 850 9,380 5.01 
“149,674 «6,028 9,773 «1,812 «187,287 —- 100.00 





Prices——During the last months of 
1927 the price of platinum had remained 
constant at $72, and the year 1928 
opened at this price. The published list 
of one of the leading interests shows the 
following course through the year: On 
Jan. 10 the price raised to $74, followed 
by successive raises on the 13th to $78, 
and on the 18th to $90, the high for the 
year. On Jan. 30 the price dropped to 
$88, on Feb. 8 to $85, and on Feb. 28 
to $80, where it remained during March, 
and the first part of April. On April 9 
a further reduction to $78 was made, 
at which point the price held until Nov. 
8, when it dropped to $76 followed by 
another drop to $74 on Dec. 10. This 
level was held for the remainder of the 
month, but on Jan. 2, 1929, a price of 
$70 was made, and in May, 1929, a 
further drop of $2 was made. Follow- 
ing are the Engineering and Mining 
Journal monthly averages for the year: 


last part of December at $42 bid and $44 
asked. Refiners reported a high of $65, 
a low of $36, and an average price for 
the year of $46 an ounce. 

Iridium, 98- to 99-per cent sponge and 
powder, was quoted at $260 to $280 an 
ounce the first of the year, but a sudden 
demand sent the quotations skyward the 
last of January to $450. This price de- 
clined to $275 and $300 in April and 
continued between $280 and $300 to the 
end of the year when the last quotation 
was at $275. Refiners gave the follow- 
ing prices: High, $550; low, $175; and 
average for the year $294 an ounce. 

Rhodium quotations varied from a 
high of $65 to $70 an ounce the first 
of March, and declined in the last three 
months of the year to $40 to $55, at 
which it was maintained to the close of 
the year. 

Osmium quotations opened the year at 
$60 to $65, rose to $80 to $85 in Feb- 








AVERAGE MONTHLY PRICES OF PLATINUM AT NEW YORK 


(In Dollars per Troy 





1920 1921 1922 

A, er 154.23 73.40 97.26 

ey ere 151.59 70.23 89.54 

ere 138.56 72.46 87.50 
Arrears 127.04 73.40 
A eee 97.50 73.74 
CN esa esa kes 85.19 74.94 
_. oe eee 83.94 70.44 
ES Seiic unite at w are 111.44 73.22 
September ........ 115.20 75.96 
CR is ean ein oes 101.70 81.80 
NGOVOREIER 2 s6ccccs. 84:75 82.60 

DeORMMOE ok scese 79.62 78.19 113.60 

Ms fia od des 110.90 75.03 97.62 





Ounce ) 


t 


1923 1924 1925 1926 1927 1928 
112.46 122.12 117.00 118.20 109.52 79.28 
113.27 124.74 117.00 113.91 107.55 84.78 
110.85 121.69 117.00 112.00 108.00 80.00 
116.84 115.58 118.27 111.54 101.89 80.00 
115.01 115.73 119.85 108.96 84.68 78.00 
115.61 116.00 120.00 111.00 72.00 78.00 
116.00 118.23 120.00 114.69 72.00 78.00 
116.00 120.00 120.00 116.00 72.00 78.00 
116.00 118.92 120.00 116.84 72.00 78.00 
116.92 118.00 120.00 112.24 72.00 78.00 
124.48 117.79 120.00 112.00 72.00 76.41 
125.00 117.00 120.00 111.85 72.00 74.48 
116.54 118.82 119.09 113.27 84.64 78.58 





Falls in the Ural Mountains that bring 

platinum down : 
ruary, but by March declined to $70 to 
$75; in May, $65 to $80, and from Aug. 
1 was maintained to December at $55 to 
$65, and closed the last of the year at 
$55 to $56. 

Ruthenium quotations opened the year 
at $50 to $55; a week later were $60 to 
$65, and the third week $70 to $75. In 
May the quotation was $45 to $60, which 
was maintained, with slight variation, to 
the end of the year. 


fe 


7 


METALS IN FOREIGN COUN- 


TRIES 


PLATINUM 


After passing through a minimum in 
1921, the world’s production of platinum 
uniformly increased, and is now ap- 
proaching the pre-war level, with a prob- 
able production in 1928 of about 200,000 
oz. There are as yet no data available 
on 1928 production in Colombia or Rus- 
sia, but unless these figures fall well 
below the previous years, for some rea- 
son not evident from general operating 
conditions, the 1928 production should 
be the nearest approach that we have 
had to the pre-war level. It is always 
difficulty to secure anything like com- 
plete data on the industry, and it is im- 
possible to say just how much of the 
South African production is platinum, 
and how much is other metals of the 
platinum group. But since one of these 
factors tends to counterbalance the 
other, the totals should not be far astray. 

Canada.'—The metals of the platinum 
group produced from Canadian ores in 
1928 were valued at $1,309,923 and con- 
sisted of: platinum, 10,452 oz. valued at 
$704,360, and palladium, rhodium, ete., 
13,087 oz. valued at $605,563. The ex- 
ports in 1928 were: platinum contained 
in concentrates 1212 oz. valued at $77,- 
908, and platinum, old and scrap, 421 


1Can. Min. Ind. in 1928, C Dept. of 


Mines. 


an, 
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WORLD’S PRODUCTION OF 
(In Troy Ounces, 


Aus- Canada 





Year tralia (bd) Colombia Japan 
191 43 475 18,749 (d) es 
1916 62 1,040 25,592 (d) aha 
1917 197 1,036 26,421(d) Paeake 
1918 461 705 34,266 (d) 1,575 
)] 162 690 32,236(d) 4,830 
gs 640 4,345 33,500(c) 8,014 
9% 189 5,412 34,000(c) 7,196 
61 4,802 43,574(d) 4,665 
2 445 6,810 40,676 (d) 6,956 
24 490 9,186 46,533 (d) 4,519 
2 573 8,698 38,291 5,873 
6 397 9,521 46,714 6,169 
27 226 11,217 55,000(e) 1,459 
28 ; Oe reer meee 


(a)Estimated content of fine platinum 


importance. 


Hill, U. S. Bur. of Mines. (d) Exports. 





oz. valued at $27,463. These figures do 
not include the precious metals contained 
in the copper-nickel matte exported. 
With the exception of a very few 
ounces of platinum obtained from the 
black sands of British Columbia, all the 
Canadian platinum and allied metals are 
obtained from the treatment of the Sud- 
bury nickel-copper matte. The precious 
metal residues are allowed to accumu- 
late over irregular periods before being 
treated, so that recoveries do not bear 
any definite relation to the quantity of 
matte treated in any particular year. 
At the present time only about half of 
the matte is treated for the recovery of 
the platinum metals. Extensions now 
being made at the International smelter 
at Port Colborne will, when completed, 
treat the entire matte output. The 
successful development of the Frood and 
Frood Extension copper-nickel mines 
near Sudbury will add considerably to 
the Canadian production of metals of 
the platinum group, as the ores of these 
mines are reported to contain high 
values in these metals, as well as high 
ld and silver values. 
Canada now ranks fourth in import- 
nce as a source of metals of the plati- 
im group, having been supplanted in 
ird place by South Africa in 1928. 


Colombia.—During 1928 three dredges 
‘re operated in the Condoto River 
illey by the South American Gold and 
atinum Co., and preliminary work has 
en started on the installation of the 
cond hydro-electric unit on the An- 
igueda River. The 1928 production of 





contained 
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A platinum washing machine tended by women 


PLATINUM (a) 
Fine Platinum) 


South United 
Africa States 
Russia (f) (b) Total 
104,000(c)  ...... 1,190(e) 124,500 
SE Le ee 2,780(e) 82,500 
(SS re 6,280(e) 132,400 
OL rr se 9,740 (e) 80,200 
re 10,460(e) 77,300 
ie. . ere 11,500(e) 69,300 
See § LP pay ats 2,899 55,200 
| 1,998 77,600 
Se ee 2,114 91,700 
S| Eee $3,523 121,200 
94,800 5,490 4,325 158,100 
92,700 16,773 4,923 177,200 
100,000(e) 25,043 4,449 197,500(e) 
eine lace 29,100(e) 4,631 200,000(e) 


in crude platinum output. 


(c) Estimated by J. M. 
(f) All platinum group metals. 


CANADA’S 


Platinum 


Produced by Canadian, United States 
and British refineries from Cana- 


dian mattes and residues, fine oz. 11,2 
Ro ied, fe cee eee $716,6 
British Columbia placers, fine oz. .. ....... 
INE eee es ERG Boe Fi as Ke er eRe wale 
eI WE ONS Sos sls bare ee ewes GSS 11,2 
TMI alba a ace oanagur waar Guat, hed anaes $716,6 


the company is estimated at about 25,000 
oz. of crude, as compared with 21,992 oz. 
in 1927. 


UNITED STATES IMPORTS OF 


There has 
been a small production in some years from India, Borneo, and other countries, but none of 
(b)Platinum of domestic source recovered by refiners. 
(e) Estimated. 


PRODUCTION OF 


1 the Uralplatina, the state trust in 
charge of the industry, was discontinued 
as a separate organization and was con- 
solidated with the Soyuz-Zoloto, the state 
trust in charge of gold mining, in order 
to consolidate the handling of all of the 
precious metals under a single head. 
The Uralplatina was organized in 1921, 
with headquarters at Sverdlovsk, unit- 
ing the production of the six important 
platinum-bearing districts of the Urals, 
and the two refineries at Sverdlovsk and 
Moscow. The trust had the exclusive 
right to buy platinum from private per- 
sons throughout Russia, and to refine 
and manufacture the metal. 

Still further to encourage and pro- 
mote the industry under the Soyuz- 
Zoloto, platinum producers have been 








PLATINUM-GROUP METALS 
1927 1928 
ae oy a se TT 
Palladium, Palladium, 
Rhodium, Rhodium, 
Etc. Platinum Etc. 
11,545 10,452 13,087 
$554,190 $704,360 $605,563 
11,545 10,452 43,087 
$5 »4,190 $704,360 $605,563 
freed from State and local taxes, 


collections and duties, except taxes for 
local government, which shall not ex- 





PLATINUM FROM COLOMBIA 


(In Troy Ounces) 


Year (a) 
4 a ae 
1918 
1918(b) 
1919(b) 
1920(b) 
1921(b) 


(a)Fiscal year ending June 30. 


Quantity Value 
21,278 $1,536,422 
27,030 2,241,744 
30,543 2,630,614 
26,046 2303-111 
29,853 2,880,887 
31,840 1,951,357 
37,230 2,936,487 
32,278 3,162,816 
43,463 4,033,370 
33,595 3,019,826 
39,004 3,490,129 
52,050 4,398,259 


(b)Calendar years. 





Imports into the United States from 
Colombia increased in 1927 by one-third 
over 1926, and exceeded the highest pre- 
vious figure by nearly 20 per cent. 

Russia.'—Considerable reorganization 
has taken place during the past year in 
the Russia platinum industry. On Oct. 


CIRCULAR, 
1929; 


25, 


Sov. Un., 


1 JEWELERS’ 
1928, March 21, 
May 1, 1929. 


Sept. 20, Oct. 
Econ. Rev. 


ceed 2 per cent of the cost of produc- 
tion of the platinum-group metals ac- 
tually mined. No postage or express 
charges are to be paid by those shipping 
platinum metals to the Treasury Depart- 
ments of the various States or of the 
Union, or to the Soyuz-Zoloto, such 
charges being paid by the office to which 








(Continued on page 67) 
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One of the largest stocks 
of individual foe itv 
the world. An excellent 
selection for matching. 
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MAYERS, OSTERWALD & MUHLFELD, Inc. 


Importers of Pearls 
and 


Precious Stones 


527 Fifth Avenue 
New York 


SYLVESTER MAYERS, presivenr 
ROLLAND G. MONROE , vice-presivenr 
ALBERT 0.OSTERWALD, rerasurer 
EDWARD H.MUHLFELD, secretary 


Telephone Vanderbilt 0 One Hundred 
_ Cable Address-Necklace New York 


Chicago Of fice 
55 East Washington Street 
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Two fluted bowls which are among many interesting objects excavated at Ur 
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Kuropean Watchmakers F ear Higher ‘Tariff 


Vanufacturers Studying Developments in United States—Famous Clock and Effigies to Be 
Shipped to America—Valuable Pearl Necklace Missing 


LONDON, Nov. 4.—The big increased 
import duty on Swiss watches and parts 
proposed by Washington and the large 
influx of skilled Swiss watchmakers into 
the United States constitute what is con- 
sidered a “grave menace” to the Swiss, 
British, French and German watchmak- 
ing industries. The emigration to the 
United States of Swiss specialists with 
ordinary passports but no work con- 
tracts leads the watchmaking industries 
of Europe to the conclusion that Wash- 
ington is going to back the American 
watchmaking industry in its attempt to 
beat the European watchmaking trade 
at its own business. In any case the 
leading Swiss watch firms fear the 
American markets will be closed to them 
within a few years. They say that if 
the increased tariff of from 200 to 500 
per cent goes through, which is most 
likely, American watch manufacturing 
firms will get production down to a 
cheaper basis and kill the present Amer- 
ican trade in European goods. 

* * * 

It is learned here that a man has 
been arrested in France and charged 
with the theft of some $280,000 worth 
of jewelry collected during the recent 
summer season at such Normandy re- 
sorts as Deauville, Le Touquet, Biarritz 
and similar centers of the rich and fash- 
ionable intent on enjoyment. A Paris 
cutter of precious stones is implicated 
in the affair. There are various stories 
going the rounds as to the manner in 
which the culprit accumulated his hoard. 
According to the Daily Chronicle, the 
cutter was stopped by the police as he 
was starting out on one of his regular 
trips to Amsterdam. A 16 carat dia- 
mond valued at $40,000 was found on 
him. He said he was acting for another 
man. The latter individual, when seen 
by the police, admitted he was respon- 





sible for the jewelry thefts on a large 
scale at the fashionable Normandy 
rendezvous. The police found and took 
possession of a valise containing $80,000 
worth of jewelry. 

* * * 

London gold and silversmiths are 
much interested in the work of the Joint 
Expedition of the British Museum and 
the University of Pennsylvania Museum 
and the objects that have been on ex- 
hibition in the Assyrian basement of the 
British Museum have been attracting 
much attention. Ur of the Chaldees, the 
birthplace of Abraham, and probably the 
oldest city of ancient Babylonia, has 
during the past few years yielded many 
priceless treasures and many of them 
are of exceptional interest to jewelers 
and goldsmiths. A harp which goes to 

















A fluted gold cup, unearthed at Ur 


the British Museum has inlay represen- 
tations, purely semi-religious in nature, 
such as the winged lion-headed eagle, 
Im-dugud, seizing two deer, ete. It is 
of course largely restored, with the help 
of the representations of harps already 
mentioned. Other objects of interest are 
illustrated on this page. 

x“ 3k * 

The new season’s sales at Christie, 
~Manson & Woods’ rooms will open this 
month. There will be a number of in- 
teresting pieces for disposal during the 
1929-30 season, including jewels and 
precious stones, old English and Euro- 
pean silver and European and Oriental 
porcelain. 

The famous copies of the Guildhall 
Gog and Magog giants that have inter- 
ested visitors to London for nearly a 
century are to be shipped to America, 
together with the clockwork and bells, 
and installed most probably in a museum 
which features the development in 
machinery production. The Guildhall 
replicas will be taken from’ the 
premises of Sir John Bennett, Ltd., 
in Cheapside. The firm is shifting its 
headquarters to the west-end, the present 
building having been erected after the 
Great Fire of London. For some time 
the company has resisted overtures from 
the United States to sell the chime fig- 
ures which move with the striking of the 
hours and its quarters. It has been 
rumored that Henry Ford is the real 
purchaser of the clock and effigies, but 
there is no confirmation of this. 

ok ok * 


A new idea in table decoration is the 
silver metal and glass jardiniere, oblong 
in shape with two square glasses made 
of silver metal 
are placed. 


into which the flowers 
These holders are sur- 
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Courtesy American Art Association, Anderson Galleries, Inc. 
Repousse silver plaque and gilded silver covered beakers 





rounded by square cubes of glass which 
are lighted up from underneath. These 
flower devices look well at night, the dif- 
fused light from under the glass giving 
the blooms a _ beautiful transparency. 
Black glass is having a vogue for table 
decoration, and used in conjunction with 
the delicately colored Italian and White- 
friar glass provides an excellent effect 
in color and light. A new flower holder 
for the table takes the form of a coiled 
snake in colored blown glass. a single 
bloom being held in the snake’s mouth. 
When used with a flat glass bowl other 
flowers are arranged at its base, the 
effect being very good. 

a + 


The loss of a fine $80,000 pearl neck- 
lace in Paris has been advertised in the 
principal London newspapers, and both 
the London and Paris branches of 
Taylor & Co., the jewelry assessors, are 
offering a reward of $6,000 for its re- 
covery. The well known French society 
woman who lost the necklace does not 
want her name mentioned. She says 
the string may have broken. On the 
other hand there are possibilities in 
other directions and Scotland Yard has 
been asked to investigate the disappear- 
ance of the pearls. A description of the 
necklace has been circulated in all the 
principal cities of Europe. Its total 
weight is 742.36. grains, the central 
pearl weighing 33 grains. The pearls 
are graduated, 55 in number, and of 
a white rosy coloring. The owner 
missed the necklace after visiting the 
Paris Motor Salon. It is thought the 
pearls may now be in London. 


* * * 


A set of five famille jaune Chinese 
porcelain vases and beakers of the 
Khang Hsi period, was put up for sale 
at Foster’s Rooms in Pall Mall and 
realized the sum of nearly $40,000. This 
is one of the highest prices ever obtained 
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at auction for Chinese porcelain pieces. 
None of the five vases and beakers stood 
higher than 12 _ inches. They are 
painted in enameled colors, are hex- 
agonal in shape, and decorated with fly- 
ing birds, sacred pheasants, magnolia 
plants and_ blossom. Bidding com- 
menced at $5,250 and rose in jumps of 
$2,500 and $5,250 to the knock-down 
price. 








Interesting Art Objects Recently 
Exhibited in New York 


NCLUDED in the collection of fur- 

niture, textiles, tapestries, Oriental 
rugs, rare silver, paintings, miniatures 
and other art objects and furnishings, 
the property of various estates, including 
that of Agnes C. Rice and Mrs. H. E. 
Verran, sold recently at the American 
Art Association, Anderson Galleries, 
Inc., Madison Ave., 56th to 57th Sts., 
New York, were the objects illustrated 
above. 

The center object is a repousse silver 
plaque inset with carved ivory medal- 
lions, of 18th century German workman- 
ship, in the Renaissance taste. The two 
objects at the sides are a pair of guilded 
silver covered beakers of German origin 
(about 1800). 








The Endicott Sun Dial 


HE Endicott sun dial, “believed to be 

the oldest timekeeper in America,” 
has been brought to light in the collection 
of the Essex Institute, Salem, Mass., and 
has been advanced to a place of honor in 
anticipation of the coming celebration of 
the Massachusetts Bay Colony, of which 
Gov. Endicott was a founder. It was 
illustrated in THE JEWELERS’ CIRCULAR 
on Oct. 24 on page 35. 

William Bowyer, clock maker of Lon- 
don, England, made this dial in 1630 
according to designs and directions from 


Capt. John Endicott at Salem, Mass. 
It is of brass, scarcely more than six 
inches in diameter, and the simplicity of 
its design may be due to the fact that 
Endicott was a Puritan. 


Endicott set up the dial at his 


“Orchard Farm,” beside a pear tree, 
which, by the way, still grows. Dr. 
William Bentley records in his diary 


“Oct. 10, 1810: Bought the Endicott dial 
for $3,” and adds the note, “The first 
ever used in our colony and now the 
oldest to be found in America.” The 
Endicott family secured possession of 
the dial again in 1823, and, eventually, 
it found its way into the Institute 
collections. 








J. H. Jacques Well Known Haverhill, 
Mass., Jeweler Not Involved in 
Federal Charges Filed Against 
Man Using Similar Name 


Boston, MaAss., Nov. 7.—The indict- 
ment recently of a man in Haverhill 
giving the name of “J. H. Jacques” on 
a charge of using the mails to defraud 
led some jewelers in Boston and other 
cities to believe that J. H. Jacques, a 
jeweler, who has been in business for 
many years in Haverhill, was the man 
involved. This is not so. The men 
indicted, it is charged, falsely used the 
name of Jacques and obtained goods 
under that name. 

Creditors apparently supplied the in- 
dicted man with merchandise under the 
wrong impression that he was the well 
known jeweler in Haverhill. This 
journal presents these facts in the case 
so that no injustice be done te Mr. 
Jacques by connecting his name with 
that of the man who used a similar name 
and who later was indicted by a Federal 
Grand Jury on a charge of violating 
section 215 of the United States Crim- 
inal Code for using the mails in an 
alleged scheme to defraud. 
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By L. M. 


Use of the Term “Nickel Silver” Sub- 
ject of a Complaint by the Federal 
Trade Commission 


WASHINGTON, D. C., Nov. 11.—The 
Federal Trade Commission has issued a 
formal complaint against the Nationa! 
Silver Co., Samuel E. Bernstein, Inc., 
and Samuel E. Bernstein individually, 
as president of the National Silver Co. 
and of Samuel E. Bernstein, Inc., all of 
New York city. 

The Commission charges that the com- 
panies and individual “have been and 
are now using unfair methods of com- 
petition in interstate commerce in viola- 
tion of the provisions of Section 5 of the 
Federal Trade Commission Act.” 

It is set forth by the Commission 
that “the respondents are and have been 
engaged in the sale of merchandise, to 
wit: white metal table ware of various 
kinds, to wholesale and retail dealers and 
to dealers who conduct mail order busi- 
ness variously located throughout the 
United States. Respondents cause said 
articles of merchandise when so sold to 
be transported from their said place or 
places of business in said city and State 
of New York into and through other 
States of the United States to the pur- 
chasers thereof located in such States. 
They are in competition with other indi- 
viduals, partnerships, and corporations 
in the sale and transportation of like 
articles of merchandise in commerce be- 
tween and among the various States of 
the United States. 


“The respondents obtain orders for 
and make sales of said articles of mer- 
chandise of white metal table ware 
branded ‘nickel silver’ which table ware 
does not in fact contain any silver what- 
ever. 

“The respondents are branding, label- 
ing, and advertising, and offering for 
sale and selling a white metal table 
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ware as ‘nickel silver’ which table ware 
in fact contains no silver. 

“The statements and representations 
as above set forth are false and mislead- 
ing, and have the capacity and tendency 
to mislead purchasers into the belief that 
said articles are composed in whole or in 
part of the materials as represented, 
and to cause many of the consuming 
public to purchase respondent’s said 
articles of merchandise in that belief. 

“The above acts and practices of re- 
spondents are all to the prejudice of the 
public and of respondent’s competitors, 
and constitute unfair methods of com- 
petition within the intent and meaning 
of Section 5 of an Act of Congress 
entitled ‘An Act to Create a Federal 
Trade Commission, to define its powers 
and duties, and for other purposes.’ ” 

Answer to the complaint is required 
by the Commission. 

* * * 
F. T. C. May Modify Jewelry Trade 
Practice Rules 

C., Nov. 11—It is 
probable that the trade practice con- 
ference rules which were adopted by 
the jewelry trade in Chicago last spring 
and approved in part by the Federal 
Trade Commission, will be amended, it 
was disclosed at the offices of the Com- 
mission. 

An editorial in a recent number of 
THE JEWELERS’ CIRCULAR pointed out 
the fact that “the rules as sent out by 
the Federal Trade Commission rewrite 
the resolutions of the Chicago con- 
ference, but, unfortunately, on some, 
particularly those relating to the use 
of terms as to precious stones, they have 
changed the sentiment of the trade as 
expressed in Chicago sometimes ma- 
terially, and in one instance, completely 
reversed the meaning.” 

While officials of the Commission, in 
lieu of any action taken yet by that 


WASHINGTON, D. 





Lamm, Washington, D. C. Correspondent 


body, would not discuss the situation at 
this time, it is understood that Colonel 
March, the Commissioner who presided 
at the Chicago conference, has received 
a letter of protest from Byron L. Shinn, 
secretary of the National Jewelers Board 
of Trade of New York city, pointing out 
the harm that this mistake would mean 
in the trade. 

The matter has been brought to the 
attention of Commissioner March, M. M. 
Flannery, in charge of the Trade Prac- 
tice Conference Section of the Commis- 
sion, and other Commission experts. 
Following the investigation the situation 
will be laid before the Commission 
for such action as it deems necessary. 
It was stated on very good authority 
that this would probably mean the 
amendment of one or more of the rules 
and definitions. It is expected that this 
action will not be delayed. 


x *x x 
Department Store Sales tor October 
Ahead of Last Year 


WASHINGTON, D. C., Nov. 11.—Depart- 
ment store sales for October were 3 per 
cent larger than in the corresponding 
month a year ago, according to prelim- 
inary reports to the Federal reserve 
system from 483 stores. Increases in 
total sales were reported by 252 stores 
and decreases by 231 stores. 

The change in sales varied considerably 
for different parts of the country, rang- 
ing from an increase of 7 per cent in the 
Boston and New York Federal reserve 
districts to a decrease of 11 per cent 
in the Minneapolis district. 








The Ritter Jewelry Co., long rated as 
one of the Jeading jewelry establish- 
ments in Spokane, Wash., is closing out. 
The Ritter concern has been in business 
here for 22 years. The store is locatéd 
at W. 507 Riverside Ave. 
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Bronze Plaque for Nebraska 


Omaha and Council Bluffs Jewelers’ Guild 
Presents Diamond Studded Tablet to 
Commemorate 75th Anniversary 


OMAHA, NEB., Nov. 11.—The great 
bronze plaque set with 75 diamonds has 
been officially presented to the State of 
Nebraska. The event took place last 
week during the great Diamond Jubilee 
celebration held at Omaha. The plaque 
was conceived and promoted by the 
Jewelers’ Guild of Omaha, as a fitting 
emblem to find a place in a suitable niche 
in the wall of the new State capitol at 
Lincoln, where it is to remain perma- 
nently as a tribute to the pioneers and 
civic-spirited men who built Nebraska 
from a wilderness to the present pros- 
perous commonwealth. More than 500 
names of pioneers, statesmen, and pre- 
sent day business and professional men 
grace the bronze tablet. The 75 dia- 
monds represent 75 years since Ne- 
braska was organized as a territory. 
At that time it comprised the zone which 
is now Nebraska, Kansas, Colorado, 
Wyoming and Idaho. 

J. P. Byrne of the Byrne-Duff Jewelry 
Co., Omaha, presided at the presenta- 
tion of the plaque to Governor Arthur 
Weaver on the front steps of the City 
Hall at Omaha during the week of the 
Jubilee Celebration. On the tablet, just 
below the great rectangular field of 
diamonds, and just above the list of 75 
names is the following inscription: 
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“This tablet is placed in memory 
of the pioneers on the occasion of 
the 75th anniversary of the State 
of Nebraska. In their souls a vision 
rose. They saw an empire rising 
from a wilderness. Out of the un- 
broken prairie they saw appear the 
spires and domes of church and 
school, the walls of happy homes, 
and the roofs of stately cities. 
Where others passed in eager quest 
of distant gold, these stayed to 
found a commonwealth that endures 
a monument to their energy, sus- 
tained by faith and courage.” 


The idea for the bronze tablet was 
conceived and originated by R. C. Ley- 
decker, promotion manager of the Retail 
Division of the Jewelers’ Guild. 








Toronto Jewelers Hear Plans for 
Canadian Convention at An- 
nual Fall Dinner 


TORONTO, CAN., Nov. 8.—The Toronto 
Jewelers’ Association held its annual 
fall dinner in the Ontario Club 
last Saturday with an attendance of 
about 150, representing all branches of 
the trade. E. J. Shipp presided at the 
affair. An interesting sketch of earlier 
days was given by Charles S. Ellis, who 
was apprenticed to the watchmaking 
trade in 1876, serving the first year 
without pay. He vividly contrasted the 
business conditions of that day with the 
modern commercial system. 
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An address on “Modern Merchandis 
ing’ was given by Professor Morrow, 
formerly chief of the Department of 
Business Administration at Western 
University. He devoted special atten- 
tion to the position of the independent 
retailer in competition with chain 
stores, and stressed the fact that 
through personal service the independent 
could survive. 

A. J. Roden outlined the plans for 
the national convention of jewelers to 
be held in Toronto next February. It is 
expected that the affair will surpass in 
attendance and interest any previous 
gathering of the kind. An excellen: 
musical program was provided by George 
Musgrave, at the piano, and the Thomas 
Quartet. 








Warning Against a New Counterfeit 
Bill 


WASHINGTON, D. C., Nov. 12—Chief 
W. H. Moran of the Secret Service has 
warned the public through formal an- 
nouncement against a new $20 counter- 
feit gold certificate, small size. This 
counterfeit is “fairly deceptive,” the 
statement says, “and may deceive the 
careless handler of money.” 








A charter of incorporation has been 
granted to the Morquis Co., Ine., 
Arcadia, Fla. The concern will engage 
in a general jewelry business, having a 
capital of $5,000. 





THE DIAMOND JUBILEE BRONZE TABLET SET WITH 75 DIAMONDS, WHICH THE 
JEWELERS’ GUILD OF OMAHA AND COUNCIL BLUFFS PRESENTED TO THE STATE 


OF NEBRASKA 


Left to right: H. W. McDonald, secretary of the Jewelers’ Guild; T 
of the Guild; Joseph P. Byrne, president of the Guild; O. C. Homan, chairman of the Retai! 





Division: John W. Kurtz, a director of the Guild 


L. 





Combs, a director 
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Predicts Brisk Business 





incinnati Jeweler Looks for Excellent Holli- 
day Trade This Year 


CINCINNATI, Nov. 9.—The largest 
eason in history for the Christmas holi- 
lays is expected by William W. Oskamp, 
past president of the Cincinnati Whole- 
ale Jewelers’ and Manufacturers’ As- 
sociation, and head of the Oskamp- 
Nolting Co., on W. Seventh St., in this 
city. Mr. Oskamp holds the firm belief 
that a new high mark will be established 
by his firm in the sale of jewelry and 
gifts through the mail order division, 
which, he says, will be due to the buying 
power of farmers. 

The jeweler made a personal automo- 
bile tour of Ohio, Indiana and Kentucky 
to sound out sentiment in the rural dis- 
tricts and found that the farmers have 
enjoyed a good harvest with the result 
that they will be in a position to buy 
presents in addition to buying some new 
articles for the household generally. 

The jeweler, believing the flurry in 
the stock market will have a stimulating 
effect on business generally, has stocked 
up with goods in order to take care of 
the huge volume of orders which he 
firmly believes will be forthcoming. 








New Jersey Retailers Plan for Dinner 
Dance in Newark on January 21 


Newark, N. J., Nov. 9.—The New 
Jersey Retail Jewelers Association will 
hold a dinner dance in this city on Tues- 
day evening, Jan. 21, 1930. This de- 
cision was made at a regular monthly 
meeting of the organization held recent- 
ly at the Hotel Hildebrecht, Trenton, at 
which members from many sections of 
the State were in attendance. 

The meeting was presided over by 
President Richard P. Hartdegen and 
during the evening reports were received 
from delegates who attended the recent 
convention of the A. N. R. J. A. held 
in Cleveland, Ohio. Before the dinner 
meeting was started, the visiting jewel- 
ers enjoyed a tour of inspection through 
the factory of the Keystone Watch Case 
Co., at Riverside. 








Wisconsin Jewelers Hold Zone 
Meeting at Madison 





MADISON, WIs., Nov. 8—A zone meet- 
ing of retail jewelers in the Madison 
district was held at the Park Hotel here 
at 6 o’clock Tuesday, Nov. 5, with A. C. 
Hentschel, president of the Wisconsin 
Retail Jewelers’ Association, A. W. 
Anderson, Neenah, secretary, and Henry 
F. Stecher, Milwaukee, treasurer in at- 
tendance. Officers of the state associa- 
tion made a report of the national meet- 
ing at Cleveland and told in detail of 
the work that the national association 
has done and is doing. Mr. Stecher 
also made a report on the activities of 
the jewelers’ national fire insurance 
company. 

Plans were made to hold another or- 
ganization meeting at Madison in Jan- 
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uary, at which time new officers will be 
elected for the ensuing year. Present 
officers include H. H. Radcliffe, presi- 
dent, and M. L. Wellentine, secretary. 

The meeting at Madison was one of 
a series being held by officers of the 
Wisconsin Retail Jewelers’ Association 
throughout the State. Other zone meet- 
ings are scheduled to take place at 
Racine and Fond du Lac. 








Samuel R. Zwee Honored 





Members of Cleveland 24 Karat Club Present 
Him with Wrist Watch at November 
Meeting 

CLEVELAND, OHIO, Nov. 11.—In recog- 
nition of the splendid service he has 
rendered the 24 Karat Club as secretary 
for the past two years, and particularly 





SAMUEL R. ZWEE, SECRETARY OF THE 
CLEVELAND 24 KARAT CLUB 


for his work during the recent national 
convention of the A. N. R. J. A. in 
Cleveland, members of the club through 
Frank X. Russert, president, presented 
Samuel R. Zwee with a beautiful 19- 
jewel wrist watch and white gold brace- 
let. 

The presentation was made at the 
November meeting of the club on Friday 
evening at the Hotel Winton at 
which there was a good attendance. Mr. 
Zwee was accorded a rousing reception 
when Mr. Russert finished his short 
presentation speech in which he dwelt 
upon the splendid work Mr. Zwee had 
done for the club since its inception. 
Mr. Zwee was for six years president of 
the Jewelry Crafts Association, the or- 
ganization of the manufacturing jewel- 
ers of Cleveland, and is also a member 
of the board of directors. 

Other business transacted during the 
meeting was a spirited discussion on 
the advertising that the club has had 
under consideration for some time. The 
original proposal was to have 136 large 
outdoor signs carrying copy prepared 
by the national association; “Jewelry is 








65 


However the re- 
sponse up until the time of the meeting 
was insufficient to enable the committee 
to place an order with. the billboard con- 


the gift that lasts.” 


cern. It was decided to try and get 
more of the retail jewelers to sign up 
for one or more boards so that the cam- 
paign could be put into effect by Nov. 
19 and run for 30 days. 

President Russert announced that 
there would be no meetings during 
December and January, except the bi- 
monthly luncheon meetings and that at 
the February meeting election of officers 
would take place. 








Cooperation of Commerce Depart- 
ment in Study of Retail Failures 
Extended to Newark, N. J. 


WASHINGTON, D. C., Nov. 9.—At the 
request of retail credit and other busi- 
ness organizations, the study of the 
causes of retail failures being conducted 
by the Department of Commerce with 
the cooperation of these organizations 
will be extended to include a more in- 
tensive and complete study of this sub- 
ject in Newark, N. J., according to an 
announcement by William L. Cooper, 
director of the Bureau of Foreign and 
Domestic Commerce. Commerce Depart- 
ment specialists are cooperating in this 
instance with Judge William Clark, 
United States District Court of New 
Jersey, representatives of the Yale Law 
School, and the North Jersey Association 
of Credit Men. Approximately 1000 
stores will be studied, including all lines 
of retail trade. 

This is a continuation of the series of 
studies begun in February designed to 
ascertain the causes of bankruptcies and 
other retail failures. Previous studies 
include an analysis of 451 grocery stores 
in Louisville, Ky., made at the request 
of the Louisville Retail Grocers Associ- 
ation, a similar inquiry for comparative 
purposes in Philadelphia, Pa., and a 
preliminary survey of the causes of fail- 
ure in the restaurant trade in Kansas 
City, Mo., made at the request of local 
business organizations. 

Basie facts showing the kind of busi- 
ness, form of organization, sources of 
capital and credit, assets, liabilities, and 
the capitalization at the time the busi- 
ness was organized (detailed by sources 
of capital) will be gathered. 








The Jewelers Security Alliance is 
calling attention to the operations of a 
swindler who recently has been obtain- 
ing merchandise under false pretenses. 
A warrant for the man’s arrest has 
been secured by an Alabama jewelry 
concern. The man is said to be 40 years 
old, is about five feet eleven inches tall 
and weighs approximately 195 pounds. 
He has a light complexion, dark hair and 
is bald down the center of his head. 
The man is said to have two or more 
gold teeth in the front of his mouth 
and has a brown spot on the side of 
his neck. He is a jewelry salesman, 


wears good clothes and drives a black, 
cream trimmed coupe. 
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(Continued from page 55) 


the metal is consigned. The wages of 
all persons engaged in the industry are 
exempted from all taxes in excess of 2 
per cent of their total earnings, except 
for social insurance taxes. Timber and 
lumber for the platinum industry are to 
be sold at a discount of 50 to 75 per 
cent by the State forests and lumber 
yards. 

In addition to the transfer of the di- 
rection of the industry from the Ural- 
platina to the Soyuz-Zoloto, the head- 
quarters of the trust have been moved 
from Moscow to Irkutsk, in Siberia, in 
accordance with the general plan to 
grant autonomy to the outlying prov- 
inces in the management of their local 
industries. Serious steps were also 
taken at the same time by the Soviet 
Government to codify all the existing 
laws and regulations relating to the gold 
and platinum industries. 

Among the steps being taken for the 
improvement of the technical side of the 
industry are special training courses in 
Leningrad and Moscow for engineers, 
technicians, and other personnel in the 
industry. 

Exports of platinum from the U. S. 
S. R. across all frontiers for the past 
six fiscal years are as follows: 
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Platinum Metals in 1928 


No official statistics are as yet avail- 
able as to the composition of crude 
metal and concentrates from the vari- 
ous mining operations, so that it is im- 
possible to give any estimate of the 
amounts of the individual metals in- 
cluded in the total; platinum, however, 
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dicated a value of 6.36 dwt. and 2.30 
dwt. of platinum group metals per ton, 


respectively, but the actual recovery, 
calculated from the estimated value of 
concentrates won, is 4.19 dwt. of plati- 
num-group metals per ton of ore treated. 
A new crushing plant is planned, with 
a capacity of 6000 tons per month, and 
it is expected to produce 26,000 oz. of 
platinum metals per year. 





PERCENTAGE COMPOSITION OF SOUTH AFRICAN OSMIRIDIUM 
Minimum Maximum Usual 
Percentage Percentage Average 
IIIS ote al caver pistieue, «bre © 23 41 30-31 
RP ne ere eo 22 36 27-28 
ee ee eae § 16 12-13 
GS arene era 16 10-11 
pO See ee eee 2 0-1 
18 3-4 
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usually predominates, with palladium 
next in importance. In some of the 
Onverwacht crude the platinum content 
is as high as 98 per cent of the total 
platinum-group metals; on the other 
hand some Vaalkop concentrates carried 
platinum and palladium in the ratio of 
1:1.74, with only minor amounts of other 
metals. 

Since its organization Potgietersrust 
Platinums, Ltd., has absorbed a number 
of other companies, including Premier, 
Rustenburg, Eerstegeluk, Schildpadnest 
and Steelpoort, and is now one of the 
leading companies in the field. Due to 
the changing of the end of the fiscal 





Fiscal Year Ounces Kilograms Rubles 
I aa aay pais % ab ah Sot ate hte e ese 0s 9,303 299.1 1,867,000 
ee dg ile rain See MR ans GI eke.2 26,077 838.4 5,733,000 
ee ee re Pre 90,965 2,924.6 19,010,000 
ee eee eee ee eee 127,471 4,098.3 26,639,000 
J CUR SIIATIA GRIPE onid arta pene orga eee 157,790 5,073.1 26,596,000 
BE PY lone sao dod soa rete de enlora ed Bren 76,355 2,454.9 9,820,000 


It is particularly to be noted that ex- 
ports in 1927-28 dropped over 50 per 
cent from the preceding year. Although 
production figures for 1927-28 are not 
yet available, it is not anticipated that 
a drop of the same magnitude is to be 
met here, since the exports of the two 
previous years were far above the an- 
nual production, and were partly made 
from accumulated stocks. The excess of 
material for these two years possibly 
represents backing for credit, rather 
than legitimate sales. 

South Africa.The South African 
production of platinum metals during 
the past few years is shown in the 
following table. 


year from Oct. 31 to Sept. 30, the year’s 
report covers only 11 months of actual 
operation. The ore crushed and treated 
amounted to 26,980 tons, drawn from 
the Vaalkop-Zwartfontein and Zwart- 
fontein Central ore bodies; rather more 
than half the ore was won from the 
latter ore body, of which 6800 tons were 
oxidized. The concentrates produced 
amounted to 698.8 tons—555.6 tons by 
the flotation plant and 143.2 tons by 
the corduroy tables; the estimated con- 
tents being: platinum, 2886.2 oz.; palla- 
dium, 2677.1 oz.; other platinum group 
metals, 93.3 oz.; gold, 177.5 oz.; nickel, 
23.28 tons, and copper, 12.61 tons. The 
daily assays of screen and residue in- 





PLATINUM METALS STATISTICS OF SOUTH AFRICA 
(Troy Ounces) 





————— 


In Con- 


Years In Crude centrates 
Sr eee a Pe: 
ae 8,723 1,822 
Ald de Rg wim ae 12,941 6,629 
J €5 ——ee 14,600 9,000 





(e) Estimated. 
In addition to the production of plati- 
num metals directly from mined ore, 





which began in i926, there has been for 
many years a small production in the 
osmiridaam recovered in gold-mining 
operations on the Rand. The composi- 
tion of this material varies widely, as is 
indicated in the following table. 


—Production———___ 


———-Sales————_,, 
rt. 








The report of the Lydenburg Platinum 
Areas for the year ended June 30 states 
that the plant on the Maandagshoek- 
Mooihoek-Driekop section ran through- 
out the year and treated 36,924 tons of 
ore as against 16,868 tons the previous 
year, with an estimated recovery of 7700 
oz. of fine metals of the platinum group. 
Even with a limited amount of develop- 
ment work ore reserves were more than 
maintained, the Mooihoek section show- 
ing favorable results. The Driekop sec- 
tion was not so encouraging and the 
Dwars River property remained closed. 

Onverwacht Platinum, Ltd., is operat- 
ing at the rate of about 26,000 tons of 
ore a year, with a recovery of about 
6400 oz. of platinum metals. 

These three companies now account 
for about 85 per cent of the South 
African output. 

In May the assets of Transvaal Plati- 
num, Ltd., were sold in liquidation. The 
property consists of 80 discoverers’ 
claims and mineral rights over 7066 
morgen, with 426 morgen in freehold, 
and considerable plant and machinery. 

Sierra Leone—In November the 
colonial Government of Sierra Leone 
advertised for tenders for prospecting 
licenses in various areas of the territory 
in which platinum has been discovered, 
under a plan in which the applicant 
offers a premium to the Government in 
addition to the usual fees, etc., in return 
for an exclusive license to prospect in a 
particular area. It was later reported 
that tenders had been accepted by the 
Government for licenses covering about 
20 square miles. 

Tasmania.—Outside of South Africa, 
the chief source of osmiridium is Tas- 
mania. Production from this source is 
showfi in the following table: 

New Localities—The occurrence of 
platinum has recently been reported at 
La Vendee, France, and in Panama, but 
no details concerning the deposits are 
yet available. . 

(THE END) 








PRODUCTION OF OSMIRIDIUM IN TASMANIA 


Osmiridium Total Metals Osmiridium 
5,490 5,490 esares 6,055 
6,228 16,773 4,951 6,360 
5,473 25,043 10,431 5,653 
5,948 29,100 17,828 5,913 

AV. per 
Year Ounces Value Ounce 
ks a es 247 £1,581 £6 8s. 
ko] a ce 222 1,899 8 10 
3 ee 332 4,898 14 15 
tA ae 1,607 44,833 27 18 
tt Sra 1,670 39,614 23 14 
i re 2,009 77,114 38 8 
og: SESE ae 1,751 42,935 24 10 


Av. per 
Year Ounces Value Ounce 
Nae euiieik wad 1,174 £35,512 £30 6s. 
(tO) 673 19,642 29 4 
BOM oe acta 365 10,617 29 2 
i ee 3,666 103,570 30 15 
Se tle yhcgas 3,172 61,908 19 10 
co eee ee 633 ira ‘A ai 
5) ae 1,627 42,458 26 2 
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\ HAT are your stone needs? 


We are direct importers and cutters of Precious and Semi- 
Precious stones, and for that reason alone you can obtain 
everything in the stone line . . . at the right prices. Because 
we fill orders from the most complete stock, quick service 
is assured. Memo selections sent upon your request. 











+ » + Some of the Stones We Carry + 4 # 


Topaz Zircons 
Amethyst Ceylon Sapphires 
Star Sapphires Kunzites 


Genuine Emeralds Emeral dines 





SERVIC 


“If it’s a stone— 
2,99 
we have it 
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Recutting 
Repolishing 
Replacing 

. » « diamonds or 


stones of any de- 
scription. 
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Oriental Sapphires 
Stone Necklaces 
Genuine Rubies 
Genuine Pearls 


(Half and Whole) 


Spinel Emeralds 
Blue Spinel Sapphires 
Rose Zircons 


CAMEOS OF EVERY DESCRIPTION 


KGiPTAyY & BLITZ 


IMPORTERS — CUTTERS 


22 West 48th Street, New York 
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German Jewelry Trade News 





W edding Gift of Kaiser Wilhelm I to the Late Empress Frederick 
Sold at Auction—Jewelry Industry Trying to Increase 
Use of Its Products—Important Merger 
of Retail Stores 


JAPANESE silver tea set, weigh- 
ing 44 pounds, the wedding gift of 
Kaiser Wilhelm I to the late Empress 
Frederick, was sold recently at auction 
for 7,000 marks to help pay the debts 
of the Prussian Princess Victoria. It is 
illustrated herewith. 
x * * 

The German jewelry industry is 
anxiously trying to find new uses for 
its products. The newest step is the 
trimming of furs with different kinds 
and sizes of jewels. It is particularly 
the fur made of sable and silver fox 
which offers a splendid opportunity for 
the use of jewelry by replacing the glass 
eyes of the animals’ heads with dia- 
monds, emeralds and rubies. In some 
cases even the necks of sable and silver 
fox are adorned with collars trimmed 
with genuine jewels. This newest 
fashion which has been imported from 
Paris, it is hoped, will create an entirely 
new field for the wider and more popu- 
lar use of jewelry. 

* * * 

This attempt on the part of the Ger- 
man jewelers to popularize more and 
more the wearing of jewelry is clearly 
noticeable in the window displays of 
a large majority of jewelry shops in 
the more important German cities. Par- 
ticular stress is laid upon the fact that 
such articles are shown as will convince 
the average type among the shopping 
crowd that jewelry can be purchased 
and worn by almost anybody and that it 
is not alone the privilege of the upper 
ten-thousand. Therefore, the trend in 
German window display is toward the 
showing of jewelry not as an article of 
luxury and exclusiveness from a social 
point of view, but rather as an article 
of every-day life which is part of the 
dress and which is just.as inseparable 
from fashion as dress and coat, fur and 
hat, shoes, stockings and hand bag. If 
this present movement of making jew- 
elry available for the middle classes is 
successful, it should have a very con- 
siderable effect upon the increase in 
the German jewelry trade. Needless to 
say that, aside from the tendency of 
turning out lower priced articles, there 
is plenty of choice remaining for the 
rich classes and the wealthy part of the 
population; but the war and the sub- 
sequent inflation period have greatly de- 
creased the percentage of the rich, and 
this factor has to be taken into con- 
sideration by the German jewelers. 

* * * 


Another step in the campaign for the 
popularizing of wearing jewels has been 
taken with the inauguration of local ad- 


vertising weeks. While a nationwide 
campaign would, no doubt, have a better 
result in influencing people at large, it 
has been found that the expenses con- 
nected with a national campaign week go 
far beyond the budget of the German 
jewelry associations. Consequently, it 
has been decided to leave this campaign 
work to local districts. On Nov. 
24 there is such a week’s campaign to 
be opened at Cologne. The total fund 
available for this purpose is not a 
large amount. The bulk of this 
fund is expected to go into advertise- 
ments in newspapers, magazines, out- 
door advertising and other kinds of 
publicity in theatres, moving picture 
houses, trolley cars, etc. Besides, a com- 
petition in window display is on the 
program. The window offering the most 
attractive pieces at the lowest possible 
price will be awarded first place. Here 
again the attempt of broadening the 
market and widening the public interest 
is clearly visible. Seven premiums are 
to be given away to the owners of the 
most attractive windows, one first prize 
of 500 marks, two prizes of 250 marks 
each and four of 100 marks each. While 
in the United States these premiums may 
seem exceedingly low, in Germany they 
offer at least an incentive to the am- 
bitious jeweler. 
* * * 

The most sensational recent develop- 
ment in the German jewelry trade is the 
recent merger between the four leading 
jewelry shops in Berlin. The four firms 
which have merged their interests, at 
least as far as their inner structure is 
concerned, are: I. H. Werner, Sy & 
Wagner, I. Godet & Son and Janus & 
Friedrich. The fusion has been put into 
effect under the leadership of Carel J. 
A. Begeer, well known international 
figure and president of the Dutch Cham- 
bers of Commerce in Germany. Through 
cooperation with the Dutch jewelers it 
is expected to obtain considerable ad- 
vantages. in the purchase of jewels in 
tre Dutch market, especially, of course, 
diamonds. There are also very valu- 
able connections with the Indian market 
where the purchase of pearls and other 
jewels will be more advantageous than 
in the past. The new merger comprises 
20 large shops and is therefore the 
largest of its kind in Europe, if not in 
the world. 








In the city election at Cannelton, Ind., 
on Tuesday, Nov. 5, Thomas J. Truempy, 
well known retail jeweler of that city 
was elected mayor of Cannelton on the 
Republican ticket. 
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Wide World Photos 
A FORMER ROYAL GERMAN HEIRLOOM 
SOLD AT AUCTION 


Fighting Watch Smugglers 





Federal Warrants Issued for Arrest of Truck- 
men Accused of Handling Illicitly 
Imported Watches 


Continuing their investigation of the 
vast watch smuggling operations in this 
country, Federal officials are seeking 
Charles Valvo, a truckman, for whom a 
warrant of arrest has been issued. Valvo, 
a brother of Vincent A. Valvo, who has 
been indicted by a Federal Grand Jury 
for his alleged clandestine importing 
through the Federal Mail Order Corp., 
is charged with handling shipments of 
illicit watch cases and movements 
which went to the Superfine Watch Co. 
and the Federal Mail Order Corp. 

Valvo has been sought by government 
agents for several weeks and on Tuesday 
afternoon, it is claimed, he escaped from 
the Federal building as agents were pre- 
pared to take him into custody. He had 
been previously taken before the Grand 
Jury by Assistant United States Attor- 
ney Alvin McK. Sylvester, who ordered 
his arrest. 

The government is calling in dealers 
for questioning at the rate of 10 a day, 
and intends to continue its efforts to get 
at the bottom of the smuggling situa- 
tion even after the two trials of the 
men now indicted have been finished. 
At present, only New York merchants 
are being summoned to aid the govern- 
ment’s inquiry, but later out-of-town 
tradesmen will be called in as well. Roy 
Fisher, special agent from Washington, 
assisting Mr. Sylvester. 

It was also announced by Mr. Sylves- 
ter that the brand names imprinted on 
dials of watches which were seized from 
the Superfine Watch Co. are Albus, 
Metro and Ultus. 








70 THE JEWELERS’ CIRCULAR November 14, 1929 


MANUFACTURERS OF JEWELRY IN PLATINUM - 
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EMERALD CUT MARQUISE 


“The House of Quality and Values” 
Not words ..... but facts! 


An authentic statement of policy to ing standard of quality turn to us with 
which is directly traceable the steady confidence in the fact that quality and 
growth of our business. Jewelers values given here are the best obtain- 
knowing from experience our exact- able. 


MARCUS FELDMAN FANCIES 


1501 Broadway, Paramount Bldg., New York 


Chickering 6690 


BAGUETTES 
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CUTTERS OF 
DIAMONDS 


A Life-Time Experience 
Here and Abroad 


BEST VALUES 
consistent with 


HIGH GRADE WORKMANSHIP 
SOL VAN WEZEL. Inc. 





SOL ROSEMAN SOL VAN WEZEL ALBERT J. SEQUEIRA 
Offices and Factory 
74 W. 46TH S8r. NEW YORK 
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New Schedules Proposed 





Change in Control of Senate May Mean Modification of Duty in Paragraphs Covering Watches and 
Clocks and Other Schedules of the Pending Tariff Bill 


WASHINGTON, D. C., Nov. 12.—Unless 
something should turn up which is not 
now foreseen, when this issue of THE 
JEWELERS’ CIRCULAR reaches its readers 
the Senate will have done its best or 
worst with the watch and clock para- 
graphs of the metals schedule of the 
tariff bill. 

As this is being written there is every 
indication that the Senate is about to 
take up these paragraphs. If the work 
of the coalition in the Senate goes on 
with these paragraphs the way it has 
with all other parts of the metals 
schedule, its own parents will not know 
it. To this time the coalition has turned 
down almost every recommendation of 
the Finance Committee in the metals 
schedule with a few minor exceptions. 

As an indication of what it intends 
to do, Senator Barkley of Kentucky, who 
has been in charge of the metals sched- 
ule for the coalition on Monday in- 
troduced amendments to both the watch 
and clock schedules which strikes out 
both of these sections in the bill as- re- 
ported to the Senate by the Finance 
Committee and completely rewrites those 
two sections. 

In connection with the watch schedule 
the Barkley amendment proposes to 
strike out all of Section 367, the watch 
paragraph and insert the following: 


PROPOSED NEW WATCH SCHEDULE 


“Watch movements, whether im- 
ported in cases or otherwise, as- 
sembled or knocked down, if hav- 
ing less than seven jewels, 75 cents 
each; having seven and not more 
than 11 jewels, $1.25 each; having 
more than 11 and not more than 
15 jewels, $2 each; having more 
than 15 and not more than 17 
jewels, unadjusted, $2.75 each; 
having 17 jewels and adjusted to 
temperature, $3.50 each; having 
17 jewels and adjusted to three 
positions, $4.75 each; having 17 
jewels and adjusted to five posi- 
tions, $6.50; having more than 17 
jewels, adjusted or unadjusted, 
$10.75 each; watch cases and parts 
of watches, chronometers, box or 
ship, and parts thereof, 45 per 
centum ad valorem; all jewels for 
use in the manufacture of watches, 
clocks, meters, or compasses 10 per 
centum ad valorem; enameled dials 
for watches or other instruments 
3 cents per dial and 45 per centum 
ad valorem; Provided, That all 
watch and clock dials, whether at- 
tached to movements or not, when 
imported shall have indelibly 
painted or printed thereon the 
name of the country of origin, and 
all watch movements and plates, 
assembled or knocked down, and 
cases shall have the name of the 
manufacturer or purchaser and 
the country of manufacture cut, 
engraved, or die sunk conspicuous- 


ly and indelibly on the plate of the 
movement and inside the case, re- 
spectively, and the movement and 
plates shall also have marked 
thereon by one of the methods in- 
dicated the number of jewels and 
adjustments, said numbers to be 
expressed both in words and in 
Arabic numerals, and if the move- 
ment is not adjusted, the word 
‘unadjusted’ shall be marked there- 
on by one of the methods indicated, 
and none of the aforesaid articles 
shall be delivered to the importer 
unless marked in exact conformity 
to this direction; Provided Fur- 
ther, That only the number of the 
jewels which serve a mechanical 
purpose as frictional bearings shall 
be marked as herein provided.” 


The Barkley clock amendment provides 
for the striking out of all of section 368, 
the clock schedule, and inserting in lieu 
thereof the following: 


PROPOSED CLOCK SCHEDULE 


“Clocks and clock movements, 
including lever clock movements, 
and clockworks mechanisms, cased 
or uncased, whether imported com- 
plete or in parts, and any device 
or mechanism having an essential 
operating feature intended for 
measuring time, distance, or fares, 
or the flowage of water, gas, elec- 
tricity, or similar uses, or for reg- 
ulating or controlling the speed 
of arbors, drums, disks, or similar 
uses, or for recording, indicating, 
or performing any operation or 
function at a predetermined time 
or times, any of the foregoing 
whether wholly or partly complete 
or knocked down (in which condi- 
tion they shall be appraised at the 
valuation of the complete article) ; 
cases and casings for clockwork 
mechanisms imported separately; 
all the foregoing, 45 per centum ad 
valorem; and in addition thereto, 
upon any of the foregoing article 
or parts thereof, having jewels, but 
not more than two jewels, in the 
escapement $1 each; having more 
than two but not more than four 
jewels, $2 each; having more than 
four jewels, $4 each; if without 
jewels in the escapement and 
valued at not over $1.10 each, 35 
cents each; valued at more than 
$1.10 each and not more than $2.25 
each, 70 cents each; valued at 
more than $2.25 each but not more 
than $5 each, $1 each; valued at 
more than $5 but not more than 
$10 each, $2 each; valued at more 
than $10 each, $3 each; all parts 
and materials for use in any of 
the foregoing if imported separate- 
ly, and not specially provided for, 
50 per centum ad valorem; Pro- 
vided, That all dials, whether at- 
tached to movements or not, when 
imported, shall have indelibly 
painted, printed, or stamped there- 
on the name of the country of 





origin, and the front or back plate 
of the movement frame of any of 
the foregoing when imported shall 
have the name of the maker or 
purchaser, the name of the country 
where manufactured, and the num- 
ber of jewels, if any, indelibly 
stamped on the most visible part 
of the same; but if such markings 
are in whole or in part sufficiently 
similar to the trade name or trade 
mark df an established American 
manufacturer as to be liable to de- 
ceive the user in the United 

States, entry thereof shall be 

denied if such trade name or trade 

mark has been placed on file with 
the collector of customs.” 

The Senate has adopted the Finance 
Committee language transferring to the 
metal schedule framed or cased mirrors 
in chief value of platinum, gold or silver. 
SILVER PLATED WARE INCREASE REJECTED 

Also, after considerable discussion, 
the Senate rejected the Finance Commit- 
tee amendment increasing the duty on 
silver plated tableware from 50 to 65 
per cent. The House had increased the 
rate from 40 per cent as provided in the 
Act of 1922 to 50 per cent and the 
Finance Committee suggested that the 
House rate of 50 per cent should be fur- 
ther increased to 65 per cent. However, 
the coalition would not have it so. 


THE WATCH SCHEDULE 


It is probable that the Senate would 
have acted earlier than this on the watch 
schedule except for the fact that when 
that paragraph was called up for action 
it was found that Senator Metcalf of 
Rhode Island, who has introduced an 
amendment to the watch schedule, was 
out of town for a few days. This 
amendment has already been reported in 
full in this paper. 

The watch schedule being very tech- 
nical, ordinarily it would seem that the 
Senate would not give lengthy con- 
sideration to it. However, the coalition 
is going through the bill with a fine 
tooth comb and there is every indication 
at this time that some of the members 
of the coalition have been “filled in” with 
considerable information about these re- 
written paragraphs. 

It is a well known fact that, while 
the watch paragraphs are more or less 
of a compromise between domestic manu- 
facturers and some importers, there 
are other importers who are not satis- 
fied with the schedule as it stands. No 
doubt these importers will take it unto 
themselves to see that the members of 
the coalition are informed as to their 
stand on the matter. 

SENATOR NORRIS PROPOSES SALES TAX ON 
PRICE OF IMPORTED ARTICLES 


A considerable interest is being shown 
also in the resolution presented on 
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aturday by Senator .Norris of Ne- 
raska taxing the retail price on im- 
yrted merchandise in addition to the 
ates carried in the tariff bill. 

In some quarters this resolution is 
ot taken seriously inasmuch as it pro- 
ides for an additional duty of 99 per 
nt. However, Norris, being one of the 
rincipal members of the coalition, may 
get more votes on this resolution than is 
thought possible, owing to its rather 
radical wording. The resolution will not 
be acted upon, however, until all of the 
rates in the bill have been disposed of. 
Because of its interest we print herewith 
the full text of this Norris retail resolu- 
tion which, it is proposed, shall become 
a part of the tariff bill: 

Par. 1560. In addition to the rates of 
luty which are prescribed in the schedules 
nd paragraphs of the dutiable list mentioned 

this Act, there shall be levied, collected, 
nd paid an additional tax upon all such 
ticles of 99 per centum of the amount by 
vhich the retail price of any such articles 

in excess of the imported price, plus the 
ity paid thereon, plus freight and insurance 
arges, plus 25 per centum. 

It shall be the duty of every person im- 
ting into the United States any of the 


rticles mentioned in this Act and selling the 
ame to any other person, firm, or corpora- 


on (other than sales at retail) to furnish 
the purchaser at any such sale a true 
tatement of the imported price of such 


rticle or articles and the duty, freight, and 

surance charges paid thereon, and any such 
urchaser making a subsequent sale of any 

ich article (except sales at retail) shall 
kewise give to the purchaser the imported 
rice of such article and the amount of duty, 
freight, and insurance charges paid thereon. 
The Secretary of the Treasury shall make 
such rules and regulations as he may deem 
dvisable for the purpose of collecting the 

ix provided for under this section, and all 
ersons selling any such articles at retail 
hall keep an accurate account of the amount 
f the tax, if any, that is due to the United 
States by virtue of any such retail sale and 
aay the same to the United States under 
ich rules and regulations and at such times 
s the Secretary of the Treasury may by 
general rule and regulation provide. 

{ny person who violates any of the pro- 
visions of this paragraph, or any importer 
or subsequent owner of such property im- 
iorted into the United States, who shall fail 
* neglect to furnish the information to pur- 
hasers of such imported articles (except 
uurchasers at retail) as is provided for in 
his paragraph, or any person selling any 
f such articles at retail who fails to keep 
in accurate account of the amount of money, 
‘ any, due on account of such sales to the 
United States, or any of said persons who 
1 any other way Violates any of the pro- 
visions of this paragraph shall be deemed 
guilty of a misdemeanor, and for each offense 
shall be published by a fine of not less than 
$500 nor more than $5,000 or by imprison- 
ment of not less than three months and not 
more than two years, or by both such fine 
ind imprisonment. 


Robbers Get Gems 


{utomobile Rifled of Diamonds Worth 
About $150,000 While Two Salesmen Are 
in Restaurant at Okmulgee, Okla. 

MEMPHIS, TENN., Nov. 9—Word was 
received in this city yesterday that 
Charles Mednikow and R. A. Zanone, 
both said to be salesmen for New York 
diamond houses were robbed yesterday 
in Okmulgee, Okla., of diamonds re- 
ported to be worth about $150,000. The 
gems were taken from an automobile 
used by the salemen while the two were 
in a restaurant. 

The first report of the robbery was 
received over long distance telephone 
from Mr. Mednikow, who informed a 








local detective agency and Joseph Perel, 
of Perel & Lowenstein, of the theft. 


Mr. 
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Mednikow it is understood was carrying 
only $5,000 worth of gems belonging to 
Perel & Lowenstein, which, according 
to reports, were not covered by in- 
surance. 

The news received here indicated that 
the salesmen had parked their car near 
a restaurant, locked it and then hurried 
inside to eat. After an absence of about 
20 minutes they returned and discovered 
that a window in the car was smashed. 
It was then found that the gems were 
missing. 

In November, 1923, Charles Mednikow 
was robbed of gems worth $31,000 in 
a hotel in Tulsa, Okla. 








Two Obtain Orders Re- 


straining Portland, Ore., Officials 


Jewelers 


from Interfering with Auctions 


PORTLAND, ORE., Nov. 9.—The auction 
question is still alive and during the 
past week there were several interesting 
developments. Restraining orders were 
issued against the city and in one in- 
stance the owner of a jewelry store was 
cited to appear before the Council. 

In one action the city was restrained 
from interfering with the auction of the 
stock of jewelry at the store of William 
Goldblatt, 3223 Washington St. The 
restraining order was granted recently 
by Circuit Court Judge Tucker and the 
court held at that time that the refusal 
of the city officials to issue a permit was 
an unreasonable use of their discretion. 
Reviewing the case in detail, Judge 
Tucker stated that he was convinced of 
the good faith of the jeweler and im- 
pressed by the fact that he had complied 
with all the city requirements to obtain 
a license. He waived aside the claim 
of the city that Mr. Goldblatt had con- 
ducted an auction ostensibly to close out 
his stock some two years ago. Evidence 
supported the contention that the older 
Goldblatt had intended to turn the busi- 
ness over to his son. 

The other case in which the Council is 
interested is one in which the city and 
its officials were temporarily restrained 
from interfering with the proposed auc- 
tion of the Keystone Jewelry Co., 274 
Washington St. The sale was started 
and later the City Council granted a 
license for 30 days. 

The Court held that “Joe” Savan, 
owner of the store, had complied with 
all the legal requirements and the Coun- 
cil agreed. The firm posted a_ bond 
pending a hearing on a permanent in- 
junction. The Better Business Bureau 
became active in this case and sent a 
letter to the Council charging among 
other things that the concern was vio- 
lating the local auction ordinance. 

The charges made by the Better Busi- 
ness Bureau led to the citing of Mr. 
Savan, who was ordered to appear be- 
fore the Council and show cause why his 
auction license should not be revoked. 
The case came up before the Council 
last Wednesday but was postponed until 
yesterday afternoon. The Council was 
uncertain as to how to proceed, particu- 
larly in view of the existence of the 
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temporary restraining order filed against 
the city. It was finally decided that the 
Deputy City Attorney and Mr. Savan’s 
attorney should consult with Circuit 
Court Judge Tucker and ascertain just 
how far reaching the injunction is. 








Trade Shows Improvement 


Canvass of St. Louis Business District 
Indicates That Jewelers Are Opti- 
mistic as to the Future 


St. Louis, Nov. 11—Business in the 
downtown retail jewelry belt for the 
month of October proved to be unusually 
healthy. Some stores reported sales be- 
yond expectations and greatly ahead of 
the same month a year ago. Two or 
three prominent social functions held 
during the month contributed something 
to the increased sales volume. 

Oliver Selle, president of the Selle 
Jewelry Co., reported his firm showed a 
gain in sales of 75 per cent in October 
over the same month a year ago. He 
attributed the increase to an intensive 
advertising campaign conducted during 
the month. 

L. J. Vogt, president of Hess & Cul- 
bertson, is of the definite opinion that 
the new style dresses have created the 
increased demand being experienced by 
their store for costume jewelry. Neck- 
laces and matched sets in particular 
have had an unusual success. An in- 
teresting slant on this trend in the 
opinion of Mr. Vogt is they do not feel 
it has replaced the more expensive mer- 
chandise. 








Los Angeles Judge Decides in Favor 
of Pawnbroker 


Los ANGELES, Nov. 8—Judge L. P. 
Russill has sent in his opinion in the 
case of Moody Bros. against Pawnbroker 
Cohen, for the possession of a diamond 
which Moody Bros., charged was taken 
out on memorandum by a man who 
pawned it with Cohen a short time after- 
wards. The diamond was valued at 
$900 and the customer was found guilty 
of wrongful conversion. The probation 
department allowed him his liberty pro- 
viding he made good the amount involved. 

Moody Bros., filed their case for pos- 
session of the gem several months ago, 
but Judge Russill has just made his 
return in which he held that Pawnbroker 
Cohen was entitled to the ring. Moody 
Bros. told THE JEWELERS’ CIRCULAR re- 
porter that they intended to appeal. 








Market Prices for Silver Bars 
The following are the quotations for 


silver bars in London and New York 
as reported for the past week: 
Selling Price 
London U. 8. Gov’t New York 
Date Official Assay Bars Official 
Nov 5 22% Holiday Holiday 
1" 6 2233 52 49 56 
; ie 2234 52 495g 
‘ $...: ) S2% 51% 49 3 
eee 51% 49% 
Ras 22% 51% 49 36 
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LUCIAN M. ZELL 


522 FIFTH AVENUE - - - - - NEW YORK, N. Y. 
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10 W. 47 ST., NEW YORK 


MIKIMOTO PEARLS. 


Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
GSAKA—AWAIJI-MACHI NICHOME 
OSAKA—4 CHOME ask 
LONDON—205 Regent St. 

PARIS9—7-9 BOULEVARD HAUSSMANN 
PEARL CULTURE FARMS 
Y AND AGO BAY MIVEKEN 


CMUEA RA, MARARAR KEN “Manag BAY MBNIKAWAKEN 


Q 
o Illustrated Booklet on application 
re 


Qo 












































iS tratnalnertas cide il 


we a sl 











November 14, 1929 





Beware of This Swindler 





Van Posing as Prominent Physician Passes 
Worthless Checks at Rochester, 
N. Y., Stores 


RocHESTER, N. Y., Nov. 11—Posing 
as a well known physician, a suave, well 
dressed, smooth spoken man last week 
duped two Rochester jewelers out of 
diamonds worth $3,400 giving in return 
worthless checks. The victims were 
Henry Oemisch, 328 Main St. E., and 
S. D. Burritt, 53 Clinton Ave. S. 

The pseudo physician appeared a 
number of times at each store and 
dickered over the quality and price of 
the gems in which he appeared in- 
terested. On three different occasions he 
called at the Burritt store and on each 
visit remained about two hours. From 
Mr. Burritt he received a blue white 
diamond weighing one and one half 
carat for which the stranger gave two 
checks, one for $800 dated Nov. 8 and 
the other for $600 dated Dec. 1. Both of 
these checks were forged as was one 
for $1200 he gave to Mr. Oemisch. 

Mr. Burritt styles the swindler as one 
of the cleverest men he had ever met. 
He was well dressed, talked like a man 
who is well educated and during the 
conversations mentioned the names of 
men known personally by Mr. Burritt. 
The man is believed to be between 40 
and 45 years old and stands about six 
feet tall. He is clean shaven, has dark 
eyes and hair that is slightly gray. Mr. 
Burritt expressed the opinion that the 
man may be a dentist. Anyone visited 
by this man should notify the local 
police or either of the Rochester 
jewelers. 








Bandits Escape with Diamonds and 
Jewelry from Offices of Chicago 
Manufacturers 


CHICAGO, Nov. 9.—Three bandits in- 
vaded the offices of Cherry & Spieler, 
manufacturers, 1286 Milwaukee Ave., 
last Wednesday, and escaped with about 
$8,000 worth of diamond set jewelry. 
Henry Cherry, Julius H. Goldberg, and 
their bookkeeper, Fred Lettven, were 
alone during the noon hour, when the 
holdup took place. 

One of the holdup men had called on 
Cherry & Spieler, a few days previously. 
He represented himself as a member of 
an employment agency and in search of 
a man who owed them some money who 
he was told was working for the jewelry 
firm. Mr. Cherry explained there was 
no one working for them under the name 
the man mentioned. 

On the day of the holdup this same 
man called again and while he and Mr. 
Cherry were talking two other men en- 
tered and told them to get into a back 
room and lie on the floor, face down. 
The three men set to work tying their 
victims’ hands and legs with wire. They 
grabbed all the jewelry and diamonds in 
sight and made their escape. 

When the holdup was first reported it 
was thought that a diamond wallet con- 
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taining loose diamonds amounting to 
about $8,000 was missing. This was 
later found in the safe. It was the 
jewelers’ habit to take the wallet out 
of the safe each morning and conceal it. 
The robbers went directly to the spot 
where it is usually kept. 








Trio Plead Guilty to Robbing Kansas 
City, Mo., Jewelry Store 


KANSAS City, Mo., Nov. 9—Pleading 
guilty to the robbery of the Bell Jew- 
elry Co., 5314 Independence Ave., the 
night of Oct. 26, Young G. Armstrong, 
20 years old; “Tim” Platt, 29, and 
Nephi Himes, 18, were arraigned before 
George Roach, Justice of the Peace, Nov. 
1, and ordered held without bond. A 
first degree robbery charge will be pre- 
sented to the grand jury. 

Jewelry and watches valued at $3,000 
were taken in the robbery. Part of the 
goods was recovered in Richmond, Mo., 
and the arrest of the three followed. 
The youngest of the trio, Himes, pleaded 
guilty March 27 to grand larceny for 
the theft of nine motor cars, and was 
sentenced to five years in the peniten- 
tiary. The strong plea of his family 
and friends for a parole was denied 
three times but a fourth attempt was 
successful and Himes was paroled July 5. 








Window Smashers Get Tray of Rings 
from Louisville, Ky., Jewelry 
Store 


LOUISVILLE, Ky., Nov. 9.—Failure to 
put away a tray containing a number 
of diamonds, resulted in the smashing of 
a window at the jewelry store of C. E. 
Bradshaw, 715 W. Broadway, last night, 
or early this morning, by thieves who 
secured 22 rings, valued at $660. An- 
other ring was dropped in the window 
by the thieves. 

Mr. Bradshaw reported the window 
breaking to police Friday morning, but 
did not know until after further in- 
vestigation that the jewels had been 
taken. The tray was found on Eighth 
St., between Cawthon and York Sts. 

Marvin Boyd, 709 W. Broadway, told 
the jeweler that he had seen two sus- 
picious Negroes loitering in front of the 
store Thursday, inspecting the contents 
of the window. 

The stolen rings were ones which Mr. 
Bradshaw had neglected to put in his 
safe Thursday night, he said. 








Window Smashers Rob Omaha 
Jewelry Stores 





OMAHA, NEB., Nov. 11.—Two front 
window burglaries of jewelry stores 
occurred the past week in Omaha. 


Someone broke the plate glass window 
of the J. J. Richter jewelry store on 
Harney St. and took all the diamonds 
ana watches they could reach in the dis- 
play window. 

A few nights later someone broke the 
front window of the Chris Hanson 
jewelry store at 24th St. and Ames Ave., 
and took a number of watches. 











Cases Dismissed 





Two Charges of Possessing Stolen Jewelry 
Dropped After Jury Fails to Convict 
Salt Lake City Man 


DENVER, COLO., Nov. 8—Two cases 
recorded against Harry Grimes of this 
city, one charging him with having in 
his possession jewelry taken from W. C. 
H. Brown, a New York salesman, while 
he was in Salt Lake City, and another 
accusing him of possessing jewelry 
stolen from the Schuback Jewelry Co., 
of Salt Lake City, were dismissed in 
the West Side Court here last Monday 
on motion of District Attorney Earl 
Wettengel. 

Grimes stood trial twice during two 
years, the jury failing to agree each 
time. The District Attorney stated that 
a third trial would be persecution, not 
prosecution, and, incidentally, called at- 
tention to the expense of bringing 
witnesses. Judges E. V. Holland and 
Sackman agreed and the dismissal fol- 
lowed. 

Charges for the same offense are 
docketed against Harry Neide, a carni- 
val promoter. Just what action will be 
taken is not known at this time. 








Trio Posing as Prospective Customers 
Hold Up and Rob Anderson, 


Ind., Jeweler 


INDIANAPOLIS, IND., Nov. 8.—A daring 
holdup was staged in the jewelry store 
of Leo Roos, Anderson at 5.15 p. m., last 
Wednesday, when two men and a 
woman, posing as prospective customers 
robbed Mr. Roos of $3,000 in cash and 
an amount of diamonds the value of 
which at present has not been estimated. 

One of the bandits covered the jeweler 
with a revolver and another collected the 
loot while a woman companion waited 
for them at the door of the store. The 
trio made their escape in an automobile 
parked nearby. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Nov. 9, 1929. 
The U. S. Assay Office reports: 
Gold 


bars exchanged for gold 


OE ree er eee $776,207.08 
Gold bars paid depositors..... 67,798.25 
fl a eS RR Le $844,005.33 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 


Pe Gis) sc atea. srk ode RD $478,414.50 
Ms REA kwkok bn cacee ae an ae a 143,828.69 
Per re eee. Fe goa af 71,623.77 

S $6,304.65 


Oe Ce yee re eee re 36,035.47 


TORO fb conn wh mea ca aerate $776,207.08 








Using the familiar method of smash- 
ing the display window with a brick, a 
thief recently grabbed rings and watches 
worth about $350 from the store of 
Block Bros., 220 S. Michigan St., South 
Bend, Ind. 
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MAYER & MULLIGAN 
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PEARLS, PRECIOUS and SEMI-PRECIOUS STONES 


15 West 47th Street 
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and the 
AP W stamp 
is your warrant 
of Solder made 
only of precious 
metals. 


They are made in seven nicely 
graduated melting points. Let 
us send you a trial order or 
write for circular. 


The AMERICAN PLATINUM WORKS 
N.J.R.R. Ave. at Oliver St., Newark, N. J. 
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color matching properties. THE 
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Going Where? 








Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 


You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 




















Emeralds 
Sapphires 
Rubies 





J. L. WARNER CO. 


INC. 


Vv 


“Quality and Service” 





Your requirements for calibre may be filled from our compre- 
hensive stocks or cut in our own lapidary shop. 


Importers and Cutters of Precious Stones 


36 West 47th Street 





Star Sapphires 


Finest CALIBRE 
and 
SINGLE STONES 


New York 
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Perrect Beauties with 
class you will admit and 
upon close inspection you 
will be as good as sold. 


You will always find at- 
tractive novelties in the 
“Orienta” line which are 
leaders of worth and dis- 
tinction. 


“To the eye identical” 


Sen iriite 6(3 


65 Nassau St., 
New York, N. Y. 


Mountings 
of Platinum 
or White Gold 


Two-strand necklace illustrated is No. 945, and 
has a beautiful aquamarine pendant with diamond 
set on top and pear-shaped Orienta below it. 
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BANJO CLOCKS 


Leading jewelers are featuring banjo 
clocks as an attractive aid to home 
decoration. 





| 


In soft hued green, blue, ivory or 
the ever popular mahogany, we 
have them all. 

From the inexpensive new 18-inch 
New Haven strike banjo with 
pendulum movement, at $26.60 
keystone, to the gorgeous Waltham 
creations our stock is complete and 
orders are shipped same day re- 
ceived. Spring or electric models. 


Send for Catalog 


]. F. MANSFIELD 


Wholesale Distributor 
15 Maiden Lane, New York 
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Copyright 1929 


Armistice Day was 
celebrated thruout 
America. 


Eleven years have passed 
since the end of the World 
War, and it will take 50 
more years to pay for the 
war which co-operation 
could have prevented. 


Co-operation in industry 
is equally important. 
That is the reason our 
list of customers grows 
so constantly. 


ssogh VY\gger lp ns. 


10 West 47"Street 
New York. 
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C. IRVING WASHBURN New" york 
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Death of Parker D. Handy 





Chairman of Board of Directors of Precious 
Metals Concern Passes Away in His 
Seventy-second Year 


Parker D. Handy, chairman of the 
board of directors of Handy & Harman, 
dealers in and refiners of precious 
metals, New York and Bridgeport, Conn., 
passed away last Tuesday at the Harbor 
Hospital following a blood transfusion. 
Funeral services will be held on Friday 
at 11 a. m., in the Madison Avenue 
Presbyterian Church, Madison Ave. and 
73rd St., with Dr. John Grier Hibben, 
president of Princeton University, offi- 


ciating. Burial will follow in Wood- 
lawn Cemetery. 

Mr. Handy was born in Fairfield, 
Conn., on Aug. 12, 1858, and after 


studying at the public schools there he 
went to Princeton. He did not lose in- 
terest in the university after his gradu- 
ation, but continued active in its ad- 
ministration, serving on the _ finance 
committee, of which he was chairman 
for a time. He became a life trustee 
in 1910. For a number of years he was 
president of the Princeton Club of New 
York. 

After leaving Princeton, Mr. Handy 
was engaged in the South American ex- 
port trade, representing the firm of F. 
Gorgoza’s Sons. In 1887 he became a 
member of Handy & Harman, which was 
founded in 1867. Mr. Haindy’s father 
had been senior member of the house, 
which elected Mr. Handy its president 
when it was incorporated in 1905. He 
remained at the head of the company 
until 1927, at which time he retired 
from active management to become 
chairman of the board of directors. 

Mr. Handy was a director of the City 
Bank Farmers Trust Co. and had served 
in the Seventh Regiment for five years. 
From 1905 to 1909 he was a trustee of 
the College of the City of New York 
and was a member of the Society of the 
Cincinnati, the Sons of the Revolution, 
the Down Town Association, the New 
York Chamber of Commerce and the 
University, Princeton, Nassau Country 
and Piping Rock clubs. 

His home was at 44 E. 74th St. 

Deceased is survived by his widow, 
two sons, Cortlandt W. Handy and 
Truman P. Handy; a daughter, Mrs. 
Ford Burchell and a sister, Miss Cor- 
delia S. Handy. 


Charles Richter 


CINCINNATI, Nov. 9.—Charles Richter, 
85, a pioneer engraver in the Queen 
City, died at the Deaconess Hospital last 
Tuesday, after a lingering illness. He 
had been ill for some time and was 
removed from his home, 113 W. St. Clair 
St., Corryville, to the hospital. 

Mr. Richter, who was the father of 
C. Edward Richter of the Richter & 
Phillips Co., wholesale jeweler, was 
brought to Cincinnati from Austria in 
1844. His father conducted a jewelry 
store on upper Vine St., soon after 
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settling in Cincinnati while the decendent 
learned the engraving profession and 
became associated with the Duhme and 


the Michie jewelry companies. He en- 
gaged in that profession for half a cen- 
tury. 

Mr. Richter was a veteran of the Civil 
War, having served in an Indiana regi- 
ment as well as in the 185th Ohio regi- 
ment. During one period in the war he 
was a prisoner in a Confederate prison. 

Five children survive including; Mrs. 
Ella Meyer, Carl H. Richter, Mrs. 
Norma Ott, Mrs. Henry Ehemann and 
C. Edward Richter. Funeral services 
were held at the Mack Johnson Mortuary 
Charl on MeMillan St., with burial in 
the Walnut Hills Cemetery. 





J. Harry Gordon 


WILMINGTON, DEL., Nov. 9.—J. Harry 
Gordon, 81, retired jeweler of this city 
and prominent in social welfare and 
charity organization work, died last 
Saturday at his home, 832 W. Fifth St., 
after an illness of only four days. 

Mr. Gordon came to Wilmington from 
Georgia 40 vears ago and first estab- 
lished himself in the optical business, 
later ovening a jewelry store at 216 
Kine St. He organized the Hebrew 
Charity Association, acting as its super- 
intendent until two years ago, the B’nai 
Brith Association, the first Hebrew 
Sunday School in Wilmington, was a 
member of the Jewish Welfare Board 
during the World War and was identi- 
fied with many other societies. 

Deceased leaves no known survivors 
and as he willed his body was cremated 
and the ashes interred in the cemetery 
of the Moses Montefiore Beneficial So- 
ciety. 


J. Neely Rose 


BIRMINGHAM, ALA., Nov. 11.—J. Neely 
Rose, president of the Jobe-Rose Jewelry 
Co., one of the oldest and best known 
retail jewelry stores in this city, died at 
St. Vincent’s Hospital last Friday. Mr. 
Rose had been in a serious condition 
for a few days only, following an oper- 
ation. He was 55 years old. 

He came to Birmingham over 30 years 
ago and organized the Jobe-Rose Jewelry 
Co. During these years he built up one 
of the biggest and one of the best known 
retail stores in the State. The silver- 
ware business of this firm § alone 
amounted to over $30,000 annually. 

Mr. Rose was born and reared in 
Jackson, Tenn. He is survived by his 
widow. The funeral and interment took 
place Saturday. Most of the Birming- 
ham jewelers attended the funeral. 








A certificate of incorporation has been 
granted to L. Hurwitz & Bro., Rye. 
N. Y. The authorized capitalization 
consists of 100 shares of common stock. 

Thieves recently smashed a _ plate 
glass window in the LeGrand Jewelry 
Co.’s store. 200 Montgomery St., Mont- 
gomery, Ala., and removed diamond 
rings valued at $600. 
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Jeweler Murdered 





Dispute Over Clock Repairs Ends When 
John Zakaredicz, Shenandoah, Pa., Is 
Struck Fatal Blow 


PHILADELPHIA, Nov. 9.—John Zakare- 
dicz, jeweler, of Shenandoah, Pa., was 
a victim of a fatal blow during a 
quarrel in a home at which he was visit- 
ing when a dispute arose over repairs 
to a clock. He was struck over the head 
with a milk bottle and died soon after. 

Mrs. Rose Maczunis, at whose home 
he was visiting, Victor Razincki and 
George Yanusewiski are under arrest. 
Mr. Zakaredicz is said to have been a 
jeweler of note in Poland, his native 
country, before he came to Pennsylvania. 








Ernest A. Protests Against 


Unauthorized Use of His Name 


Lamy 


LAFAYETTE, IND., Nov. 11, 1929. 
Editor of THE JEWELERS’ CIRCULAR: 


It has been called to my attention that 
a certain wholesale organization has 
been using my name with various jewel- 
ers in this section of the country to the 
effect that these jewelers purchase their 
wholesale necessities through this par- 
ticular company. This propaganda has 
even gone so far as to lead many jewel- 
ers to believe that I am financially in- 
terested or otherwise in this wholesale 
organization. I wish to state emphat- 
ically that this is absolutely false and 
I am not interested in any way where 
jewelers buy their merchandise. 

I have notified certain jewelers of 
changing our method of operation into 
credit and that if they wish advice I 
would be perfectly willing to give them 
any information that I could to assist 
them in doing the same thing. Any 
other message that has gone forth has 
been without my sanction and knowledge. 

(Signed) ERNEST A. LAmy, 
President of Indiana Retail Jewelers 
Association. 








Merger of Black Forest Clock 
Concerns 


WASHINGTON, D. C., Nov. 11.—The 
increasing number of combines and 
fusions now apparent in Germany has 
also been adopted by certain firms in 
the Black Forest Cuckoo clock industry 
as a means of improving the present 
unfavorable conditions affecting this 
particular industry, according to a re- 
port from Assistant Trade Commis- 
sioner A. D. Cook, at Berlin. 

The firms merged, it is reported, state 
that this combine will enable an im- 
provement in the quality of the output 
and the price agreements resulting will 
eliminate to a great extent the present 
high degree of competition. A standard 
trade mark, as well as a joint adver- 
tising campaign, has been suggested as 
a means of.advancing sales. 
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New York Notes 


Morris Landau formerly at 12 John 
St., now occupies an office at 20 W. 
47th St. 

Bailey’s opened their new shop at 
379 Fifth Ave., between 35th and 36th 
Sts., last Saturday. 

Tecla Pearls, Inc., will move from 398 
to 754 Fifth Ave., on Dec. 1. The con- 
cern has leased the ground floor store 
and basement. 

Murray L. Schachter, representing the 
Marathon Co., formerly at 10 W. 47th 
St., is now located on the 26th floor at 
580 Fifth Ave., where the concern has 
an attractive showroom. 

Announcement has been made that 
George Schofield, Jr., has severed his 
connection with Henry Meyer, importer 
of diamonds, pearls and precious stones, 
527 Fifth Ave. 

After visiting the Antwerp and Am- 
sterdam diamond markets for the past 
six months, Norbert Salter returned to 
his office, 48 W. 48th St., in this city, 
last Tuesday on the Bremen. 

The many friends of Gil Smith, who 
handles sweeps in the jewelry trade for 
the S. S. White Dental Mfg. Co., 152 
W. 42nd St., will be pleased to learn 
that he is recovering from a recent ap- 
pendicitis operation. 

The Timeology Hikers meet Saturday 
at 2 p. m., at Ave. U, Brooklyn. Mem- 
bers are to take the Flatbush Ave. car 
at Brooklyn Bridge or Borough Hall and 
ride to the end of the line, where the 
hike to Rockaway Point will start. 

The T. G. F. Jewelry Co., Inc., is 
the name of a new concern established 
recently at 102 Fulton St. This firm 
will specialize in manufacturing plati- 
num mountings and do special order 
work. The members are: Louis Tarshis, 
Solomon Goldstein and Morris Fay. 

Stern & Stern with headquarters at 
131 Liberty St., have opened an uptown 
office at 580 Fifth Ave., corner 47th St., 
where Milton W. Stern and Harry Davis 
are in charge. The concern will have 
on display at all times its complete line 
of costume jewelry and rings. The new 
office was opened on Nov. 1. 

A. D. Leveridge accompanied by his 
wife and family arrived in this country 
several days ago from Vaucresson, 
France. The Leveridges will remain 
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Mr. and Mrs. Leveridge will attend to 
business. His office in this country is 
located at 12 E. 54th St. 

A window in the shop of Robert A. 
Long, 28-06 Bridge Plaza, Long Island 
City, was broken recently by a brick, 
catapulted, police believe, from the 
street by a wheel of a passing auto. No 
jewelry was missing from the window, 
and police protection was given immedi- 
ately after the window was found broken 
at 10 p. m. 

An involuntary petition in bankruptcy 
was filed Nov. 4 against David Frieden- 
sohn and Joseph Sakulnick, co-partners, 
trading under the firm name of Frieden- 
sohn & Sakulnick, manufacturing jew- 
elers, 71 Nassau St. The petitioning 
creditors are Morris Katz, Joseph Fisch- 
man and Albert Bausch & Co., with 
claims of $711, $884 and $187 respec- 
tively. 

Julius Rosenthal, bankrupt jeweler, 
this city, has applied for a discharge 
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from all his debts, and a hearing on the 
matter will be held before Seaman 
Miller, referee in bankruptcy, in the Post 
Office building on Dec. 11 at 10.30 a. m, 
Creditors and other interested parties 
are ordered to attend to show cause why 
the discharge should not be granted and 
also attend the examination. 

The Brooklyn Retail Jewelers’ Associ- 
ation will hold its last meeting of the 
year tonight (Thursday) at Joe’s Res- 
taurant, Nevins and Fulton Sts. The 
principal business of the meeting will be 
the election of officers and the rendering 
of the first report of the committee in 
charge of the arrangements for the 
fifth annual banquet of the organization 
A special feature of the evening will be 
an address by B. L. Shinn, secretary of 
the National Jewelers Board of Trade. 

Creditors of Lee Rosenzviag, Inc., 
White Plains, N. Y., held a meeting on 
Nov. 7 at the office of Jasie & Solomon, 
attorneys, 521 Fifth Ave., at which time 
an offer of 25 cents on the dollar was 
accepted. This settlement is payable 
seven and a half cents in cash, seven and 
a half cents Jan. 1, and the balance in 
additional equal amounts until the settle- 
ment has been paid. The firm, it is said, 
has assets of approximately $12,000 
while the liabilities, it is understood, 
total about $27,000. 

Jewelry from the collection of Babaian 
Bros. sold by order of the Central Na- 
tional Bank of Philadelphia brought 
$147,714 when disposed of at the Plaza 
Art Auction Rooms, 5 E. 59th St., last 
Thursday. The top price for the day 
was $7,500 paid by Mrs. M. G. Norton 
for a necklace of 91 Oriental pearls 
weighing 316.96 grains, while a platinum 
and diamond bracelet containing 410 
diamonds and six large marquise dia- 
monds weighing, in all, 19 carats, was 
sold for $4,200. 

Joseph D. Little, manager of the 
Sterling Silver Galleries of the Interna- 
tional Silver Co., 15 Maiden Lane, went 
to New Haven, Conn., last Monday 
where he addressed about 300 members 
and guests of the Whitneyville Women’s 
Club at the organization’s headquarters 
in New Haven. Mr. Little made the 
address at the request of Samuel Kirby, 
president of the Connecticut Retail 
Jewelers’ Association, who heard Mr. 
Little speak on the subject of silver at 
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A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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We Welcome New Business 
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Next size larger stone, $2.00 additional 
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Business done on a strictly commission basis 


Phone: Trinite 33.66 45 Rue de Chateaudun 

















Banking Service for the Jewelry Trade 

















WE offer to jewelers the special facilities developed through 
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the recent National convention in Cleve- 
land. 

G. Demay, dealer in precious stones, 
has moved from 29 W. 38th St. to 44 
W. 48th St. 

A charter of incorporation has been 
granted to the Ennes Jewelry Novelty 
Corp., having an authorized capitaliza- 
tion of $10,000. 

Edward Gerardi, formerly of Gerardi 
& Stromelly, 665 Fifth Ave., is now con- 
ducting business under his own name at 
42 W. 48th St. 

A deed of trust was executed on Nov. 
7 to Max H. Becker of Sternberg & 
Rosen, attorneys, 233 Broadway, by 
Borakove Bros., manufacturing jewelers, 
155 Canal St. 

C. W. Fuller, president, and Milton 
Fuller, vice-president, of the Greenleaf 
& Crosby Co., Inc., Jacksonville, Fla., 
have returned to the latter city after a 
visit to the metropolis. 

A settlement of 50 cents on the dollar 
was accepted by the creditors of David 
Pevney, 70 Bowery, who met at the office 
of Alfred Novick, attorney, 1440 Broad- 
way on Monday afternoon. 

Chinese porcelains of Yamanaka of 
London will be shown at the American 
Art Association-Anderson Galleries, Inc., 
30 E. 57th St., next month. The exhibi- 
tion opens on Dec. 7, and the sale dates 
are set for Dec. 11-14, afternoons. 

A regular monthly meeting of the ex- 
ecutive committee of the Jewelers Secur- 
ity Alliance was held last Friday at the 
organization’s headquarters, 15 Maiden 
Lane. During the meeting 27 new mem- 
bers were admitted in Class B, while one 
Class A member was transferred to Class 
B. Four rewards were ordered paid. 

E. Alfred Jones, M.A., the well known 
English expert on old silver, is again in 
America for a few months arranging a 
catalogue of one of the famous collec- 
tions of old American silver. Mr. Jones, 
who is the author of “The Gold and Sil- 
ver of Windsor Castle,” “The Old Plate 
of American Colleges,” “The Old Silver 
of the American Churches,” “The Old 
Silver of Europe and America” and many 
other volumes, has been in consultation 
with some of the experts in the silver 
trade here, and is stopping at the Bel- 
mont and will remain here probably for 
the rest of the year. 

Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation left for Washington, D. C., last 
night (Wednesday) to attend a confer- 
ence today (Thursday) at the Bureau 
of Census to consider a form of ques- 
tionnaire to be used in connection with 
the census of distribution to be con- 
ducted next year. The Bureau is 
anxious to construct a questionnaire 
which will contain information of the 
greatest assistance and value to the 
trade to which it relates and to the gov- 
ernment. Mr. Evans is attending the 


conference at the invitation of William 
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M. Stewart, director of census. The 
conference will be attended by represen- 
tatives of other retailers’ associations 
which are members of the National 
Retailers’ Council. 

In a desperate attempt to escape from 
a policeman who had just caught him 
in a garage holdup, George Small, con- 
sidered one of the most dangerous 
criminals at large since he and three 
other convicts broke out of Auburn 
Prison in the mutiny last July and who 
had been serving a term of 12 years 
for his participation in the $60,000 
Sobel & Kaleko jewelry robbery in 1925, 
turned the neighborhood of Flatbush 
Ave. Extension, Brooklyn, into turmoil 
Tuesday afternoon with a mile-long run- 
ning gun fight in which a woman by- 
stander was killed and Small seriously 
wounded. Small emptied two guns in 
his wild battle with the pursuing police, 
and had another one in use when he was 
finally felled with a bullet which entered 
his mouth. Small was removed to the 
Brooklyn Hospital, where the acci- 
dentally slain woman was also taken. 
The bullet which killed the innocent by- 
stander, a mother who was taking her 
child to a hospital for treatment, is be- 
lieved to have been fired from one of 
Small’s guns. 








Bronx Jewelers Meet 





Bartley J. Doyle Addresses Metropolitan 
Jewelers on Proposed Jewelry 
Trade Institute 


Jewelers from all sections of the Me- 
tropolis attended the regular monthly 
meeting of the Bronx Retail Jewelers’ 
Association, held last Tuesday evening 
in Ebling’s Casino. Following a brief 
business session those gathered listened 
for an hour to an address by Bartley J. 
Doyle of Philadelphia, sponsor of the 
Jewelry Trade Association. Routine mat- 
ters were also considered at the business 
session, the most important feature being 
the report made by William Schneider- 
man, chairman of the committee in 
charge of the approaching banquet. This 
affair will be held at the Hotel Astor on 
Sunday evening, Feb. 16. 

Mr. Doyle in his talk reviewed the 
early history of the jewelry trade, point- 
ing out the age and honorable standing 
of this ancient craft. He cited present 
day conditions and maintained that the 
trade is in need of a radical change. 
New life, he stated, is needed in the in- 
dustry and the entire trade must be re- 
vived. Changes in styles of wearing ap- 
parel, he declared, are made without the 
industry being prepared ‘for’ these 
changes. A remedy for this condition, 
the speaker said, would be the Jewelry 
Trade Institute employing a staff of well 
known economists and others who would 
be in a position to know in advance about 
these anticipated changes in other indus- 
tries. Following the address of Mr. 
Doyle several jewelers enrolled in the 
Retail Jewelry Trade Association. 

Then followed a brief discussion, dur- 
ing which several of the jewelers spoke 
on the stock market situation as it may 











83 





affect the jewelry trade. President A. 
Landau, who presided, expressed the 
opinion that the market slump would un- 
doubtedly be felt by the retailers, but 
not to such an extent as some were in- 
clined to believe. He urged the jewelers 
to be optimistic and to plan for their 
holiday trade. This is the last meeting 
the Bronx association will hold until 
after the holidays. 


Philadelphia 


Lean & Jones, credit jewelry firm, 
have added to the prevailing modernistic 
store note in their new establishment, 
119 S. Ninth St., almost directly op- 
posite their former location in the Benja- 
min Franklin Hotel. The front of the 
new store is highly modernistic in effect 
and the four large display windows 
afford an excellent opportunity for show- 
ing goods attractively. The interior ap- 
pointments are also impressive. 

The 69th St. section, the city’s newest 
residential and trade center, now has 
two of the finest retail jewelry stores in 
Philadelphia, where Herman Barr has 
established his eighth store of a nation- 
wide chain and F. L. Davis & Son their 
second in this city. Barr’s opened last 
week on 69th St. and the interior was 
almost hidden from view by the many 
floral expressions of good wishes. The 
store of Davis & Son, on the Garrett 
Road sector, is also a handsome and 
impressive establishment. 

Actual work on the long-expected 
jewelers’ building on Sansom St. is to be 
started very soon, a permit having been 
issued by the City Bureau of Building 
Inspection for construction of a six-story 
and basement structure at the southeast 
corner of Sansom and Eighth Sts. As 
previously announced in THE JEWELERS’ 
CIRCULAR, it is to be built by the estate 
of the late N. W. Ayer and will be de- 
voted entirely to the jewelry and kindred 
trades. Much of the space above the 
first floor will be planned for small 
jewelry manufacturers and diamond 
brokers. 

A Philadelphia jewelry salesman is 
being held for trial in heavy bail on 
charges of having stolen and pawned 
jewelry valued at more than $3,500 from 
a Sansom St. wholesale jewelry firm for 
which he traveled. The salesman, the 
police say, has admitted taking the goods 
and pledging them in some cases, in 
others selling them outright at a loss, 
to obtain money to play the stock mar- 
ket. He won at first but was caught in 
the recent slump and took more goods to 
keep up his margins, in the hope of 
making a killing and reimbursing his 
employers. The thefts, it is said, have 
extended over a period of several months 
and the salesman has been under sus- 
picion for some time. 

















Albert H. Kull, 142 E. Main St., 
Columbus, Ohio, was recently the victim 
of a window-smashing thief who seized 
jewelry valued at over $300 after throw- 
ing a brick through the pane. 















Providence 


The next meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade will be held at the Turks Head 
Club on Friday afternoon, Nov. 15. 

The creditors of E. M. Johnson & Co., 
91 Sabin St., have accepted a 50 per 
cent settlement and the firm has been 
granted an extension of two years for 
payment of the obligations. 

Albert Speidel, of Speidel Bros., has 
returned from an extended European 
trip of several months during which he 
visited many places of interest in Italy 
France, Germany and Switzerland. 

H. R. Benedict & Sons, Inc., New 
York city, have opened a Providence 
office at 212 Union St., Room 7, with 
Arthur Lesser, who was manager of the 
office of the Lassner Co., for 11 years, in 
charge. 

Notice has been filed at the office of 
the Secretary of State that the capital 
stock of the United Wire & Supply Co., 
of Cranston, has been changed from 
$350,000 and 7500 shares of common no 
par value to $600,000. 

Decision was given for the plaintiff 
for $37.50 and costs in the case of the 
Whalen Jewelry Co. against Frederick 
A. Rao heard in civil session of Sixth 
District Court last week before Judge 
Rueckert on a disputed book account. 

The New England directors of the Na- 
tional Jewelers Board of Trade held 
their monthly meeting at the Providence 
office on Monday afternoon with vice- 
president Aldro A. French presiding. 
Considerable routine business was trans- 
acted. 

Ralph J. Flaxon for many years with 
the Gorham Mfg. Co., died last week at 
his home in Riverside, age 40 years. 
He was connected with the Gorham 
sales forces and had been sick about five 
weeks. He is survived by his widow and 
one sister. 

The Style-Craft Jewelry Co. has been 
incorporated under the laws of Rhode 
Island with an authorized capital con- 
sisting of 600 shares of common stock 
of no par value. The incorporators are 
W. Harold Hoffman, Mason B. Merchant 
and Noel M. Field, all of Providence. 

Three Federal Hill youths were 
brought before the Superior Court last 
week charged with breaking and enter- 
ing the Weybosset Jewelry Co.’s store 
at Weybosset and Mathewson Sts., and 
pleading not guilty were held for trial. 
The police charge they smashed one of 
the display windows and stole jewelry 
valued at $390. 

Kurtz & Geisler, which was recently 
incorporated under the laws of Rhode 
Island to take over the manufacturing 
jewelry business conducted under that 
firm name at 226 Eddy St., has or- 
ganized under its charter with Carl 
Geisler as president, John H. Kurtz, as 
secretary and Salvatore Chaipenelli as 
vice-president and treasurer. New quar- 
ters have been secured at 105 Gordon 
St., and the plant is to be removed there- 
to at an early date. 
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Daniel P. O’Connor, 17 years old, was 
sentenced to one year in the Rhode 
Island State Prison by Judge Capotosto 
in Superior Court last week for violat- 
ing the terms of a deferred sentence, 
following his arraignment in Sixth Dis- 
trict Court on a larceny charge on which 


he was fined $20 and costs. He was 
arrested for stealing a watch crystal 
cutting machine, 200 crystals and 10 
watch cases, all valued at more than 
$150 from an automobile belonging to 
Cutre J. Rohland, a watch supplies 
salesman. 

Among the jewelry buyers reported 


in this city and vicinity during the past 
week were the following: Herman Cerf, 
M. Bonn Co., Pittsburgh, Pa.; Mr. Gall, 
E. J. Gall Co., Inc., Dallas, Tex.; Charles 
Irwin, Havana, Cuba; Mr. Crawford, 
Gimbel Bros., Pittsburgh, Pa.; Mr. Rein- 
schreiber, Cahn & Co., New York city; 
Mr. Schwab, Jules Schwab & Co., New 
York city; Mr. Round, the Jones, Witter 
Co., Columbus, Ohio; Mr. Goldberg, the 
Vogue Jewelry Co., New York city, and 
Mr. Kaufman, Kaufman & Ruderman, 
New York city. 

A movement has been started on the 
part of the legal authorities here for a 
more rigid compliance with the laws re- 
garding the garnisheeing of wages in 
suits of civil attachment. In the Sixth 
District Court civil session the past week 
before Judge Nathan Wright three man- 
ufacturing jewelry concerns were made 
defendants and judgment entered 
against them. In each case it was testi- 
fied that the plaintiffs had just claims 
against persons in the employ of the 
respective firms and that the firms as 
garnishees were each duly served with 
necessary papers but as they neglected 
to file any answer and return in the 
suits they were found guilty. 

One hundred and ninety-four business 
corporations in Rhode Island, among 
which are included 16 connected with the 
manufacturing jewelry and allied indus- 
tries, the past week automatically for- 
feited their charters for non-payment of 
franchise taxes to the State for the last 
four years, with the filing of the list 
of concerns by the State Board of Tax 
Commissioners with the Secretary of 
State. A majority of the corporations 
have gone out of business, or new con- 
cerns have been chartered in their stead 
to carry on the business, with the result 
that the old charters have been abandoned. 
The corporations identified with the jew- 
elry industry and the dates of their in- 
corporation are as follows: L. J. Anshen 
Co., Providence, 1910; the Arrolyn Co., 
Inc., Providence, 1922; Barrows Optical 
Co., Providence, 1924; Charles A. Bas- 
sett Co., Inc., Providence, 1923; Capron 
Co., Providence, 1903; Catlow-Constanzo 
Co., Providence, 1923; Charl-Field Co., 
Providence, 1925; Doyle & McCormack 
Mfg. Co., Providence, 1923; the Edel- 
bron Jewelry Co., Providence, 1925; 
Gilbreth-Brown, Inc., Providence, 1925; 
Hallam-Rice Co., Providence, 1925; In- 
ternational Importing and Exporting 
Co., Inc., Providence, 1921; Aaron E. 
Markoff, Inc., Bristol, 1922; McWilliams 
Mfg. Co., Providence, 1917; Narragan- 
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sett Novelty Co., Providence, 1925; H. 
O. Rogers Silver Co., Providence, 1913; 


Schreiber-Chapman Co., Providence, 
1922; Utility Novelty Co., Providence, 
1921; Varieur Enameling & Plating 
Works, Inc., Woonsocket, 1920, and W. 
A. H. Wells Co., Inc., of Providence, 
1911. 








Attleboros 


O. H. Corrigan & Co., 37 County St., 
has made an assignment to Walter M. 
Kendall, attorney, 205 Bronson building, 
this city, for the benefit of the creditors. 
No statement is given as to assets and 
liabilities. 

With all previous records shattered 
for jewelry orders received at the fac- 
tory of the L. G. Balfour Co., the con- 
cern has increased its business of Oc- 
tober, this year, over the same month 
of 1928, by $44,745.45 or 28% per cent. 
According to the November issue of the 
Balfour Blast, the house organ of the 
concern, the jewelry orders entered in 
October, 1928, amounted to $156,855.05 
while the orders of the same month this 
year totalled (in jewelry alone) $201,- 
600.50. 











Boston 


Ben Wyman has been chosen chairman 
of a jewelers’ committee appointed to 
raise $650 toward the fund for the Sal- 
vation Army. 

Fred Ruggles and H. A. Small, who 
for years were located on the seventh 
floor of the Washington building, are 
now in offices in Room 512 in the same 
building. 

The wholesale jewelers in the Jewelers 
building voted to close last Monday in 
memory of Armistice Day. This step 
was taken despite the fact that many of 
the retail stores in other lines decided 
to keep open. 

The D. C. Percival Co. bowlers, while 
shutting out the I. Alberts team, set 
new figures in the Jewelers’ League last 
Thursday, toppling 1590 pins to erase 
the old record by 70 pins. The winners 
also tied the team single record of 552 
previously made by the Thomas Long 
Co. Robinson of Hodgson, Kennard & 
Co. had the best three-string total his 
score being 342. 








Department store sales for September 
were 2 per cent larger than in the corre- 
sponding month a year ago, according 
to preliminary reports made to the Fed- 
eral Reserve System by 529 stores. In- 
creases in total sales were reported by 
224 stores and decreases by 305 stores. 
The change in sales varied considerably 
for different parts of the country, rang- 
ing from an increase of 6 per cent in 
the Kansas City Federal reserve district 
to a decrease of 5 per cent in the Minne- 
apolis district. 
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Chicago Notes 


Lou Anderson of Dwyer & Anderson, 
tockford, Ill., called on her many friends 
in Chicago last week, looking over new 
fall merchandise. 

Maurice Vanderhaeghen, representa- 
tive for the George H. Fuller & Son Co., 
is making a business trip through the 
North West calling on the material 
trade. 

Wilder C. Harris, vice-president of the 
Norris, Alister-Ball-Bridges Co.,  re- 
turned last Wednesday from New York 
and the East. Mr. Harris spent two 
weeks there looking over the markets. 

E. E. Morey, Chadron, Neb., was a 
visitor in Chicago last week looking 
over the markets. Mr. Morey just com- 
pleted a hunting trip and was enthused 
about the success he and friends had. 

Charles Ingraham, of Ingraham Bros. 
& Torrey, retail jewelers, Menomonie, 
Wis., called on his many friends in 
Chicago the past week, and attended to 
business. 

Harry A. Arens, Chicago manager for 
the American Silver Co., Silversmith 
building, returned this week from a 
business trip to Milwaukee and the 
North West. 

H. P. Juergens, of the Juergens & 
Andersen Co., is spending about 10 days 
in the East visiting with his son who 
is a student at Princeton. Mr. Juergens 
is accompanied by his wife. 

The establishment of the Lebow Jewel- 
ry Co., located in the Atlantic Hotel, 314 
S. Clark St., has been remodelled. New 
lighting fixtures have been installed as 
well as an entire new display window. 

Baker & Co. have leased quarters on 
the 12th floor of the Pittsfield building, 
and will move their Chicago offices the 
end of December, after the holiday rush. 
They have maintained offices on the 14th 
floor of the Mallers building for over 11 
years. R. J. Howard has charge of the 
Chicago office. 

Charles A. Wolf, one of the promi- 
nent retail jewelers of Topeka, Kan., 
stopped in Chicago last week to call on 
his friends in the trade. He was ac- 





companied by Mrs. Wolf, and left here 
for Flint, Mich. They will return home 
by automobile. 

Joe Stein of the Stein & Ellbogen Co., 
and Lucien Lelong, 


left recently for 
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New York where he spent a few days 
before sailing on the Mauritania for 
Paris. Mr. Stein will be away for some 
time visiting with Lucien Lelong and 
their other European connections. 

Irving Chayken, owner of the Arm- 
strong & Irving jewelry stores at Ham- 
mond, Ind., was a Chicago visitor last 
week. While here Mr. Chayken looked 
over the markets for new holiday mer- 
chandise. Mr. Chayken is chairman of 
the Hammond Merchants Association. 

George Flemming, Chicago manager 
for the J. J. Sommers Co., left on Sun- 
day night for North Attleboro where he 
will visit the factory and home offices 
for about 10 days. While East Mr. 
Flemming will visit his old home in New 
York. 


J. G. Flateau, of Charles Keller & Co., 
and Jules Franklin, of Jules Franklin, 
Inc., both of New York, stopped in Chi- 
cago last week to spend a day here 
visiting with friends en route to Excel- 
sior Springs, Mo. They will remain 
there for a couple of weeks enjoying a 
good rest. 

J. D. Grassick, manager of the Chi- 
cago office for the Alvin Corp. recently 
returned from a three weeks’ business 
trip through the South and reports that 
the general conditions in that part of 
the country are fair. After spending a 
couple of days in Chicago Mr. Grassick 
left for a week’s trip to Milwaukee and 
the Twin Cities. 

L. W. Miller, Texas representative 
for Benjamin Allen & Co., was called 
back to Chicago recently on account of 
the sudden death of his father. After 
remaining here for a week Mr. Miller 
again left for his territory. B.C. Allen, 
of the Allen concern, left England re- 
cently to return to America and home. 
Mr. Allen has been away for several 
months visiting his daughter in India 
and looking over the diamond markets 
in Europe. 

Fred Kline, sales manager for the 
Juergens & Andersen Co., returned to 
Chicago last Saturday after spending 
several weeks on the Pacific Coast. 
While in California Mr. Kline was taken 
suddenly ill and Richard D. Fleek, their 
eastern representative who was at the 
home offices when word was _ received 
immediately left for California. Mr. 
Kline’s health improved so Mr. Fleek 
accompanied him on the balance of the 














Mr. Fleek 


route to Chicago 
Colo., to spend a 


trip. En 
stopped at Denver, 
week with his family. 
Frank J. Spellman, southern represen- 
tative for the Towle Mfg. Co., left Hous- 
ton, Tex., last Saturday for home. Mr. 
Spellman had been confined at a local 
hospital at Houston for the past six 
weeks. Mrs. Spellman accompanied him 
home and they stopped off at San 
Antonio, Dallas and other cities en route, 
to rest for a few days. Mr. Spellman is 
greatly improved but will have to re- 
main at his home for a while before 
attempting to return to his duties. 








Detroit 


The Rose Jewelry Co. is now settled 
in its new store at 7746 Harper Ave. 
and is making extensive plans for a 
good late fall business. It also has re- 
cently opened an optical department. 

At a recent meeting of the Retail 
Merchants’ Association it was decided 
to prepare Christmas window posters. 
Small mats of poster design also will be 
made for use by various stores in con- 
nection with their Christmas newspaper 
advertising. Detroit retail jewelers as 
well as those in other lines realize that 
special sales efforts must be made this 
season in promoting early Christmas 
shopping. 

Retail jewelers are joining with other 
merchants this week in the promotion 
of merchandise of “formal wear.” Many 
stores are featuring the occasion in their 
window trims and advertising. The Re- 
tail Merchants’ Association was par- 
ticularly active in making the week 
prominent. Practically every retailer 
who has entered into the spirit of the 
movement has found his efforts re- 
warded by increased sales. 


The smoker and entertainment given 
by the wholesale jewelers and jobbers 
at the Hotel Statler on Tuesday evening, 
Nov. 12, for the retail jewelers of De- 
troit and the suburban area, brought out 
a representative gathering. Mixed with 
the entertainment was plenty of dis- 
cussion regarding business and the out- 
look for the late fall and Christmas 
trade. In spite of all that has trans- 
pired in recent weeks, a general spirit 
of optimism prevailed. 
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Cincinnati 





Joseph F. Pieper, member of the 
Pieper Jewelry Co., Madison Ave. and 
Pike St., Covington, Ky., was elected 
commissioner of public works in the 
Kentucky city, Tuesday, Nov. 5. It is 
his first public office and his popularity 
was strikingly shown by the large ma- 
jority he polled in the vote. 

Sam Siegel & Co., who started in 
business a little more than a year ago 
in quarters on the second floor of the 
Keith building, have found it necessary 
to more than double their space, and 
have enlarged until they occupy nearly 
the entire floor. They have put in new 
fixtures in keeping with the older ones. 

O. B. Wise, retail jeweler, who has 
been located in the Thomas building, 
northeast corner of Fifth and Main Sts., 
for a number of years, will move his 
store to 124 E. Sixth St. Mr. Wise 
obtained a lease from Miss May Droesch, 
owner of the structure, for two years 
and three months at a rental of $10,350 
and was given the privilege of extending 
the lease two years at an annual rental 
of $5,400. 








Milwaukee 





The jewelry store of William Voit at 
Chetek, Wis., has been moved to the 
Strong building in that city. 

The Schlick Jewelry Co. has been in- 
corporated at Rice Lake, Wis., with a 
capitalization of 150 shares at $100 each. 
Incorporators are R. Schlick, I. Schlick, 
and M. Schlick. The concern will deal 


in high class, nationally advertised 
jewelry. 
Mehl’s jewelry store at Chippewa 


Falls, Wis., was robbed of five wrist 
watches and three rings when burglars 
broke into the store early in the morning 
on Nov. 1. Entrance to a rear room was 
gained by removing the glass in a door 
leading from an alley. 

George Draeb, Sturgeon Bay, Wis., 
celebrated his 25th anniversary as a 
jeweler cn Nov. 1, combining with that 
event the formal opening of his enlarged 
store on Cedar St. Mr. Draeb began his 
association with the jewelry industry in 
1904 when at the age of 15 years he 
commenced an apprenticeship to Richard 
Weitlich, now of New York city. 


“The Gem Shop” is the name of a new 
jewelry store to be opened by A. J. 
Nevermann at 1328 Oakland Ave., Nov. 
19. Mr. Nevermann was formerly with 
the Archie Tegtmeyer jewelry store at 
Fourth St. and Wisconsin Ave. He is 
a registered optometrist and will con- 
duct his own optometric department in 
the new store, which is located in Shore- 
wood, a suburb of Milwaukee. 

The jewelry store of A. C. Hentschel 
at 4601 North Ave. is being moved to 
4709 Lisbon Ave. Formal opening of 


the new store will take place Nov. 16. 


THE JEWELERS’ CIRCULAR 


Mr. Hentschel, who is president of the 
Wisconsin Retail Jewelers’ Association, 
also conducts a jewelry store at 2101 
North Ave. His son, A. C. Hentschel, 
Jr., who has just been graduated from 
the Northern Illinois College of Op- 
tometry, will conduct an optometric es- 
tablishment in the new store. 

A “pep” meeting of Milwaukee and 
Wisconsin jewelers in preparation for 
the holiday season will be held at the 
Milwaukee Athletic Club, Tuesday, Nov. 
19. Joe L. Long, speaker of national 
prominence who has held many success- 
ful trade meetings, will appear on the 
program at the meeting. His talk is 
entitled: “Minding Everybody’s Busi- 
ness.” The Milwaukee District Jewel- 
ers’ Club, which is sponsoring the rally, 
is circularizing the Wisconsin jewelry 
trade and it is expected that from 200 
to 300 retail merchants will appear at 
the gathering. Adolph Possin, of the 
Bozhardt-Possin Co., is chairman of the 
program committee for the event. Other 
members of the committee include: 
Arthur Bachmann, president of the 
local jewelers’ club, Louis Bunde, Bunde 
& Upmeyer, Ervin Fuchs, and Henry 
Jung. 








Cleveland 


A new retail jewelry store has been 
opened by E. Feniger at 476 E. 156th 
St., in the Collingwood district. 

Bryan Walz has opened a trade shop 
in the Schofield building. He was for- 
merly with the Sigler Bros. Co. 

Paul Campbell, who was formerly 
connected with the Sigler Bros. Co., is 
opening a retail jewelry store in Kins- 
man, Ohio. 

William Theis of the main store of 
the Webb C. Ball Co. has been placed 
in charge of the company’s branch at 
Shaker Square. Richard Fraser, for- 
merly manager, is now at the downtown 
store. 

Out of town jewelers in Cleveland 
last week included, Harry Burr, Elyria; 
E. Krongold, Ashtabula; C. E. Schiltz, 
N. Canton; E. K. Smith, Lorain; L. W. 
Wyckoff, Chagrin Falls, and Carl 
Schmidt, Warren. 

Mrs. Anna Eckford Quinlan, wife of 
E. S. Quinlan, president of the Bowler 
& Burdick Co., Euclid and E. 14th Sts., 
passed away after a year’s illness early 
Monday morning, Nov. 4. The funeral 
was held the following Wednesday. 











B. Spector & Bro., Inc., New Haven, 
Conn., are now established in their new 
headquarters at 848 Chapel St., to where 
they moved from 108 Church St. The 
concern has had a steady growth since 
first established by Benjamin Spector 26 
years ago and is now one of the fore- 
most business establishments in New 
Haven. Mr. Spector was tendered a 
testimonial dinner which was attended 
by 150 friends on the eve of the opening 
of the new shop. 
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Evansville 





Retail jewelers in Evansville and 
other towns in Southern Indiana report 
that trade has shown some improvement 
since Nov. 1 and they are looking for 
a fairly good volume of trade during the 
remainder of this year. There is a 
better feeling in trade circles and busi- 
ness in many lines is improving. Retail 
jewelers say that indications point to a 
good Christmas holiday trade this year. 

The show windows in the jewelry 
store of Bitterman Bros., 204 Main St., 
were smashed Thursday night, Nov. 7 
by robbers who carried away about $300 
worth of jewelry and other articles. 
The robbery was investigated by the 
police, who reported they had no clues. 
This was the second show window along 
Main St. to be smashed in two nights. 
On Wednesday night, Nov. 6, the win- 
dows of the Olsen & Ebann jewelry 
store, 606 Main St., were looted of 
several articles. Police are also in- 
vestigating this case. 








Kansas City 


M. B. Smith, of Paul’s Valley, Okla., 
has opened a new store in Fairview, 
Okla. 

Mrs. Jennie Swirk, 35 years old, died 
recently after an illness of nearly two 
years. She was the wife of Ben Swirk, 
jeweler, 120 E. Eighth St. Mrs. Swirk 
is survived by her husband, a daughter 
and a son. 

Joseph Zajic, Jr., has opened the Gar- 
land Jewelry & Radio Store in the new 
hotel on Swift Ave., North Kansas City, 
Mo. Mr. Zajic is the proprietor of two 
watch repair shops in Kansas City, Mo. 
One of these is on the fourth floor at 
1009 Walnut St., and the other at 617 
Bryant building. The two shops will be 
combined at the Walnut Street address 
so that he will be able to personally 
manage the new store in North Kansas 
City. 

G. A. Burri, of the Porter & Wiser 
Jewelry Co., has returned from a 10 
weeks’ visit in Europe. Mr. Burri spent 
most of the time at his old home near 
Munich where his mother still lives. He 
also visited many of the cities in Ger- 
many and France, where he found much 
of interest in the jewelry shops. In 
Paris, Mr. Burri said, the displays of 
fine pieces of jewelry were quite notice- 
able in contrast to a very cheap grade 
of novelty jewelry. The better grades 
of novelty jewelry, which are made 
abroad, find comparatively little sale 
there although there is a good demand 
for this merchandise in this country, Mr. 
Burri said. 











The Doering Jewelry Co., Green Bay, 
Wis., recently moved to its elaborate new 
quarters at 127 N. Washington St. The 
store has been established in Green Bay 
for five years and was formerly located 
at 225 E. Walnut St. 
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Pittsburgh 


The Hardy & Hayes Co. reports that 
the October business of that house shows 
an excellent increase in volume. Prepa- 
rations have been made for an excellent 
holiday trade. 

Crawford & Schenley, Butler jewelers, 
have moved into their remodeled store 
in that town. The firm built a new and 
attractive front and rearranged the in- 
terior, enlarged the stock and have an 
up-to-date establishment. The firm oc- 
cupied other quarters while remodeling 
was in progress. 

Credit business is on the increase. 
This is indicated by the fact that the 
merchant-owned Credit Bureau, Inc., 
reports an increase of 42 per cent for 
credit information the last 42 weeks. 
These inquiries are for the purpose of 
deciding the worth of the applicant for 
credit. 


Las Angeles 


J. A. Heidker, Bishop, was in the city 
last week selecting his stock for the 
coming holiday trade. 

Willard’s Diamond Shop, 450 S. Hill 
St., has closed out its stock and retired 
from business. 

A. W. Axlund, formerly associated 
with the Boyson Jewelry Co., Long Beach, 
has embarked in business for himself 
and opened a store at 5729 Atlantic 
Boulevard, Long Beach. 

Frank Woertendyke has opened a 
watch material store for the trade at 
747 S. Hill St., and because of the lines 
of materials he is handling he styles 
his place as the Unusual Jewelry Supply 
House. 

James H. Winn, sculptor in precious 
metals and designer of odd jewelry arti- 
cles, has opened a suite of rooms in 
Pasadena. Mr. Winn was instructor in 
jewelry technique at the Art Institute, 
Chicago, for many years. 

Henry Ellstone, San Francisco, has 
opened a branch store at 110 E. Seventh 
St., Los Angeles, and placed a brother, 
Sidney Ellstone, in charge. The store 
is being run under the name of the E. 
& K. Jewelry Co. 

George A. Golatz, formerly with C. M. 
Wallace, Huntington, W. Va., and also 
Jacob Bennett, Norfolk, Va., has come 
to Los Angeles County to live and has 
opened a store at 839 E. Washington 
St., Pasadena. 

Robert Myers, San Francisco, is in 
Los Angeles, attending a conference of 
the Western Material Dealers Associ- 
ation, now being held in Los Angeles. 
The conference ends the first of next 
week, 

On motion of Police Commissioner 
Drake, the Police Commission decided to 
grant two more pawnbrokerage licenses. 
In making the motion, Police Commis- 
sioner Drake stated it was his desire to 
prove there is no monopoly on this line 
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of business. The two pawnbrokers to 
receive these licenses are: Abe Schwartz, 
564 S. Main St., and Minkus & Holtz, 
110 E. Fifth St. 

Roger Cannon and Fred Cannon, sales- 
men for Koke, Slaudt & Co., Metro- 
politan building, have returned from 
their regular fall trip through the 
Pacific Coast territory and report busi- 
ness as in excess of that of a year ago. 
H. A. Wood, of the same company, is 
in Atlantic Coast territory selling im- 
ported Chinese novelty jewelry. 








San Francisco 





Levene & Co. have moved to new 
offices on the fourth floor of 704 Mar- 
ket St. 

Mr. and Mrs. F. E. Whiting arrived 
here early in November, by way of 
Panama, on the Pennsylvania. 

Fred P. Young, retail jeweler, Butte, 
Mont., has taken over the store formerly 
occupied by D. W. Brodie, that city, and 
is holding a closing-out sale at the store. 


Charles H. Lindemann, 233 Post St., 
is selling his jewelry manufacturing 
business to Albert Gelhaus and Douglas 
J. Staniels, both of whom have been 
working for Mr. Lindemann for about 
10 years. 

On returning early in November from 
a long fall trip through the North West, 
‘Charles E. Fisher stated that he found 
business conditions improved. Mr. 
Fisher is with the W. B. Glidden Co., 
representative of the R. Wallace & Sons 
Mfg. Co. 

Members of the Solano County Retail 
Jewelers’ Association recently held their 
largest meeting, in point of attendance. 
Vallejo, Dixon, Vacaville and other East 
San Francisco Bay cities in Solano 
County provide membership for this or- 
ganization. 

A. J. Fetzer, jeweler, Weaverville, 
and Mrs. Fetzer have been here on a 
buying trip. Among other jewelers 
buying here were W. C. Lean, San Jose; 
Mrs. W. R. Burke of the Burke Jewelry 
Co., Berkeley; M. Giant, Vallejo; A. G. 
Prouty, Napa; F. W. Frisch, Healdsburg 
and others. 

Herschel Ritter, for 32 years a mem- 
ber of A. Eisenberg, Inc., has severed 
his connection with that firm and has 
gone into business for himself, with 
offices on the fourth floor of the Mutual 
building, 704 Market St. Mr. Ritter, 
who was secretary of the Eisenberg con- 
cern and had charge of the firm’s dia- 
mond department, is now specializing in 
loose diamonds, mounted goods and 
mountings. 

Retail Jewelers of Alameda County, 
affiliated with the California Gold and 
Silversmiths’ Association, recently held 
a dinner meeting at the Hotel Leaming- 
ton, Oakland. The 30 jewelers present 
discussed especially the project of com- 
munity jewelry advertising for Christ- 
mas holiday goods. The idea was 
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heartily indorsed and it was resolved to 


raise a fund of $5,000. Half this 
amount was pledged at the meeting and 
“Pete” Reinhart of the Davidson & Licht 
Jewelry Co., Oakland, was placed at the 
head of the advertising committee for 
Christmas. The advertisements will 
appear in Alameda County newspapers. 








Portland, Ore. 


Albert Feldenheimer, Portland jewel- 
er, has just returned from an eight 
months’ business and pleasure trip to 
Europe. Mr. Feldenheimer visited Ger- 
many, Austria, Italy, France and Eng- 
land. 

William Goldblatt, owner of the Dia- 
mond Shop, who suffered a_ gunshot 
wound last Sunday at the Elks Club, will 
in all probability recover, unless unfore- 
seen complications arise. The police have 
retired from the investigation as the 
members of the immediate family have 
emphatically informed them that the 
shooting was accidental. 

The head of the city nuisance depart- 
ment has officially informed the owners 
of Portland’s 25 street clocks that the 
clocks should keep correct Pacific Coast 
time. Numerous complaints have been 
received recently by the bureau that 
every clock has a time of its own. These 
clocks are allowed on the streets by vir- 
tue of special revocable permits granted 
by the city council, and while the or- 
dinances say nothing about the time the 
clocks are expected to keep, they do 
provide that the owners must protect the 
public from damage by reason of the 
presence of the clock. If a person should 
be late to work because of the time given 
by one of the clocks, the question has 
arisen as to whether that person would 
not be damaged. A majority of these 
clocks are owned by jewelers. 

The auction war continues in Port- 
land, although it will end Nov. 22, since 
after that date jewelry auction sales of 
any character whatever are barred from 
the city, according to an ordinance passed 
recently by the city council. Because of 
the objection of one member of the coun- 
cil, the council did not insert an emer- 
gency clause, but allowed the measure to 
take its regular course. A surety bond 
of $1,000 was posted by the firm pending 
hearing, while a temporary injunction 
was issued against the city from inter- 
ference. Carl Korber, owner of the Alder 
Jewelry Co., has also filed suit against 
the city to prevent it from interfering 
with the proposed auction of his stock 
of jewelry. His complaint sets forth that 
he wishes to retire from business, and 
sell off his stock speedily by auction. The 
Goldblatt suit is still pending. 











Sneak thieves recently secured dia- 
mond and white gold rings valued at 
$800 from the store of Morris Berman, 
1007 E St., Washington, D. C. The loot 
was removed from a tray resting on a 
counter. 








88 







~ oO 


Ff 


and 


TRAIT 


Combination Watch and Clock 
Placed on Market by Switz- 
erland Concern 





Something unusual in a sports watch 
which should be popular with the Christ- 
mas trade is a watch-clock combination 
being distributed in this country by its 
makers, Manufacture Des Montres 
Niton, S. A., Inc., of Geneva, Switzer- 





NEW COMBINATION CLOCK AND WATCH 


land. The concern recently established 
a sales office at 607 Fifth Ave., New 
York, in charge of I. Lock, for the con- 
venience of its American and Canadian 


trade. 
As illustrated herewith, the watch is 
easily convertible into a clock. On 


pressing a small button the cover is re- 
leased showing the timepiece. Folding 
the cover backward the watch becomes a 
clock, ready to give the same time-ac- 
curacy on one’s desk or table. One hand 
is sufficient to operate the watch in its 
two-fold uses. The forefinger applied to 
an opening at the crown releases the 
inner case for winding the stem. 

This novelty comes in an 8-% ligne, 
17-jeweled movement with three adjust- 
ments. Dials come with a variety of 
figures, including raised gold, luminous 
and metal, while the cases are made of 
Sterling silver in a large assortment of 
engravings or covered with snake-skin 
leather in various colors. They are also 
made in 18 karat gold. 

The new watch-clock combination has 
only been on the market since late 
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September and is an exclusive product 
of the Niton concern. Two other items 
produced by this establishment are the 
chevron-shape movement for brooches 
and pendants and the “jumping-hour” 
watches, now receiving their initial dis- 
tribution among high class jewelers. 


* * 
New Automobile Clocks 


The Elgin National Watch Co. will 
announce on Nov. 1 two new eight-day 
37 size automobile clocks. These clocks 
contain reguiar twin barrel seven jewel 
movements, with 16 size escapements, 
and are furnished in two types of nickel 
chromium plated cases for over-wind- 
shield mounting. Both cases are de- 
signed to tip the dial slightly down so 
that it is very easy to read from the 
driver’s seat of the car. 

: ¢ * 
New “Lifetime” Hair Brush 

A new utility hairbrush, known as the 
“Lifetime,” has recently been placed vn 
the market by the Du Pont Viscoloid Cc. 
The back is of jade colored Lucite orna- 
mented with gold stripings and _ the 
bristles are a fine grade of imported 
Siberian stock. 

These brushes are so constructed that 
they may be easily cleaned with soap 
and lukewarm water without iniury. 
They are made in three sizes for men 
and women and have combs to match. 


* 


Announced 








The last three months mark the ap- 
pointment of two new sales representa- 
tives for the Sheets-Rockford line. The 
new southwestern’ representative is 
Willis, Daniel and Weitzel, of Dallas, 
Tex., whose sales salon is in the Wilson 
building, Room 839, in that city. In At- 
lanta, Ga., the Jewelers’ Supply Co. is now 
showing Sheets-Rockford plateware and 
pewter in its salesroom at 84 Peachtree 
St. The Pacific Coast representative, 
Sunderland & Miller, maintains offices 
in both Los Angeles and San Francisco. 
In the former city their office is at 807 
Title Guarantee building. The San 
Francisco branch office, managed by J. 
M. Browne, is located at 153 Kearney 
St. The Sheets-Rockford Silver Co. also 
maintains a New York office at 347 Fifth 
Ave., Room 1606. W. Uttrich is in 
charge of the New York sales office. 
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The Silhouette Clock 

The Silhouette Clock is the name 
given to a new clock which is being 
shown to the trade by the Capitol Clock 
Corporation, of 235 W. 23rd St., New 
York. 

The clock, which is equipped with a 
Sessions movement, shows a reproduc- 
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A UNIQUE CLOCK 


tion of the famous painting “Diana” 
now on exhibition at the Metropolitan 
Museum of Art etched on the metal dial. 
The sponsors of this clock report that it 
has been favorably received by the 
trade on its first showing and that the 
many repeat orders are gratifying. 








Minneapolis Jewelers Prepare for 


Brisk Christmas Trade 


Merchants in the Hennepin-Lake dis- 
trict, in Minneapolis, Minn., are going 
forward with arrangements for Christ- 
mas lighting and window displays which 
will be installed earlier than usual. 

Confident that the season this 
year will be a _ profitable one, even 
greater investments are being made in 
decorations than was true _ before. 
Special advertising for the Christmas 
trade is appearing in the newspapers. 
Minneapolis jewelers are stressing the 
fine stocks in their appeals. Long be- 
fore the recent stock plunge on the ex- 
changes, Minneapolis retailers ordered 
their Christmas goods, and the leaders 
in the trade feel that their customers 
are going to want just as fine jewelry 
as they have bought in the past. At 
any rate most of the jewelers in Minne- 
apolis are anticiptaing a good holiday 
business. 
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Washington, D. C. 


Word has been received by the local 
jewelry trade of the filing in the superior 
court of Baltimore of a suit to obtain 
$2,307 from Jack Johnson, former heavy- 
weight champion of the world, by the 
Castelberg National Jewelry Co. The 
papers in the case allege that the former 
champion owes the sum claimed as a 
balance on jewelry valued at $11,000 
purchased in 1921. 





James C. Lynn, who has been located 
in the Investment building for the past 
five years, has moved his jewelry store 
into large modern quarters on _ the 
ground floor of the same building, at 
1515 K St. N. W. Mr. Lynn was one 
of the partners of the firm, Whitmore, 
Lynn & Alden and began his career in 
the jewelry business with the old com- 
pany of Shaw & Berry. 

More than 40 persons attended a get- 
together dinner held at the Hotel Har- 
rington here last week, given by Castel- 
berg’s of 1004 F St. N. W. This dinner 
is the first, of what it is expected will 
be regular similar occasions, when em- 
ployes of the store and the outside sales 
force will gather around the dinner table 
to discuss better distribution, develop- 
ment of trade, and like problems. 


A brick wrapped in a piece of news- 
paper was used by a thief last week to 
smash a display window of the Franc 
Jewelry Co., 627 Seventh St. N. W. The 
hole was discovered by a night watch- 
man early in the morning, noise of the 
breaking glass not having attracted any 
attention. Examination of the interior 
of the window disclosed the theft of sev- 
eral rings. Detectives Carlton Talley 
and Harry A. Cole conducted an investi- 
gation assisted by police of the Sixth 
Precinct. 

Many of the jewelers here are con- 
fident that the change in fashions this 
fall will benefit the trade. The new 
silhouette featuring closely clinging lines 
with evening dresses undergoing a radi- 
cal change, requires a different type of 
jewelry. Fashions this winter are modi- 
fications of some of the most beautiful 
periods in the history of dress—Direc- 
toire, Victorian, and Princess. These 
new styles, local jewelers feel, call for 
jewelry, and jewelry designed to har- 
monize, getting away from sport lines 
and turning toward graceful pieces re- 
flecting the return to curves. 








Business Records 





Kier Bros., Inc., Syracuse, N. Y., is 
reported to be in bankruptcy. 

A voluntary petition in bankruptcy 
has been filed by Oscar L. Silverman, 
Albany, N. Y. Assets are estimated at 
$1,500, and liabilities at $5,563. 

It is reported that Z. Rill, Montreal, 
Quebec, is offering a settlement of 25 
cents on the dollar, 12% per cent in 
cash and 12% per cent in two months. 
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R. N. Autry, Washington, Ga., has 
filed a voluntary petition in bankruptcy, 
and has claimed his merchandise as 
exempt, being entitled to exemption of 
$1,600. 

An involuntary petition in bankruptcy 
was filed against Benjamin H. Wolf, 
Philadelphia, Pa. Assets are appraised 
at $650 and liabilities total about 
$20,000. 








Birmingham 





Recently thieves broke a large plate 
glass window in the front of the retail 
jewelry store of the LeGrande Jewelry 
Co., Montgomery, and escaped with 
about $600 worth of rings. There is no 
clue, police say. 

The following 


connected with the 





Some of the Birmingham retail 
jewelers say that there has been con- 
siderable improvement in_ business 
during the past week. A number of 
jewelers announce that the advance 
Christmas trade has already started, 
and that the indications are that they 
will enjoy a very good Christmas 
trade during the holidays. Many Bir- 
mingham people are purchasing more 
jewelry for Christmas than usual. 
jewelers say. 











jewelry trade were in Birmingham the 
past week: C. W. Butts, Alliceville, 
Ala.; Mr. Harky and Mr. Wood, of the 
Ontheld Community Co.; J. C. Mickel- 
boro, Marion, Ala., and Mr. Biozen, of 
Biozen Bros. Cristal Co. 


A registered package, containing three 
diamond pins valued at a total of $2,500, 
and shipped by A. Jaffe & Sons of New 
York city, to the Jaffe Jewelry Co., of 
Birmingham, was lost on the streets of 
Birmingham by a postman. The pack- 
age has never been recovered. Another 
postman stated that he saw the postman 
who had the package drop it, and that 
he also saw a man pick the package up 
and quickly disappear. The second post- 
man was unable to overtake the man 
with the package. The loss was re- 
ported to the New York postoffice, but 
nothing has been heard from there up 
to the present time. The regular in- 
surance on registered mail is limited to 
$1,000, it is understood. The carrier 
who lost the package is bonded for 
$1,000 and is responsible for all the 
packages in his care, whether lost or 
stolen. 








The Platinum Market 


The platinum market has been firm 
during the past month and prices have 
remained at the same general level, re- 
finers report. The official prices are as 


follows: 

Per Ounce 
oe NN SS eee ee eee eee $65 
Platinum containing 5 per cent iridium.. 74 
Platinum containing 10 per cent iridium. 83 
ee ee eee ere | 
I Rage thes 'Wrid./o's's aark kL OSM oe Hae ee 42 












Consular Notes 





The Bureau of Foreign and Domestic 
Commerce reports that a London con- 
cern is seeking the agency for clocks and 
watches of popular makes. Additional 
details can be secured by writing the 
Bureau, Washington, D. C., mentioning 
File No. 41673. 

A Mazatlan, Mexico, firm is in the 
market to buy watch-polishing ap- 
paratus, the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
reports. Those interested can secure 
further information by writing the 
Bureau referring to File 41577. 








New Enterprises 





The Kirkham-Maxwell Watch & Jew- 
elry Co., is the name of a new general 
wholesale jewelry firm recently estab- 
lished in Miami, Fla. 

J. W. Murphy, formerly of the Adams 
& Murphy store, Exeter, Cal., has opened 
a shop in the building adjacent the 
Tulare branch, Bank of Italy, K St., 
Tulare, Cal. Mr. Murphy’s son is as- 
sociated with him in the management 
of the business. 

James W. Snyder, Sunbury, Pa., is 
opening a new establishment at 319 Mill 
St., Danville, Pa. Mr. Snyder is a 
graduate of Bowman Technical School 
of Lancaster and for the past eight 
years had been identified with a Pitts- 
burgh jewelry house. 

Goodman’s, Inc., St. Paul chain jewelry 
store, opened one of its credit buying 
branch stores at 231 S. Fifth Ave., S., 
Clinton, Iowa, recently, with A. B. 
Espey, manager of the unit. Souvenirs 
were distributed at the opening and a 
complete stock was shown. 

The Max A. Kohen, Inc., jewelry store, 
224 S. Sixth St., Springfield, Ill., was 
opened last week with Bud Boyer as 
manager of the store, which is a branch 
of the Kohen organization with head- 
quarters in Minneapolis. It is the firm’s 
first Illinois store and the building has 
been remodeled and redecorated through- 
out. 

Theodore J. Welp has arranged to 
open a retail jewelry store and radio 
shop in the Manos building at 501 S. 
Main St., Jasper, Ind. Mr. Welp learned 
the jewelry and watchmaking trade at 
the Peoria Horological School in 1919, 
after which he worked at his trade for 
several years in Jasper and Princeton, 
Ind. During the past five years he was 
manager of a retail jewelry store at 
Alton, Ill. The formal opening of the 
new store will be held on Saturday, Oct. 
19. 

In the city election at Boonville, Ind., 
Nov. 5, Floyd Nester, member of the 
retail jewelry firm of Heinzle & Nester, 
was elected mayor of Boonville by one 
of the largest majorities ever rolled up 
for a candidate for mayor in that city. 
He was elected on the Democratic ticket. 
Mr. Nester has been active in politics 
for a number of years, but this is the 
first time he has ever sought or been 
elected to a public office. 
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Seventeenth Gentury (locks an 
the Application of the Pendulum 





By D. W. Hering, Curator of the James Arthur Collection of Timepieces, New York University 


ITTLE improvement was made in the 
mechanism of clocks between the 
end of the fifteenth century and the 
beginning of the seventeenth. Private 
clocks were few and the public clocks 
were of crude workmanship, and were 
not very trustworthy monitors of the 
passing hours. About the year 1500 the 
Nuremberg monk, Peter Henlein, made 
his clock driven by a spring and the 
portable private clock came into being, 
but the public clock remained much the 
same in its essentials. Installed in the 


























wy 


Fig. 1 


Galileo’s device for pendulum and escapement 


tower of the town hall, or of a castle, 
or in the spire of a cathedral, its chimes, 
heard across the downs, announced the 
time of religious services as well as the 
hours for toil and for rest. The steps 
of its ponderous machinery were con- 
trolled by wide oscillations of the foliot, 
and this model continued for another 
hundred and fifty years, during which 
time the ingenuity of clockmakers was 
expended upon accessories such as the 
tilting of knights, processions of saints, 
or other religious ceremonials. 


Then, from 1655, for a quarter of a 
century the whole art was infused with 
a new activity. The pendulum took the 
place of the foliot and the anchor es- 
capement displaced the verge which had 
served in clocks from their earliest date 
and which was to continue so to serve 
in watches for fifty years longer. Dur- 
ing this epochal period from 1655 to 1680 
great improvements in clocks were made, 
of which undoubtedly the greatest was 
the substitution of the pendulum for the 
foliot, but no such radical changes have 
been made in the two and a half cen- 
turies that have since elapsed. Nearly 
all permanent improvements in _ this 
later period have been of a kind to make 
clocks more accurate timekeepers. 


ITHOUT going into the merits of 

the claim that is sometimes made 
that Galileo is entitled to at least a share 
in the credit for applying the pendulum 
to the control of the clock movement, 
interesting features in the early methods 
of its application still crop up occasion- 
ally. The most that we know about 
Galileo’s efforts in this line is to the 
































Fig. 2 
Huygens’ original mode of applying the 
pendulum to the clock movement. 1657 
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The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 

Every worthwhile shop, large or small 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 
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for particulars 
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White gold jewelry, without the Hoke- 
Phoenix White Finish, is like a peacock 








without feathers. 
The Hoke-Phoenix White Finish gives 
your white gold the beautiful platinum 
color. Directions and anode accompany 
each package. Easily stripped if article is 
to be repaired or soldered—and then easily 
refinished. 
1 gquart—$5.00—will finish several hundred 
} small articles. Try it—it pays. 
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effect that he worked at the problem in 
his later years but died before reaching 
any practical result; then, some eight 
or nine years later, his work was car- 











































Fig. 3 
Huygens’ application of the pendulum as de- 
scribed in the Horologium Oscillatorium, 167° 


by his son, Vincenzo 
also died while still en- 
gaged upon it. By the early 1650’s his 
efforts seem to have reached a stage 
indicated by drawings which he left, 
about as shown in Fig. 1. 

The great wheel G has a weight W 
suspended from its drum to turn it to 
the right. Instead of teeth a series of 
pins project from the face of the wheel, 
making of it virtually a crown wheel 
although they do not engage in the teeth 
of another wheel. A short bar, pivoted 


ried further 
Galileo, who 





Fig. 4 


The English Blacksmith’s Clock. 


About 1659 


(In the James Arthur collection) 
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freely at C and resting on a stop §, 
holds the wheel from rotating by the end 
abutting against one of the pins. A 
short vertical branch of this bar reaches 
nearly to another horizontal arm that is 
pivoted at A and is a continuation of 
the pendulum P by the elbow at A. In 
the Fig. the pendulum has begun its 
swing to the left. As it swings the arm 
AB lifts CD and disengages the great 
wheel which moves forward until it is 
checked by the pin F coming upon the 
arm AB, and it so remains until the 
pendulum is upon its return swing. The 
pressure upon AB adds to the effect of 
gravity in the return of the pendulum; 
F slides off AB, and the arm CD has 
dropped upon the stud in position to 
meet the pin I and hold the wheel until 
the pendulum is again in its position at 
the right and ready to repeat this action. 


ITH Galileo the point of departure 
was the pendulum with which his 
name and his fame were already asso- 
ciated, and he endeavored to contrive a 
clock movement that should be controlled 
by it. Huygens, on the other hand, ac- 
cepted the already standardized clock 
and directed his efforts to inventing a 
means by which the pendulum could be 
applied to this. A to and fro movement 
of some piece was necessary to deter- 
mine the step by step progress of the 
machinery. The advantage of the pen- 
dulum was obvious very early; how to 
apply it to regulate the clock movement 
was not obvious. The period of oscilla- 
tion of the foliot depended largely on the 
position of the weights it carried; if the 
swinging of its bar could be regulated 
in some other way than by its weights 
these could be dispensed with; could the 
pendulum be made to do this? 

If the suspension rod of the pendulum 
were a bar of appreciable width the end 
of the unweighted foliot could pass 
through a slot in this bar; or, if the 
suspension rod were a thin wire the 
foliot might also be a thin metal rod 
bent into a loop at the end, and the 
pendulum wire might pass. freely 
through this loop. Both of these meth- 
ods were put into effect. So far so good, 
but with the verge escapement the verge 
has to turn through a large arc—thirty 
degrees or more—and that made it im- 
practicable to use a pendulum more than 
a few inches in length—at most, per- 
haps a foot; and the short pendulum 
swings too rapidly to be well suited to 
the clock movement that had _ been 
adapted to the slow swinging foliot. 

One of the most striking examples of 
early attempts to use a very short pen- 
dulum with the verge escapement is the 
clock shown in Fig. 4. This remarkable 
clock, in its present form, dates from 
about 1659 and is certainly one of the 
earliest English clocks with a pendulum. 
It may originally have been a foliot 
clock. It is known by tradition as “The 
English Blacksmith’s Clock” and is sup- 
posed to have been so named because the 
workmanship was obviously that of an 
expert smith and was all done by hand, 
without a lathe, and with only ordinary 
bench tools. To the present writer the 
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supposition that the maker was a black- 
smith would be more plausible if it were 
not for one particular circumstance con- 
nected with early English clockmakers. 





























Fig. 5 
Vick’s 
dulum clocks 


Mechanism of De and other pre-pen- 


> 


Before the Worshipful Clockmakers 
Company was chartered (1632) and for 
several years later, the masters of that 
craft in England often associated them- 
selves with one or another of the guilds 
organized in the various trades and, as 
the blacksmiths’ guild was most favored 
by clockmakers, it is not farfetched to 
assume that this exceptional piece may 








Fig. 6 
Movement of a late seventeenth century 
Dutch clock. From the James Arthur col- 
lection 































94 
have been the work of a_ clock- 
maker whose status was determined by 
the fact that he was a member of the 
Blacksmiths’ Guild. Its pendulum is less 
than three inches in length and beats 222 
to the minute, swinging through an arc 
of about forty degrees. In the skillful 
hands of Mr. James Arthur it has been 
put into good running order. 


CCOUNTS of Huygens’ early work 


with clocks are usually citations 
from his Horologium Oscillatorium; 
(the full title is Horologium Oscilla- 
torium sive de Motu Pendulorum ad 


Horologia Aptato—Demonstrationes Geo- 
metrice—Parisiis MDCLXXIII). This 
work, however, does not give earliest 
form in which he made use of the pen- 
dulum to control the clock movement, 
but it opens with the statement that 
sixteen years earlier (i. e. in 1657) he 
had published an account of his applica- 
tion of the pendulum. This account is 
seldom given; it is included, however, in 
the first volume of a posthumous work, 
Omnia Varia, published in Leyden in 
1724. Fig. 2 shows the construction as 
there given. The verge and the face of 
the scape wheel are vertical, and the 
pendulum is suspended from a_ cord 
without the thin suspension spring or 
the cycloidal cheeks which Huygens sub- 
sequently introduced as an improvement. 





IG. 3 shows the construction given in 

the Horologium Oscillatorium which 
was first published in 1673. Here the 
scape wheel and the verge are horizon- 
tal. In both cases the pendulum rod 
passes through a loop at the end of a 
vertical crank arm (the crutch) that, 
in the earlier form, 1657, rocks a hori- 
zontal shaft which requires a gear-wheel 
connection with the vertical verge; in 
the later form, 1673, the crutch is fixed 
to the horizontal verge. Before this 
later form appeared clockmakers in Hol- 
land had begun to adopt Huygens’ pen- 
dulum control, and it also passed into 
English practice, but English makers 
swung the pendulum directly from a 
horizontal verge and placed the scape 
wheel horizontally as shown in Fig. 4. 


HE mechanism of _ pre-pendulum 

clocks for several centuries before the 
17th was in the main like that of Vick, 
Fig. 5, in which the face of the scape 
wheel and the verge were vertical, the 
rate at which the wheel progressed being 
governed by the balance arm or foliot. 
The period of time of swing could be 
regulated by the position of the weights 
on the balance arms, or of knobs screwed 
on the ends. It is sometimes said that 
the application of the pendulum simply 
required placing the balance arm ver- 
tically and dispensing with the upper 
half of it, but that would imply that 
the pendulum was to be connected direct- 
ly with the verge and to receive its im- 
pulses directly from the scape wheel. 
As we see here, this was not the case 
with Huygens’ constructions. He sus- 


pended the pendulum independently of 
the clock mechanism, and employed the 
impulse from 


crutch to transmit the 
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the escapement to the pendulum. His 
method was followed by clockmakers 
in Holland and on the continent of 
Europe generally. English makers were 
prompt to follow Huygens in the use 
of the pendulum, and foliot clocks were 
converted into pendulum clocks in con- 
siderable number and in a very short 
time; but it is notable that the English 
did not take their cue from the Dutch 
inventor as to how the pendulum should 
be connected to the clock mechanism, 
for in their earliest use of the pendulum 
they did not use the crutch but affixed 
the pendulum directly to the verge as in 
Fig. 4. It has been thought that the 
crutch may have been introduced by 
Huygens to enable him to use the 
cycloidal cheeks which necessitated a 
flexible suspension of the pendulum and 
would not permit it to be connected to 
the verge, but the crutch appears in 
Huygens’ clock before the cycloidal in- 
vention. Upon the invention of the 
anchor escapement (1676) in which the 
pallets embraced only a small part of 
the circumference of the scape wheel 
and need to be turned through only a 
small angle, the long, slow pendulum 
became available. The crutch then be- 
came useful since it could be made of 
a length to connect with the pendulum 
at any distance below the point of sus- 
pension, and from this time on English 
makers as well as others used the crutch 
for practically all pendulum clocks. 


N the early Friesland clocks, of which 

Fig. 6 is an illustration, the verge is 
vertical as in the pre-pendulum clocks 
but is held in place with metal bearings 
at top and bottom instead of being sus- 
pended. The horizontal wire that is 
fixed to it as an oscillating arm in lieu 
of the vertical crutch that appears in 
the Huygens clock of 1657, and also that 
of 1673, either has a loop at the end 
through which the slender pendulum rod 
or wire passes, or else the horizontal 
wire itself is straight as in the illus- 
tration but passes through a slot in the 
pendulum rod. The pendulum had not 
the spring at the top but was suspended 
from a Y-shaped wire or cord that was 
looped over a pin in the back of the 
clock case. The movement here shown 
requires a pendulum about 14 inches 
long, swinging in about six-tenths of a 
second. 

G. H. Baillie, author of two superb 
volumes on clocks and watches and their 
makers, recently published, and perhaps 
the most competent living authority on 
the subject, thinks that “where the con- 
version” (of foliot clocks) “was to a 
verge, it was always by a crown ‘wheel 
and horizontal verge, but most conver- 
sions were to an anchor escapement.” 


Odd Clocks in Essex Institute 


HERE are some singular clocks in 

the collection of the Essex Institute 
in Salem, Mass., there are big clocks, 
little clocks and middle size clocks, clocks 
that run but a day, clocks that run 100 
days, clocks that are just skeletons, 
clocks that look like coffins, clocks that 
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record the movements of the stars as 
well as the days of the month and the 
months of the year, and an array of 
grandfather’s clocks that look like the 
Grenadier Guards on dress parade. 

One of the oldest of these clocks, 
square as a box and about 10 x 10 
inches, was, according to the story that 
goes with it, found in a church of Lon- 
don that was abandoned during the 
Black Plague. Its origin is traced to 
Prussia, where it was made by a monk 
during the 14th century. But this 
record is to be questioned, according to 
an explanatory card, for the clock has 
a pendulum movement, and the pen- 
dulum was not invented as a device of 
clock work until a much later date. 


Fg Seienges singular old fellow is a 
Mora clock, made by Hogen, in 1520. 
It has a wooden face, that beams like 
a figure of Old Sol, and that is all there 
is to it, for it lacks a body. A German 
clock, of 1737, has a chime of 15 bells. 
Its case, however, is of the early New 
England type, as well as manufacture, 
a specimen of the tall hall clocks of 
blessed memory. More sombre is a 
coffin clock. 

More modern, as well as more cheer- 
ful, is a mantel clock made by William 
Johnson, of New York, in 1830. On the 
glass of the base of its case is a picture 
of Broadway, presenting Barnum’s cele- 
brated museum and St. Paul’s Church. 
Another clock, of like model, but of 
much earlier date, being a product of 
James Ferguson, who was born in 1710, 
is inclosed in a case that was made by 
a New Hampshire mechanic of last cen- 
tury, and a picture of the battle between 
the Constitution and the Guerriere 
adorns the case. 

A French clock, made by Pannier, of 
Paris, in 1725, is a strange device, for 
it has a superstructure like the flywheel 
of a steam engine, and, in addition to 
the clock has a barometer and a ther- 
mometer. Then there is a group of 
French clocks, not encased, but with each 
part polished bright. They may well be 
described as skeletons of clocks. 


LD Father Time stands in a rim, as 

wide around as a barrel hoop, and 
in his hand he holds the hand of a clock. 
A watch mechanism turns the clock 
hand. The lever is weighted. This is 
the production of a Dane, who was held 
a prisoner in England. He describes it 
as “The Mysterious Circulator, or 
Chronological Equilibrium.” 

There is an alarm clock that Amund- 
sen carried into the Arctic, a 24-hour 
dial clock, a mirror clock, another clock 
with a sampler, worked by hand, paneled 
in the front of its case, an early watch- 
man’s clock, by Willard, a half clock, 
with an anchor escapement, made by 
Simon Willard of Grafton, (1753-1848) 
an alarm clock by Aaron Willard, a tall 
eight-day clock by David Herbert, 
master of the London clockmakers in 
1744, a gravity clock, a Japanese clock, 
and an old looking timekeeper that looks 
like “The Old Oaken Bucket That Hung 
in the Well.” 
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United States Patents 


Issue of Nov. 5, 1929 
34,625. LINKED JEWELRY AND 
METHOD OF MAKING ce. OSCAR 
HEYMAN, New York. Filed June 6, 1924. 


Ser. 718,235. 7 
The method of 


claims. 


making jewelry units for 


nked jewelry which comprises rolling the 
edge portions of a bar of metal to form 
flanges of less thickness than the body of 
the bar, blanking pieces of unit length from 
said bar, piercing and cutting the rolled 
g fo wriaro 
— WELDED 
flanges to form material for two _ hinge 
knuckles on one side of the piece, and one 


yn the other, bending said pierced and cut 
flanges back upon the piece, welding their 


ends thereto to form 
ind swaging the unit 


integral hinge knuckles 
into final shape. 


DESIGNS 


PYRAMID 
FREDERICK 


CLOCK CASE. PAUI 
Lux, Waterbury, 


79,828. 


Lux and 





assignors to Lux Clock Mfg. Co., 
Conn. Filed June 27, 1929 
Term of patent 7 years. 


Conn., 
Waterbury, 
Ser. 31,853. 


79,860. TIMEPIECE HAND. JAN STRENG, 

New York, assignor to The Ansonia 
{Oo 

Clock Co., New York. Filed Dee 29, 


1928. Ser. 
years. 


29,447. Term of patent 3% 


79,861. 
New 


TIMEPIECE HAND. 
York, assignor to The 


JAN STRENG, 
Ansonia 


© 


Bs! 


New York. 
29,448. 


Clock Co., 
1928. Ser. 
years, 


Filed Dee. 29, 
Term of patent 3% 





79,802. COMBINED RADIOC 
CLOCK. EMIL GRANBERG, St. 


SABINET AND 
Louis, Mo, 





Filed July 25, 
of patent 3% 


1929 
years, 


Term 





Attachments—Namely, 


SPOON OR 
HILLBOM, 


SIMILAR ARTICLE. 
Wallingford, Conn., 


79,811. 
HENRIK 











“ > 
bed ‘ 


assignor to International Silver Co., 
Meriden, Conn. Filed March 28, 1929. 
Ser. 30,645. Term of patent 7 years. 
SIMILAR ARTICLE. 
RoLFE, Austin, Tex., as- 


79,852. SPOON OR 


WALTER T. 








Silver Co., 


signor to International Meri- 
den, Conn. Filed March 28, 1929. Ser. 
30,646. Term of patent 7 years. 


ARTICLE 
Mich., 


SIMILAR 
Birmingham, 


SPOON OR 
IXLIEL SAARINEN, 


79,854. 





Reed 
July 20, 


& sarton, Taunton, 
1929. Ser. 32,125. 
years. 


assignor to 
Mass. Filed 
Term of patent 7 


United States Trade-Marks 
Issue of Nov. 5, 1929 


trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 
viso” are registrable under the 
in Clause (b) of Section 5 of said 
amended Feb. 18, 1911. 

As provided by Section 14 of 


The following 


10-year “pro- 
provision 
Act as 


said Act a 


fee of $10 must accompany each notice of 
opposition. 
Ser. 289,012. GrmeEex Co., Newark, N. J. 


Filed Aug. 26, 1929. 
No claim is made to the word 
apart from the mark shown. 


® 
PRINCETON 
* 


For Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Fobs and Charms, 
Neck Chains, Watch Chains, Bracelets, Scarf 


“Princeton” 








Pins, Finger Rings, and Belt Buckles, and 
Kar and Hair Ornaments Made of or Plated 
with Precious Metal. 

Claims use since July 15, 1929. 


Ser. 289,013 GEMEX Co., Newark, N. J. 


Filed Aug. 26, 1929. 


CASTANDRA 


For Watch Bracelets, Watch Straps. Watch 
Fobs and Charms, 


Neck Chains, Watch Chains, Bracelets, Scarf 


Pins, Finger Rings, and Belt Buckles, and 
Mar and Hair Ornaments Made of or Plated 
with Precious Metal 

Claims use since July 15, 1929. 
Sei 289,014. GEMEX Co., Newark, N. J 

Filed Aug. 26, 1929. 

For Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Fobs and Charms, 
Neck Chains, Watch Chains, Bracelets, Scarf 


Pins, Finger Rings, and Belt Buckles, and 


Ear and Hair Ornaments Made of or Plated 
with Precious Metal 
Claims use since July 15, 1929 
Ser. 289,486. STEPHEN VARNI, doing busi- 
ness as eee Varni Co., New York. 
Filed Sept. 7, 29. 


VARNISTAR 


For Jewelry for Personal Wear Consisting 
of Crystal Ornaments. 
Claims use since May 28, 1929. 
Ser. 289,664. ISRAEL D. CHERNICK, New 
York. Filed Sept. 12, 1929. 





OODMORA 


Wear Not In- 





For Jewelry for Personal 
cluding Watches. 
Claims use since 


May 23, 1929. 


Trade-Mark Registrations 
(Not Subject to Opposition) 


263,643 (CLASS 28. JEWELRY AND 
PRECIOUS - ME TAL WARE.) THE 
egy 2 ane" saltimore, Md. Filed Aug. 

1929. r. 288,988. 


CLINTON 


For Toilet Articles, Tableware, Hollow 
Ware, and Flatware, Ald Made of Sterling 
Silver or Solid Gold. 


Claims use since 1912. 
263,662. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) L. BarR- 


TON Brookov, New York. Filed July 10, 


1929. Ser. 286,855. 


L.BARTON BR@KOV 


For Jewelry for Personal Wear, Not In- 
cluding Watches. 
Claims use since Sept. 1, 1926. 

263,616. (CLASS _ 28. JEWELRY AND 
PRECIOUS - METAL WARE.) THE 
Stigerr Co., Baltimore, Md. Filed Aug. 
24, 1929. Ser. 288,993. 

For Toilet Articles, Tableware, Hollow 

Ware, Bin: Flatware, All Made af Sterling 


Silver or Solid Gold. 
Claims use since 1927. 

HOROLOGICAL IN- 

STRUMENTS.) FABRIQUE D’HORLOGERIE 

Cus. Tissot & FILS SOCIETE ANONYME, 

Le Locle, Switzerland. Filed May 10, 

1929. Ser. 283,787. 


TISSOT 


LOCLE 


Clockworks, 


263,633. (CLASS 27. 


For Watches, Dials, and 


Watchcases. 
Claims use Feb, 23, 1921. 


since 
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Trade-Mark Registrations Granted 
Issue of Nov. 5, 1929 
263,223 GER RINGS AND MOUNT- 
INGS THE REFOR. 3ENJAMIN & ED- 
WARD J. Gross Co., INc., New York. 
Filed June 19. 1929. Ser. 285,817. PUB- 
LISHED AUG. 20, 1929. 
263,476. JEWELRY, SILVER TABLEWARE, 
ETC B. AL TMAN & Co., New York. 
Filed May 21, 1929. Ser. 284,378. PUB- 
LISHED AUG. 13, 1929. 
263,264. FINGER RINGS 
NETT, New York 
Filed June 20, 1929 Ser. 
LISHED AUG. 20, 1929. 
263,544. WATCHES. BuLtova WatcHu Co., 
INC., nag! York. 
Filed Jul 17, 1929. Ser. 287.235. PUB- 
LISHED AUG. 27, 1929 


Lesser & BaAR- 
PUB- 


285,866. 


( 79 FINGER R fay Ss BROOCHES, 
PENDANTS, BRACELETS. AND LIKE 
ARTICLES OF JEWE L RY FOR PER- 
SONAL WEAR, NOT INCLUDING 
WATCHES. Fray JEWELRY Co., Provi- 
dence, R, 1. 

Filed May 16, 1929. Ser. 284,119. PUB- 


LISHED AUG. 20, 1929. 

263,458. JEWELRY FOR PERSONAL 
WEAR OR ADORNMENT, NOT IN- 
CLUDING WATCHES SPEIDEL BROs., 
Providence, R. I. 

Filed March 11, 1929. Ser. 
LISHED AUG. 20, 1929. 
263,226. FINGER RINGS. 

zoG & Co., New York. 

Filed June 14, 1929. Ser. 285,564. 
LISHED AUG. 13, 1929. 

263,227. ARTICLES OF JEWELRY FOR 

PERSONAL WEAR, NOT INCLUDING 
WATCHES. Desa, Inc., New York. 


280,580. PUB- 


JOSEPH L. HER- 
PUB- 


Filed June 14, 1929. Ser. 285,556. PUB- 
LISHED AUG. 20, 1929. 
263,221 FINGER RINGS. Lesser & Bar- 
NETT, New York. 
Filed June 20, 1929. Ser. 285,865. PUB- 


LISHED AUG. 20, 1929. 


Omitted from issue of Nov. 7, 1929 
TRADE MARKS 
GLASTONBURY SILVER Co., Chi- 
cago. Filed April 18, 1929 
No claim is made herein to the word 
“Plate” apart from the mark shown in the 
drawing. 


ARROW PLATE 


For Silver-Plated Plat Ware paa Cutlery. 
Claims use since Jan. 15, 192 


Ser. 282,601. 


Ser. 287,922 GENSER Mra. Co., INc., Provi- 


dence, R. I. Filed July 31, 1929. 


For Bracelets, Brooches, Necklaces, Shoe 
Buckles, Hat and Dress Ornaments, All Made 
Wholly or in Part of or Plated with Precious- 
Metal Ware. 

Claims use since May 15. 1929. 


BENJAMIN & EDWARD J. GROSS 
Co., INc., New York. Filed Aug. 24, 


HEART 0’ MINE 


For Finger Rings and Mountings 
Claims use since Slay 15, 1929. 


Ser. 288,959 


Therefor. 


Ser. 288,989. THE STIEFF Co.,. Baltimore, 
Md., and Richmond, Va. Filed Aug. 24, 
1929. 


Articles, Tableware, Hollow 


For Toilet 


Jewelry Set with 


THE JEWELERS’ CIRCULAR 


Ware, and Flat-ware, All Made of Sterling 


Silver or Solid Gold. 
Claims use since 1913. 
Ser. 288,990. THE STIEFF Co., 


1929. 


PURITAN 


For Toilet Articles, Tableware, Hollow 
Ware, and Flatware, All Made of Sterling 
Silver or Solid Gold. 


Claims use since 1927. 
Ser. 288,991. Tue Stierr Co., Baltimore, 
Md., and Richmond, Va. Filed Aug. 24, 


1929. 


FORGET-ME-NOT 


For Toilet Articles, Tableware, Hollow 
Ware, and Flatware, All Made of Sterling 
Silver or Solid Gold. 

Claims use since 1913. 


Ser. 288,992. THE Stierr Co., Baltimore, 
Md., and Richmond, Va. Filed Aug. 24, 
1929. 


LADY CLAIRE 


For Toilet Articles, Tableware, Hollow 
Ware, and Flatware, All Made of Sterling 
Silver or Solid Gold. 

Claims use since 1915. 


Ser. 289,090. THE STIEFF Co., Baltimore, 
Md., and Richmond, Va. Filed Aug. 27, 
1929. Under 10-year proviso. 


STIEFF 


“or Toilet Articles, Tableware, Hollow 
Ware, and Flatware, All Made of Sterling 
Silver or Solid Gold. 

Claims use since 1892. 

Ser. 289,315. EpDWarRD GOLDSTEIN, Boston, 
Mass. Filed Sept. 4, 1929. 


SQUARETTE 


Yor Jewelry Consisting of Bracelets, Pins 
Finger Rings, Mountings for Rings and 
Brooches, Lavaliers, and Fine Platinum 
Diamonds for Personal 
Wear: Not Including Watches 

Claims use since Nov. 25, 1927. 


Trade-Mark Registrations Granted 


262,863. SELF - WINDING WATC HE Ss 
PERPETUAL SELF WINDING WATCH Co. OF 
AMERICA, INC., New York 


Filed July 1, 1929. Ser 286,451 Pub 
lished Aug. 20, 1929. 
262,865. WRIST WATCHES. BULOVA 


WaTcH Co., INc., New York. 
Filed June 28, 1929. Ser. 286,305 Pub- 
lished Aug. 20, 1929. 


PRINTS 


12,159.—Title: YOU’LL GET GOOD SER- 
VICE OUT OF TIP-TOP BECAUSE WE 
BUILD IT IN! “or Watches. THI 
NEw HAvEN CLOCK Co., New Haven 
Conn. Published March 1, 1929. 


12,160.—Title: TIP-TOP IS A MAN’S 
WRIST-WATCH BUILT TO ENDURE 
A DOG’S LIFE! For Watches. THE 


NpEBw HAVEN CLOCK Co., New Haven, 
Conn. Published May 1, 1929. 
12,148.—Title: A MERGER... AND ITS 


ADVANTAGES. For Silverware and 
Jewelry. BLacK, STARR & FROST-GOR- 
HAM, INC., New York. Published Aug. 
15, 1929. 


—_— 








L. A. Lower, proprietor of the Lower 
Jewelry Store, 205 S. 3rd St., Cedar 
Rapids, Iowa, has purchased the Iowa 
Optical Co., 220 Third Ave., and will 
operate both stores. The new branch 
will be known as the Iowa Optical & 
Jewelry Store, with Mrs. Ruth Callan 
in charge. 


Baltimore, 
Md., and Richmond, Va. Filed Aug. 24, 


November 14, 1929 


Atlanta, Ga. 


Among the visitors in Atlanta during 


J. Bush, Athens, Ga.; 
Mr. Woodham, Jonesboro, Ga.; George 
E. Daniell, Marietta, Ga.; James Puck- 
ett, Auburn, Ga., and P. Brozen, Brozen 
Bros., New York. 

James H. Harkey, of the Oneida Com- 
munity, Ltd., has returned from a trip 
through Florida, where he reports con- 
ditions as being good. Guy Rogers, of 
the Waltham Watch Co., has returned to 
his territory following several days spent 
in Atlanta at district headquarters. 


the week were: 








Canada Notes 


The strike of about 100 members of 
the Silver Workers Union in Toronto is 
still on, both parties remaining firm in 
their attitude. A fund is being raised 
by the trade unions for the assistance 
of the strikers. 

Out of town jewelers calling on the 
Toronto trade recently included: W. 
Robertson, Picton; H. B. Rosevear, Port 
Hope; J. S. Smith, St. Catharines; Ivan 
Little, Parry Sound; F. P. Savage, Sea- 
forth; W. Armstrong, Fleshinton; J. H. 
Young, Brantford; Norman Patterson, 
Sault Ste. Marie, and A. B. Wilson, 
Georgetown; all Ontario. 

The new store of Henry Birks & Sons, 
Ltd., in Hamilton, Ont., Canada, was 
opened on Nov. 8 and proved an attrac- 
tion to many thousands of citizens. It 
is situated in the business heart of the 
city on the southeast corner of King and 
James Sts., in the lower floor of the 
Birks building, which was formerly oc- 
cupied by the Canada Life Assurance Co. 
This building was purchased some time 
ago by the Birks company and com- 
pletely remodelled rendering it modern 
in every respect. 








Nuggets 


It takes no brains to cut prices, but 
it takes more brains than most men have 
to get prices back to a profit paying 
basis after cutting them. 

* * * 


If you employ some cheap help, see 
that the cheap work is done by that 
help. 


* * * 


It is the little men who take an hour 
to figure out how they can beat out a 
competitor; big men are searching for 
ideas that will build up their business 
next month. 

* * * 


The man who thinks the trade journal 
can have nothing to tell him about his 
business is a man who could have noth- 
ing to tell the trade journal about the 
business.—The Hill-Billy. 
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| Special N otices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 50c. for first 25 


words, 5c. for each additional word; 
minimum charge, 50c. 
STENOGRAPHERS, bookkeepers,_ typists, 


clerks furnished, no charge. Fulton Agency, 

__93 Nassau St., Cort. 5051, New York. 

SALESMAN, retail; eight years’ experience ; 
firm retired: best of reference. Harry 
Selig, 264 Linden Blvd., Brooklyn, Bs 

EXPERT ENGRAVER, watchmaker and 
jeweler above the average wants position 
in Florida after Jan. 1. S. I. Echelbarger, 

_ Brownsville, Pa. 

DESIGNER;; first class original and practi- 
cal designer on all kinds of jewelry desires 
position or will do work at home. Address 
“A., 4076,” care Jewelers’ Circular. 


AN EXPERIENCED SALESMAN, young 
man, desires connection with a reliable 
retail concern in the Maiden Lane vicinity. 
Address “P., 2,” care Jewelers’ Circular. 


JEWELRY DESIGNER, ability to create, 
and also experienced in practical work, 
wants position with reliable firm. Ad- 
dress “A., 57,’’ care Jewelers’ Circular. 


HUB AND DIE CUTTER, expert on ladies’ 
and gents’ rings, also silver novelties; up- 
to-date designer. Address “F., 27,” care 


__Jewelers’ Circular. 
SALESMAN, good following, 
ance, better retail trade, East and Middle 
West; fine diamond and Swiss watches. 
__Address “D., 22,” care Jewelers’ Circular. 
FIRST CLASS modeler and designer for hol- 
lowware and flatware manufacturing, 20 
years’ experience, is open for a position. 
__ Address “L., 36,” care Jewelers’ Circular. 
FIRST CLASS ENAMELER on hand enamel; 
18 years’ experience on high grade work; 
best of references. Address ‘‘W., 48,” care 
__ Jewelers’ Circular. 
MANAGER, 
open for position: South 
ried; sober: competent. 
__650, " Asheville, N.C. 
MAN, 
wholesale 
connection. 
Circular. 


vast acquaint- 


or 
preferred : 
“Will Work,” 


SALESMAN, watchmaker, 
mar- 
Box 


experience 
desires to 
79,” care 


20, four years’ 
jewelry firm 
Address “H., 


YOUNG 
with 
make 
Jewelers’ 


THE JEWELERS’ CIRCULAR 





WATCHMAKER, 22 years’ experience on 
American and Swiss watches, desires a 
position in New York City Address § 
Segni, 221 East 32nd St New York 

EXPERIENCED RETAIL SALESMAN seeks 
position with reliable concern in New 
York City. Address ‘“\ 148," care Jewel- 
ers’ Circular 

JEWELER, expert repairer and do all kinds 
of new work, wishes a position: best 


erences Address ‘“‘D., 117 care Jewelers 


Circular 


BOOKKEEPER, six years’ experience 








jewelry line, capable of taking full charge 
of office Address “P., 140," care Jewelers 
Cireular. 

WE WISH TO PLACE YOUNG MAN, 15 
employed in our offic of manufacturing 
of jewelry best references Telephone 
Brvant 45: New York 





lence Oo! high 
watcn cases, et 


TOOLMAKER, years of exper 2 
Address “T., 


class platinum bracelets, 
desires to make a change 


147,’ care Jewelers’ Circular 
MANUFACTURERS AGENT, covering the 
whole Dominion of Canada, wishes re} 


yre- 
sentation of good American houses Ad- 
“K., 132,” care Jewelers’ Circular 
SALESMAN, selling jobbing trade, East and 
Middle West, nine vears, desires white gold 
or platinum mounting line Address “F 


dress 


124,” eare Jewelers’ Circular 

SUPER-SALESMAN, retail, 25 years’ ex- 
perience, diamonds, watches, etc., open for 
proposition for holidays. Address “C 
114," care Jewelers’ Circular 

YOUNG LADY has had four vears’ experi 
ence office detail work, knowledge of sten- 
ography and typing, desires position Ad 


Circular 


dress ‘“‘A., 151,” care Jewelers’ 

A-1 WATCHMAKER., 25 years’ experience 
with many years selling experience, wishes 
position with a first class retail store 
Address “D., 121,” care Jewelers’ Circulal 

JIEWELER.,. all around mechanic in platinum 
and gold special order work in _ rings, 
brooches; odd mounting, job setting: fine 
repairs. Quin, 3405 Broadway, New York 

WATCHMAKER WISHES POSITION at 
once; will go anywhere; years of experi- 
ence on high grade and wrist watches 
$50.00 per week to start. Address “G., 
4185,” care Jewelers’ Circular. 


WATCHMAKER, experienced, competent on 


all grades, sales ability, best references, 
desires permanent position with pleasant 
surroundings. Address “Watchmaker,” 


2069 East Grand Blvd., Detroit. Mich 

YOUNG MAN, 22, five years’ experience, 
desires position with manufacturing or re- 
tail jewelry concern; now emploved: best 
references. Address “V., 9,” care Jewel- 
ers’ Circular. 

HUBCUTTER AND DESIGNER. expert on 
rings of modern character, original de- 
signer for jewelry in general, desires posi- 

: Jewelers’ 


tion. Address “X., 14,” care 
Circular. 

YOUNG MAN, 25, with retail experience, 
wishes to connect with wholesale house 
salary no object: best of references Ad- 
dress Lewis Heller, 1311 Commonwealth 
Ave., Bronx, N. Y 

MANAGER OR WATCHMAKER, live wire 
thoroughly familiar with every detail of 
the instalment business, desires connection 
with reliable organization. E. P. Brown 
1903 Rusk Ave.. Houston, Texas 

FIRST CLASS engraver, jeweler and sti 
setter, 25 years’ experience, wishes per 
manent position at once retail store pre 
ferred. Address “C 163,” care Jeweler 


Circular. 
YOUNG LADY, many vears’ experience buy 





ing and_ selling silverware, glassware, 
jewelry, novelties; at present employed 
seek change. Address “D., 158,” care 
Jewelers’ Circular. 

RETAIL SALESMAN, 27, married, 12 years’ 
experience, desires connection reliable con- 


thorough knowledge jewelry business ; 
window dressing ; references. 


cern; 
also diamonds ;: 


Address “A., 165,’’ care Jewelers’ Circular 
WANTED, POSITION, January first as 
watchmaker, engraver, optometrist : TIlinois 


manage 
62,” 


reference; can 


preferred; best 
Address “B., 


now employed. 

Jewelers’ Circular. i 
YOUNG LADY, BOOKKEEPER, thoroughly, 

experienced, desires position with diamond 


care 





or jewelry concérn: can assume full re- 
sponsibility of office: best references Ad- 
dress “C., ’ care Jewelers’ Circular 
YOUNG LADY. eight years’ experience in 
charge of stock, orders and repairs, wait 
on trade: also knowledge stenography 
highest references. Address “E., 65,”’ care 


Jewelers’ Circular. 





November 14, 1929 





BOOKKEEPER, SECRETARY, full charge, 
thoroughly experienced, six years one firm, 
desires position with diamond firm: can as- 


sume responsibility; well recommended. 
Miss “S.,”" 918 45th St., Brooklyn, N. Y._ 
HIGH GRADE WATCHMAKER, Swiss or 


American; thoroughly experienced; good 


appearance and salesman; _ references; 
New York only. “Watchmaker,” 3 4 
10ist St., New York. 


WATCHMAKER, German, 22 years’ exper- 
on American and Swiss’ watches, 
wants steady position New York or Brook- 


lence 


lyn. Address “S., 99,” care Jewelers’ Cir- 
cular. 

FIRST CLASS WATCHMAKER and plain 
engraver, open for position at once; cap- 


able salesman, 19 years’ experience; Al 
references. Address “‘P., 92,” care Jewel- 
ers’ Circular. 

CERTIFIED WATCHMAKER _ open for 


position at once; 19 years’ experience; 
capable of taking charge; also salesman 
and estimator; Al references. Address 
“O., 91,” care Jewelers’ Circular. 

FIRST CLASS WATCHMAKER, age 27, 
eight years’ experience, desires permanent 
position in West, first of year; salary $50 
week: best reference. Address “R., 97,” 
care Jewelers’ Circular. 

WATCHMAKER, plain engraver and jewel- 
er, age 30, now employed in first class 


store, would like to locate in West, January 
Ist to 15th; best reference. Address “P., 
96,” care Jewelers’ Circular. 

WATCHMAKER, 29 years of age, single; 
have had nine years’ bench experience; 
salary $40 per week; can give references; 
Oregon, Idaho or Montana preferred. Ad- 
dress “Y., 110,’ care Jewelers’ Circular. 

BOOKKEEPER, TYPIST, thorough!y experi- 
enced with manufacturer, importer and 
exporter; excellent reference; complete 
charge. Telephone Washington Heights 
4581, New York. 

KkIRST CLASS WATCHMAKER, mechanic, 


open for first class position; take charge 
watch repair department and wait on 
trade. Address “‘New York, 145,” care 


Jewelers’ Circular. 

SALESMAN, Christian, 14 years’ retail ex- 
perience, married, desires connection with 
a reliable concern handling trade of the 
better Address * care 
Jewelers’ Circular. 

YOUNG MAN wishes to connect with whole- 
sale or retail concern as salesman or 
clerk; six years’ experience; best of ref- 
erences. Address “Q., 143,’’ care Jewelers’ 
Cireular. 

IEXPERIENCED EXECUTIVE with thor- 


class. 


ough knowledge of the instalment jewelry 
business, seeks position as manager with 
reputable outfit. Address “S., 146,” care 


Jewelers’ Circular. 
RETAIL SALESMAN, young man, 
position with reputable establishment 


wants 
in 


New York City commencing at a salary 
of $55: well recommended. Address ‘‘W., 
149,” care Jewelers’ Circular. 

YOUNG LADY, bookkKeeper and _ stenogra- 


pher, thoroughly experienced in all detail 
work, capable taking complete charge; 
best references. Address “R., 144,” 
Jewelers’ Circular. a 
YOUNG MAN, 23, two years’ schooling; one 


care 


vear’s experience in watch and clock re- 
pairing; sales ability; desires permanent 
position surroundings. Ad- 


with pleasant 
r., 153," care Circular. 


Jewelers’ 


dress “Y. 


YOUNG LADY, five and one-half years’ 


experience, detail work in watch house, 
desires position with reliable watch or 
best references. Address 


jewelry concern; 
“C., 157,” care Jewelers’ Circular. 

WATCHMAKER, 18 years’ experience, 35, 
married; fast, accurate, capable of re- 
pairing railroad and wrist watches; sober, 
reliable; permanent only. ‘‘Watchmaker,” 
106 West Broad St., Savannah, Ga. 


BOOKKEEPER, SECRETARY, stenographer, 
thoroughly experienced, desires position 
with diamond importers; can take com- 
plete charge stock and records; best ref- 
erences. Address “K., 4140,” care Jewel- 
ers’ Circular. : 

BUYER AND MANAGER for watch depart- 
ment, also first class general salesman, de- 
sires permanent connection with first class 





firm ; eight years present position; age 31, 
married; best references. Address “C., 
178,’ care Jewelers’ Circular. 





SALESMAN OPEN FOR PROPOSITION fol- 
lowing lines: gold jewelry, marcasite novel- 
ties, bracelets; department stores, jobbers, 
retailers, New York City, State, New Jersey, 
Connecticut, Pennsylvania. Address ‘“X., 
50,” care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 


LADY, 


aanite, 
tenpettions 
reliable 
stenog- 
es 


srueieneeiedd: 

knowledge diamond 

desires position with 
jewelry concern as_ bookkeeper, 
rapher; best references. Address 
care Jewelers’ Circular. _ P 

BOOKKEEPER, STENOGRAPHER, 
lady, well educated, thoroughly 
enced, responsible, dependable ; 
years full charge, last position; 
references. Address “B., 162,” care 
ers’ Circular. 

YOUNG WOMAN experienced in trade seeks 
position of trust and responsibility ; man- 
agement, waiting on trade, bookkeeping, 
correspondence, stenography; highest ref 
erences. Address “S., 4118," care Jewelers’ 
Circular. 

YOUNG MAN, 


YOUNG 
thorough 
business, 


young 
experi- 
over six 
excellent 
Jewel- 


21, four years’ experience 


precious and semi-precious stone house 
knowledge of office routine and outside 
selling; desires similar position now or 
January list with reputable concern. Ad- 
dress i, 159,” care Jewelers’ Circular. 

SALES SMAN. 12 years’ experience, excellent 
following New York, New Jersey, Pennsyl- 
vania and New England, desires new con- 
nections for 1930 with reputable watch or 
jewelry concern. Address “D., 64,” care 
Jewelers’ Circular. | 

YOUNG MAN, 23, wholesale, retail and 
credit jewelry experience, also traveled 


position in 
as assistant 


Address “X., 


Middle-West 
wholesale house 
to experienced 
105,’ ’ care Jewelers’ 

SALESMAN, 15 years’ 
exclusive diamond jewelry, 
connections with a first-grade 
establishment in New York City or 
town; references furnished. Address 
113, 


care Jewelers’ Circular. 
WANTED, small snappy manufacturer’s 
line for jobbing trade, Middle West 
territory, by experienced salesman who 
can produce business. Address “D., 
4171,” care Jewelers’ Circular. 
SALESMAN, middle aged, Christian, 
well known and established with better 
class of retailers and wholesalers in all 
territories, coast to coast, seeks dignified 
and permanent connection with a highly 
rated line; capable of substantial results. 
Box 902, 110 Livingston St., Brooklyn, N. Y. 
BY ALL-ROUND WATCHMAKER, jewelry 
repairer, engraver, etc.; 26 years’ experi- 
ence; salary wanted, $45 per week; I re- 
pair all makes of Swiss and American 
watches; I am ready to accept a position 
immediately. Address D. E. 3erryman, 
618 Lami St., St. Louis, Mo. 


BOOKKEEPER, SCRETARY, ten years’ 
experience high 


class Fifth Avenue jewel- 
ers; thorough knowledge jewelry line in- 
cluding pearl stringing: also familiar with 
manufacturing end; desires position retail] 
jeweler or manufacturer. Address “A., 
161,”" care Jewelers’ Circular. 

SAL ESMAN, traveling South and all of 
West, conside ring change January 1 for 
strong line of reputable platinum manu- 
facturer:; clientele of best accounts and 
leading instalment operators. calling on 
them | over twenty years. Address “C., 
4168.” care Jewelers’ Circular. 


JEWELRY SALESMAN open for engage- 
ment January Ist; long acquaintance 
with best trade west, south and coast. 


territory, seeks 
or traveling 
salesman. 

Circular. 
experience’ selling 
desires to make 
jewelry 
out of 
wai > Ae 





very 





Address “‘H., 102,” care Jewelers’ Cir- 
cular. CE Ares, 
FOREMAN, DESIGNER,  platinumsmith, 


diamond setter and special order salesman, 
desires responsible executive position with 
retail store having a high class clientele 





and modern shop: efficient production 
methods; excellent references; January: 
$100 per week. Address “A., 4162,” care 
Jewelers’ Circular. 

PERMANENT POSITION “WANTED, A-1 
watchmaker, 23 years’ experience on Swiss 
and American watches: inspector for Penn 
Railroad four years: fine workman and 
fast; can furnish best of recommendations : 
temperate in all things: always on the job: 
can come at once. Wm. Brokaw, Lancas- 
ter, Ohio. 

WATC HM AKER of F exceptional ability, 18 
years’ experience on finest Swiss and 


American bracelet watches and c omplicated 


movements; best of references: age 

salary $45: open for high class position 
with best firm: no front job; New York 
City or Brooklyn preferred. Address K. 


Louis, 27 E. Harrison St., Chicago, IIl. 








SUPERINTENDENT, 


ten years’ experience, 
to take charge of manufacturing gold and 
platinum jewelry; thorough knowledge to 
supervise all details, handling of help, and 
lay out of all new and special order work; 
available 1930. Address ‘W., 104,” care 
Jewelers’ Circular. 


CREDIT MANAGER 
as buyer; a keen 





z%, 1: 5 years’ experience 
: salesman; modern ideas 
of advertising and window trimming that 
stimulates business; also checking credits 
and ideas that make P. and L. accounts 
active; married; present employed; avail- 
able immediately ; highest references. Ad- 
dress ‘“‘L., 134,” care Jewelers’ Circular. 
YOUNG MAN, eight 
assistant manager, 
watch importer, thoroughly conversant 
with office routine, picking and following 
up orders, supervision of watchmakers, 
and knows materials; honest and conscien- 
best of references Address 

116,’ care Jewelers’ ¢ ‘ireular. 

SMAN, EXECUTIVE, young man, 20 

‘ars’ experience in manufacturing and 
wisabedehs jewelry line; established follow- 
ing with the jobbing trade; capable of 
taking full charge of sales and manage 
ment; open for proposition January Ist; 
replies kept in strict confidence. Address 
“G., 126,” care Jewelers’ Circular. 

INSTALMENT MANAGER; only _ first 
class store with permanent position 
considered; highest references; open 
record for past 15 years; gentile, 
married. Address “J., 31,” care Jewel- 
ers’ Circular. 

KXECUTIVE AND SALESMAN, 
five years’ retail jewelry store experience, 
invites offers; can take complete charge 
of store or department; expert knowledge 
of mechanical end of the jewelry business; 
only interested in a proposition with good 
future; can on very short notice. 
Address “L., care Jewelers’ Circular. 

MANAGER; a manager, buyer, ad- 
vertising, is open for permanent position; 
15 years’ experience; married, Gentile; 
South or Southwest preferred; thoroughly 
understand every department of instalment, 
merchandising and collecting; highest ref- 
erences as to integrity and ability; all 
replies answered. Address “K., 32,’”’ care 
Jewelers’ Circular. - 

FIRST CLASS WATCHMAKER;; refer- 
ences, present and past employers; 
open for fifty dollar week job on 
November 15th; not a drifter, job must 
be permanent. Wire or write G. C. 
Morgan, Smiths Jewelry Co., Stuart, 
Fla. 

MAN OF PLEA 
keen salesmanship, 
ence in the watch trade, 


iS 


years’ 
salesman 


experience 
with Swiss 





tious worker; 
“B., 





46, twenty- 


start 








SANT CHARACTER and 
many years of experi- 
desires to affiliate 


with large concern as watch salesman, 
estimator on repairs and the fixing of 
prices; chances for opportunities; would 


also consider management of medium sized 
stores; best references as to character and 
ability. Address “P., 4216,” care Jewelers’ 
Circular. 

RETAIL MANAGER, 
sires to make connection 
preferably large chain 
the business thoroughly, 
well as the business end 
sider a good proposition 
the country; will furnish 
ences as to integrity and ability; am ready 
to assume duties on. one day notice. Ad- 
dress “S., 154,” eare Jewelers’ Circular. 

MANAGER—CERTIFIED WATCHMAKER, 
age 34, married, American born, with 
17 years’ experience and thoroughly fa- 
miliar all branches retail jewelry business, 
seeks connection with reliable firm: at 
present employed as manager of medium 
size cash store; available at once; no 
floater; have been in. same position five 
and one-half years; only permanent posi- 
tion considered; if you require services of 
high grade man able to furnish first class 
credentials as to character and ability, 
communicate with “J., 81," care Jewelers’ 
Circular; New York State, Pennsylvania 
or Ohio preferred; will go elsewhere. 


SALESMAN, 46, 
with reliable firm, 
store outfit; know 
the mechanical 
of it: will con 
in any part of 
highest refer- 


de- 


as 








Lines Wanted. 


_5e. a word; minimum charge, $1.25 








P ACIFIC COAST REPRESENTA TIVE 
wants side lines on commission basis: 
beat of references regarding character and 
proven ability. Address “T., 7,” care 
Jewelers’ Circular. 












TRAVELING SALESMAN, years of experi- 
ence, diamonds, watches, jewelry, with 
established trade west of Phil: idelphia, 
open for connections; exclusive or 
lines; highest credentials. Address 
128,” care Jewe slers’ Circular. 

SALESMAN with larg: 
established 


trade in 
wholesalers, premium 


side 


"7"... 


Chicago office, long 
Middle West among 
houses, department 


stores, jewelers, desires import or domestic 
lines; commission basis. What have you? 
Bank and trade references. Address “Cir- 
cular, 179,” 1104 Heyworth Building, Chi- 
cago. 

YOUNG MAN with five years following of 
the better jewelers and department stores 
through Texas, Oklahoma, Louisiana, and 
Alabama, desires connection with manu- 
facturers line for coming year ; experienced 
watch and mounting salesman, or any 
kindred line. Address 150, cart 


Jewelers’ Circular. 

SALESMAN with producing ability, main- 
taining Los Angeles headquarters, hav- 
ing large following on Pacific Coast, 
seeking ring and mounting line suit- 
able for instalment and jewelry stores; 
commission basis; only well rated con- 
cerns will be considered. Address “S., 


6,” care Jewelers’ Circular. 
SALESMAN, a real business creator with 
an established clientele of five hundred 
jewelers, department store and jobbing 
accounts, on Pacific Coast, will be East 
December first, to take on lines of popular 
priced sterling silver rings, mountings 
compacts, leather goods, costume jewelry, 
watches, etc.; on commission basis only. 
Address “P., 142,” care Jewelers’ Circular. 


MANUFACTURERS’ Representatives with 
established New York office, 25 years’ 
experience among the wholesale trade, 
desire an additional line for New York 
and eastern territory; have large fol- 
lowing and good reputation, and will 
consider only a line that will maintain 
this. Address “W. O. R., 87,” care 


Jewelers’ Circular. 


Side Lines. 


5c. a word; minimum snaiest $1.25 








WANTED, SALESMAN 
jewelers to represent a manufacturer of 
compacts and novelties; commission basis ; 
state territory, references and experience. 
Address “O., 38,” care Jewelers’ Circular. 

PACIFIC COAST and Southern representa- 
tive wanted on straight commission basis; 
an old reliable manufacturer of popular 
priced lines of silver plated hollow and 
pewter ware and electric novelties, is open 
for a successful representative to represent 
them throughout the coast and the South- 
ern territory; man with a following and 
catering to department and jewelry stores 
will be considered. Address “N., 88,” care 
Jewelers’ Circular. 


Help Wanted. 


5c. a word; minimum charge, een 25 


calling on retail 














SALESMAN: gold watch case manufacturer 
wants a man of proven ability for Chicago 
commission only. Address “G., 72,” care 
Jewelers’ Circular. 

FIRST CLASS jeweler, diamond setter and 
engraver; permanent position to the right 


state age. Birmingham Jewelry Co., 


Ala. 


man; 
Birmingham, 


WANTED AT ONCE, second watchmaker to 
do casing and small repairs on wrist and 
pocket watches. Address “T., 101,” care 
Jewelers’ Circular. 

TRAVELING SALESMAN WANTED: good 
territory, good line: well Known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, Ill. 

SALESMAN, thoroughly experienced: must 
be good window trimmer; steady position 
for right man. Address “E., 122,” care 
Jewelers’ Circular. 

SALESMAN ; permanent position for experi- 
enced retail man; references’ required 
Samuel Feldman, 482 Fulton St., Brook- 
iwi NN. 3. 





(Special Notices continued on page 100) 
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HE F PW WANTE D—C ontinued 

JEWELER, good on repairs and_ special 
order; permanent position; references and 
salary expected first letter Address 
Southern Manufacturing Jewelers, 402 
Liberty Bank Bldg., Savannah, Ga 

WANTED AT ONCE, experienced watch- 
maker for first class store; steady posi- 
tion; send references and state salary 
expected. Address Brown’s Jewelry Store, 
532 Donner Ave Monessen, Pa 

WANTED AT ONCE, watchmaker, jeweler 
and engraver; send particulars in first 
letter; steady all year position, Northern 
New York. Address “K., 53,” care Jewel- 
ers’ Circ ular. 

ENGRAVE and second watchmaker, 01 
wate teh r and light engraver; good, 
steady position for right man Jay 
Jewelry Company, 429 State St., Schenec 
tady, N. Y 

WANTED, EXPERIENCED WATCHMAKER 
for watch and clock oak: permanent posi- 
tion; references required Jos. Siegel 
Jewelry Co., 124 Monroe Ave Grand 
tapids, Mich. 

WANTED AT ONCE, good all round jeweler 
and diamond setter for repairs and some 
new work; all year round job; 44 hou 
week; state salary, age and reference 
Allied Jewelers, Inc., Atlanta, Ga 





MEN FOR DECEMBER, all or part 


; men experienced selling watches and 








time 
jewelry to better class trade; apply by 
letter only, stating age, experience, salary. 
Mears & Co., 2 Maiden Lane, New York. 
WANTED, WATCHMAKER, preferably one 
who can do all kinds of engraving; per- 
manent position guaranteed; good salary, 
and over-time work if wanted; references 
required. S. M. Nathan, Fitchburg, Mass. 








first class setter and jeweler, one 


WANTED, 
special order work; steady 


who can make 


work the year round to the right man. H. 
H. Tennant Co., Boyd Park Bldg., Salt 
Lake City, Utah. 





WANTED, a good engr: iver, . good stone set- 
ter, and general repair man; fine opportun- 
ity and steady position for the right man. 


Write Otto Miller & Son, Jewelers, Olean, 
N.Y. 





Ww ANTE D AT ONCE, 
maker, for first class 
tion; send references 
pected. Address D. 
Waterville, Maine. 

WANTED, FIRST CLASS WATCHMAKER ; 


experienced watch- 
store; steady posi- 
and state salary ex- 
Fortin, 57 Main St., 





must be good on railroad and bracelet 
work; also can uSe salesman — rienced 
in outside selling. p ss Geo. . Taylor 


Co., Ine., Williamson, W. Va. 


WATCHMAKER, knowledge of plain en- 
graving; permanent position, immedi- 
ate; send reference. R. C. Green’s 
Son, Pottsville, Pa. 

“LOCKMAKER who can also do some 
repairing, to take position in Long 
about 20 miles from New York City. 
at Cross & Beguelin, 15 Maiden Lane, 
York, Tuesdays and Fridays at 10. 30 A. M. 

WATCHMAKER AT ONCE, experienced 
front man; steady position, salary 
$50; references. Doling’s, 95 No. 
Pearl St., Albany, N. Y. =a 

WANTED, ASSISTANT BOOKKEEPER, in 
high er: ude diamond jewelry manufactur- 
ing establishment; one with experience 
in this grade of jewelry preferred; apply 
with references, ete., —, Address “K., 
$2,” care Je wele rs’ Circula 


W ATCHMAKERS: must “inp first-class on 
casing movements and repairing; no 
others need apply. Katz & Ogush, Inc., 
33 W. 60th St., New York. 








watch 
Island, 
Call 
New 


~ 


























WANTED, first class watchmaker, capable 
of doing first class work on all American 
makes and Swiss wrist watches; permanent 
position, good salary: Pennsylvania town 
of 100,000: give references in first letter. 
Address “‘N., 86,” care Jewelers’ Circular. 





FIRST CLASS DIAMOND SETTER 
wanted after Christmas; salary guar- 
anty $5,000 a year; outside of New 

care Jewel- 


York. Address “H., 129,” 


rs’ Circular. 


15 COUNTER 


THE Dicubsdeemmnendl CIRCULAR 


capabl 








WATCHMAKER, fast and accurate, 
of giving estimates and managing repail 
store; steady position, wonderful oppor 
tunity for advancement United Watch 
Repair Co., 98 Church St., New Haven, 
Conn 

WATCHMAKER competent on small 
Geneva movements and complicated 
watches; steady position; send refer- 
ences, state salary, age, etc., in first 
letter. Address “E., 4172,” care 
Jewelers’ Cireular. 

SALESMAN WANTED FOR 1930 to cover 


Mississippi and 
manufacturer’s line of 
mounted jewelry and 
state age, experience 
communications con- 
The Dorst Company, 
Cincinnati, Ohio. 


WANTED, SALESMEN to sell exclusive 
lines of watches; excellent proposition 
for right men; must have retail and 


Georgia, Alabama, 
to sell 
diamond 


Florida, 
Louisiana, 
mountings, 
emblems; in reply 
and references; all 
fidential. Address 
2100 Reading Rd., 


department store following; give us 
your experience. Sproehnle, Inc., 29 


E. Madison St., C hicago. 


WANTED, combination watchmaker and 
optician; licensed in Kentucky, or West 
Virginia; must be young man: have all 
necessary optical equipment; state referen- 
ces and salary expected; a splendid op- 


portunity for the right man; permanent 
position and liberal bonuses. L. E. Hertz, 
610 Hamilton Street, Allentown, Pa. 





WANTED AT ONCE, experie nced watch- 
maker, jeweler, engraver; must have 
good references; permanent position; 
state age, salary expected; in Pitts- 
burgh, Pa. Address “N., 136,” care 
Jewelers’ Circular. 
SALESMEN:  salesgirls; 
saleswomen; one billing clerk ; four wid 
awake young girls for order department: 
four errand boys: two order fillers; 
November 25 to Christmas, as extras; good 
references; snappy wide awake employees 
wanted; some part time; Charles L. Trout 
Co., wholesale jewelers, 2nd floor, 170 
Broadway, New York City. 














SALES MANAGER; a well known manu- 
facturer of medium and high grade 
plated hollowware is in the market for 
a high class man who thoroughly knows 
the plated hollowware game; must 
have an acquaintance with the jewelry 
and department store buyers, particu- 
larly in the central Middle West; on 
salary, with bonus on increased sales; 
for January Ist; all answers held 
strictly confidential. Address “F., 68,” 
care Jewelers’ Circular. 








SALESMAN; manufac turers of exce ption: uly 
good medium priced line of sterling hol- 
low-ware require mid-western and southern 
representation ; to high calibered man, now 
carrying one or two non-competitive lines, 
calling on department and better jewelry 
stores, a very desirable connection can be 
offered ; communications will be held in 
= strictest confide ni Address “O., 139,’ 

are Je we le rs’ C irc ula ir 


SIL. VERWARE SALESMAN; are de- 
sirous of obtaining the services of a 
high class and capable salesman for 
an established line of high grade plated 
hollowware in the Middle and Central 
West; must know plated hollowware 
and have covered the above territory 
for at least the last five years; must be 
able to show volume of sales for the 
two years previous; on salary and ex- 
penses, or commission and drawing 
account; do not answer if you have not 
the above qualifications. Mulholland 
Silver Co., Aurora, Illinois. 


Sor Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








we 











THE BEST JEWELRY STORE in 
$20,000 cash; invoices about 
Address “M., 85,” care Jewelers’ 





Texas; 


Circular. 
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$40,000. 


SM ALL JEWELRY STORE for sale; cheap 
rent, good location. Address 1843 Douglass 
St., sreskirn. a. 4 

FOR SALE 
concern 
Inquire I, 
Yor} 


: opportunity to buy a good watch 
including good-will and _ stock. 
Efrus, Ine., 12 John St., New 


ALB, long and well established store, 
of 2000, 


in northern Indiana town 


FOR §S 
located 


no competition; enough repairs to keep 
one man busy. Address “B., 4006,” care 
af -welers’ Circular. 
SWELRY STORE FOR SALE located on 
pide ek: thoroughfare will sell entire 
stock and fixtures or half interest: best 
town in Florida. Address Jonas Koch, 307 
Fifth Ave., New York 

JEWELRY SHOP FOR SALE; completely 
equipped, including drop hammer for man- 
ufacture gold or platinum; cheap rent. 
Room 706, 36 West 47th St., New York. 


Bryant 1339. 


Telephone nt 1é Se lca 
CREDIT JEWEI ARRY STORE, optical de- 


partment, latest fixtures, in best Michi- 
gan town; wonderful opportunity. Ad- 
dress “‘A., 76,” care Jewelers’ Circular. 

OPPORTUNITY FOR WATCHMAKER ; 
$2000 cash buys complete jewelry store, 
stock and fixtures: big sacrifice; good 
location in New York City, cheap rent; act 
quickly. Address “A., 60,” care Jewelers’ 
Circular, 

JEWELRY STORE 
of 2,000; established 45 
work one man can do; no 
low rent; small amount will 
cellent opening for young 
good opportunity to get 
Dunes. Address “‘J., 130,’ 

‘ircular. 

FOR SALE, established jewelry store in 
town of 14,000 in southeastern Pennsyl- 
vania; must sell on account of health: im- 
mediate possession; on main _ business 
street; will sacrifice for quick sale; low 
rent; big opportunity for good man to 
step in and get Christmas trade; auction- 
eers need not apply. For particulars 
address “L., 84,’ care Jewelers’ Circular. 














in eastern West Va. town 
years; all repair 
competition ; 
handle; ex- 
watchmaker ; 
the Christmas 
care Jewelers’ 








Sor Dale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





EWELERS SAFE FOR SALE, cheap. 
Martin, 193 Centre St., New York. 
INTERESTING COLLECTION of antique 
watches and movements; write for list 
and price. Address “D., 4191,” care 
Jewelers’ Circular. 


SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


‘ASE MAKER’S MACHINERY, 
motors, dies, presses, tools, also 
wedding ring machinery, located in New 
York City. Address “W., 152,”’ care Jewel- 
Circular. 


WATCHMAKERS ATTENTION! Secret for- 
mula of the most wonderful French watch 
cleaning solution sent for only $1; brings 
back that new bright factory finish; guar- 
anteed not to rust; pin a dollar to this 
ad and send for it today. Address Moreau 


— 








Acme, 44 
Lacka- 





WATCH( 


lathes, 


ers’ 








Jewelry Shop, Houston, Texas. 
FINEST mahogany jewelry fixtures, two 
horse-shoe cases, six eight-foot glass 


counter cases, one hundred lineal feet wall 
cases two-feet deep with electric lights in- 
side and torches outside; fine large mir- 
rors and mirrow partition, also large mir- 
rored room for gift department; must see 
to appreciate : a wonderful buy for someone, 
Can be 





but immediate action necessary. 
seen at D. Buchanan & Sons, Richmond, 
v a. 

Cc OMPL ETE EQUIPMENT, modern 


jewelry store, for sale cheap; stock has 
been sold; owner retiring; showcases, 
walleases, motors, machinery, crystals, 
mainsprings, big lot of watch and 
jewelry materials, Dennison trays, 
safes, etc.; cases are solid mahogany; 
cheap, to move quickly; write immedi- 
ately for list and prices. Address H. 
R. Boving, 125 South Broad St., Lan- 


caster, Ohio. 





ECE 5S INBAL 






























: 
¥ 


November 14, 1929 


THE JEWELERS’ CIRCULAR 





101 





FOR SALE—Continued 


FOR SALE, stop watches, football and split 


timers, ladies’ and gents’ watches of all 
descriptions in 15 jewel, good quality. 
I. Efrus, Ine., 12 John St., New York. 











Business Opportunities. 


5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn., 415 Swetland Building, Cleveland, 

__Ohio. 

DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. : 

HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank 
references given. I. Efrus, Ine., 12 
John St., New York. - # 

DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 

_B. Wolff & Co.. 156 E. 42nd St.. New York. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. MeN te 

MR. RETAIL JEWELER—We guarantee to 
raise at least 50% more money for you 
by our methods of sales promotion which 
are dignified and refined; no auctions; no 
losses. For information write to H. B. 

Ostrowe Co., 9 Maiden Lane, New_York. 

I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 

HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Il. 

WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a_ posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 

ARE YOU GOING OUT OF BUSINESS? We 


pay highest cash value for entire stock or 
and fixtures; 



































part of jewelry, diamonds 

communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 


Broadway, New York, established 1889. 
WE PAY MORE; before selling your 


jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 











strong jewelry chain store 
organization, desiring to open one or a 
chain of stores in San Francisco and on 
the Pacific Coast; wire or write (airmail) 


FINANCI ALLY 


St. Germain & Murley, attention Mr. 
Magener, 145 Sutter St., San Francisco, 
Cal.: fine location and the services of an 


experienced manager are available at once. 


| 
| 





| 


ARE YOU IN NEED OF MONEY? We 
| will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; “!! 
correspondence kept in strictest confiden’« ; 
ship your dead or surplus stock to es, 
express collect and realize the cash !:v 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your. cash. 
aaa Bros., 333 Washington St., Boston, 

ass. 


Wanted to Purchase. 


5c. a word; minimum charge, $1.25 














MODERN WALL CASES, horse shoe, electric 
fixtures: delivery any time in year: store 
liquidating or tonsolidating should write 
full description and cash price. Address 
“X., 3255,” care Jewelers’ Circular. 


ee 








Patch Work for the Trade. 


5e. a word; minimum charge, $1.25 





A SKILLED STAFF awaits your watches of 
all makes for rebuild and repair; reason- 
able charges; send trial. Leo Hoffer, 507 
Glenn Bldg., Cincinnati, Ohio. 





AWARDED A MEDAL for watchmaking and 
repairing in London, England, first-class 


watchmaker is able to handle extra re- 
pairs; all work guaranteed: prompt de- 
livery: prices moderate. Felix Pyms, 464 
Main St.,/ New Rochelle, N. Y. 





QUALITY-SERVICE railroad and bracelet 
watch repairing; 35 years as watchmaker 
and factory foreman and formerly head 
instructor of watchmaking for the College 
of the City of New York. Wm. Bold, 551 
W. 152nd St., New York City. 

JEWELERS’ GOOD WATCH WORK, eight- 
day service: watch repairing to the trade; 
not how cheap, but how good: mail orders 





promptly taken care of: price list on re- 
quest; estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade. 
Chas. Rudnick & Co., Successors to S. A 


Peck & Co., 29 E. Madison St., Chicago, TI. 


ALL MAKES electric clocks, self winding 
or battery, repaired; work guaranteed 
for twelve months; batteries for all 
makes electric clocks carried in stock; 
no work called for or delivered. Electro 
Magnetic Clock Corp., 580 Fifth Ave., 
New York City. Phone 6576. 


Special Order Work and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 











GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol] 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 


To Let. 


5c. a word; minimum charge, $1.25 











TO LET, small light office suitable for bench 
work. Address Room 1404, 64 West 48th 
St., New York. 














SMALL FURNISHED OFFICE for rent; two 
windows; diamond dealer or designer pre- 
ferred. Barre, 56 W. 45th St., New York; 
Vanderbilt 5455 

EXCELLENT LOCATION for jeweler and 
optician near busy corner of 9th Street 
and 5th Avenue, Brooklyn, N. Y. Schroeder 
Bros., 295 9th St., Brooklyn, N. Y 

BENCH ROOM FOR RENT, good for en- 
graver or diamond setter, watchmaker or 
diamond dealer. Room 805, 74 W 46th 
St., New York 

WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished; unobstructed north 

ght, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 


48th St.. New York. 








#liscellaneous. 


a word; minimum charge, $1.25 


Se. 














WATCHMAKERS, increase your. ability 
through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 
Walter Kleinlein, Waltham, Mass. 

















We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 
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HOTEL LENOX 
Buffalo, N. Y. 


140 North Street—Just West of Delaware Ave. 
Three minutes to new Peace | 
Bridge to Canada. Only 20 miles | 
to Niagara Falls. Close to busi- | 
ness, shopping and theatre dis- 
tricts. 


Rooms $2 Up 
Single $2 to $4 Double $3 to $6 
Family Suites, 2 or 3 rooms $7 up 


Abundant curb parking’ space. 
All night car storage in first 
class garage for $1. Ownership 
Management. Free road maps 








and hotel booklet. 


Write or Wire for Reservations 
CLARENCE A. MINER, President 
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Add to Your Holiday Display 




















Case and Table No. 103 


An all-plate case of cemented construction, affording excellent display. 


It is pleasingly attractive. 


Can be fitted with raised slanting platform, plate-glass shelf and drawers 
in table if desired. Other patterns also on hand for prompt shipment. 


ET ee JORGESON G& CQO, _ 159-167 No. Racine Ave., Chicago, Il. 


If you contemplate fixtures write us. 




















BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal 


Badges in All Metals 
FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 











Reduce your 
stock 


Why carry so much drift- 
wood? A short snappy Her- 
man L. Art Auction Sale 
will make cash and new 
customers for you? I have 
letters of thanks from many 
jewelers for the idea and 
personally conducted sales. 


HERMAN L. ART 
Auctioneer and Appraiser 
458 Douglas Street 
AKRON, OHIO 





Write, Phone or Wire 


If you want to sell your busi- 
mess, I will pay you spot cash. 











DIAMANTCLUB ANTWERP 


M. B. RENNEL 


Cables: GERBOBELLA ANTWERP 
SOUTH AFRICAN CONNECTIONS 





LEARN DIAMOND SETTING 


Become expert in this lucrative work under experienced q 
diamond setters. If you do not show natural ability 
within a month, your tuition fee will be returned. We a 
teach through correspondence and maintain a residence 
course in New York also. Our students do actual diamond 4 
setting for the trade when advanced. Write for terms. , 


JEWELERS’ INSTITUTE OF NEW YORK 
48 West 48th St., N. Y. C. John W. Krisch, Instructor 


VvvvVvvv 











EXPERT PEARL RESTRINGING 


Rosemarie Pearl Co. 


132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 




















<p SEND -MS- BAL FOR 
nel EDALSo GES 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York 
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NEW YORK 
411 Fifth Ave. 
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4/ 
A nationally-known decorator 


in Silver Plate; Early American reproductions in Pewter 


MEMBERS O F : 


é 


goes shopping for you 


When Miss Dorothy Ethel Walsh, the well-known 
interior decorator, visited the factory of R. Wallace & 
Sons, she made so many interesting comments on the 
various decorative possibilities of Wallace Silver that 
we asked her to pass along her recommendations to the 


women of America. 


In «A noted interior decorator goes shopping for 
you,” Miss Walsh suggests the possibilities of sterling 
as a lovely Christmas gift for the home. She tells how 
to select the right piece of silver to accent the lines of 
a mantel, the type of piece to beautify a dresser—in 
short, this mailing piece gives to American women the 
expert advice of an interior decorator on the use of 
silver ornamental pieces in the home. It is especially 


helpful in the choosing of appropriate Christmas gifts. 


A liberal quantity with Wallace dealers’ own imprint 


will be shipped on request. Write today. 





R. WALLACE & SONS MFG. CO. 


a e — Wallingford, ( ‘onn. 


CHICAGO PHILADELPHIA SAN FRANCISCO 
10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
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Founded in 1835. 


A heeGitt of Greater Sales | 
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SMA Y PRESENTING this handsome Salon Mirror Tray to your cus- 
5 || coe 

of ~ tomers—free. without any added cost—vyou add an extra desir- 
ability to the silverware it displays. By presenting you with 
this tray—equally free and without cost—we present you with 


greater sales. 











Ee ONEIDA 


COR SUNITY, FFD. ORSTIVA, Bs Xs 





COMMUNITY PLATE 














